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ABSTRACT 

Shafa Aaliyah Alamudi. English for Business and Professional Communication 

Study Program.  Translation Techniques and Pragmatic Strategies in the English 

Translation of Indonesian Movie Title on Netflix. 

This study investigates the translation techniques, pragmatic strategies, and cultural 

adaptation elements in the English translations of Indonesian movie titles on 

Netflix. In global streaming, local film titles require strategic localization rather 

than literal transfer to balance linguistic clarity, cultural accessibility, and 

promotional appeal. Using a descriptive qualitative research design with content 

analysis, this study examines 60 title pairs selected via purposive sampling from the 

Netflix Tudum weekly Top 10 chart spanning 2021 to 2026.   

The results reveal that out of nine utilized translation techniques, discursive creation 

was the most dominant (31.15%), followed by modulation (27.87%). This 

demonstrates a distinct preference for creative, context-specific equivalence to 

enhance emotional resonance. Regarding pragmatic strategies, coherence change 

(30.88%) and information change (26.47%) were the most frequent, illustrating that 

translators heavily prioritized textual clarity, logical arrangement, and genre 

reinforcement over strict formal adherence. Furthermore, cultural adaptation 

analysis shows that references to "Organizations, Customs, and Beliefs" were the 

most heavily modified elements (68.75%), especially in horror titles where 

localized supernatural concepts lack direct English equivalents.  

In conclusion, the interaction between adaptive techniques and pragmatic strategies 

confirms that film title translation on digital streaming platforms operates as a 

powerful cross-cultural marketing tool. Netflix's localization ecosystem 

consistently prioritizes global audience reception, pragmatic impact, and 

commercial accessibility over rigid literal fidelity. 

Keywords: Audiovisual translation; cultural adaptation; discursive creation; movie 

titles; Netflix localization
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ABSTRAK 

Shafa Aaliyah Alamudi. Program Studi Bahasa Inggris untuk Komunikasi Bisnis 

dan Profesional. Translation Techniques and Pragmatic Strategies in the English 

Translation of Indonesian Movie Title on Netflix. 

Studi ini meneliti teknik penerjemahan, strategi pragmatis, dan adaptasi budaya 

pada judul film Indonesia di Netflix yang diterjemahkan ke bahasa Inggris. 

Lokalisasi judul film pada platform streaming global memerlukan penyesuaian 

strategis guna menyeimbangkan aspek kejelasan, keterbacaan budaya, dan fungsi 

promosi komersial. Menggunakan metode deskriptif kualitatif dengan analisis isi, 

penelitian ini mengkaji 60 pasang judul film yang diambil lewat purposive sampling 

dari daftar Top 10 Netflix Tudum periode 2021–2026.   

Hasil penelitian mengungkap bahwa dari sembilan teknik penerjemahan yang 

ditemukan, discursive creation menjadi teknik paling dominan (31,15%), disusul 

oleh modulasi (27,87%). Hal ini menunjukkan kecenderungan penerjemah untuk 

merekonstruksi judul secara kreatif demi menghasilkan efek emosional yang kuat 

pada penonton target. Pada strategi pragmatis, coherence change (30,88%) dan 

information change (26,47%) paling sering digunakan, menegaskan bahwa 

kejelasan konteks teks, kelogisan visual, dan penguatan genre lebih diprioritaskan 

daripada struktur harfiah. Sementara itu, elemen budaya "Organisasi, Adat 

Istiadat, dan Kepercayaan" menjadi aspek yang paling banyak diadaptasi 

(68,75%), terutama pada genre horor lokal yang istilah supranaturalnya tidak 

memiliki padanan langsung dalam bahasa Inggris.  

Kesimpulannya, interaksi antara teknik dan strategi adaptif ini membuktikan 

bahwa penerjemahan judul film di Netflix berfungsi sebagai instrumen pemasaran 

lintas budaya yang multifaset. Sistem lokalisasi platform ini secara konsisten lebih 

mengutamakan penerimaan audiens global serta daya tarik komersial 

dibandingkan kepatuhan linguistik yang kaku.   

Kata Kunci: Adaptasi budaya; judul film; kreasi diskursif; lokalisasi Netflix; 

penerjemahan audiovisual.  
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CHAPTER I  

INTRODUCTION 

1.1 Background of the Study 

As internet access and the use of digital devices have increased, 

entertainment consumption patterns have begun to shift toward online and on-

demand services, allowing audiences to watch films and television programs more 

flexibly anytime and anywhere. This shift has contributed to the rapid growth of 

Subscription Video on Demand (SVOD) services, a digital streaming model in 

which users pay a subscription fee to access a worldwide audiovisual content. One 

of the most prominent SVOD platforms is Netflix, which has developed into a major 

global streaming service available in more than 190 countries (Sharabi, 2023). This 

phenomenon indicates that technological progress not only changes content 

distribution methods but also reshapes audience behavior toward more flexible and 

personalized entertainment consumption.  

Netflix is growing in popularity in Indonesia since its launch on January 7, 

2016. Netflix has shown significant growth and reached a market share of 24% by 

2021 (Pratama, 2022). The presence of Netflix has not only changed the way people 

consume entertainment, but has also created opportunities for Indonesian films to 

reach international audiences. This global distribution is a massive opportunity for 

the Indonesian film industry. As Indonesian films gain popularity on global 

platforms, the demand for high-quality translation has become increasingly 

important for both audiences' understanding and the films' success in international 

markets. Studies in audiovisual translation suggest that meaning in films often 

undergoes shifts during the translation process, especially in subtitles, where 

cultural references, humor, and emotional nuances may be adapted or altered to suit 

target audiences (Díaz-Cintas & Remael, 2014; Pedersen, 2011). These changes can 

significantly influence how international viewers interpret the original narrative and 

cultural context of a film. Therefore, effective translation plays a crucial role in 
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preserving the authenticity of Indonesian films while ensuring their accessibility to 

global audiences. 

As a result, translation quality plays an essential role in determining how 

well Indonesian films are received by international audiences. The quality of 

translation has been a crucial factor that helps Indonesian films, such as Pengabdi 

Setan, Gundala, Senyap, and Marlina: Si Pembunuh dalam Empat Babak, succeed 

at international festivals and streaming platforms (Auliany, 2024). For Indonesian 

films to compete globally, they must excel in both production and marketing, which 

heavily relies on proper cultural translation (Auliany, 2024). Therefore, it can be 

argued that translation plays a key role in bridging cultural differences and 

enhancing the global reach of Indonesian films. 

In this case, as a global streaming platform, Netflix must adapt its content 

to audiences from different linguistic and cultural backgrounds, meaning that 

content cannot always be presented exactly as it appears in its original form. 

Instead, Netflix applies localization strategies to make its content more accessible 

and relevant to viewers in different markets. Successful localization is not limited 

to literal or word-for-word translation, but also involves redesigning and adapting 

content to fit the expectations of the target audience. To overcome language 

barriers, Netflix often relies on transcreation, a process that recreates the message 

while preserving the original tone, nuance, and communicative purpose rather than 

simply transferring the exact words (Sharabi, 2023). This approach suggests that 

effective localization is fundamentally a strategic act, not merely a linguistic one. 

Translation in global film distribution plays an important role in shaping 

how content is presented and understood by international audiences, particularly 

through the localization of movie titles. In translation studies, this practice can be 

understood as a form of functional and pragmatic adaptation, where strict word-for-

word translation is often abandoned in favor of producing content that works 

effectively in the target culture (Nord, 1994). For example, the Indonesian story 

Legenda Malin Kundang, when adapted for international audiences on Netflix, is 

presented with the English title Smothered. This change reflects a localization 
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strategy in which culturally specific references are transformed into more 

universally understandable terms, even if the original cultural nuance is partially 

altered. One of the most important elements of localization is the movie title. A title 

is not merely a name, but a form of communication that connects the film with its 

audience (Leonardi, 2011). A title does not only serve as a name, but also provides 

initial information about the film, such as its genre, theme, or atmosphere. It helps 

shape audience expectations and influences their interest in watching the film. 

In the entertainment industry, movie titles work as marketing tools. 

Therefore, making a title work commercially in the target culture is much more 

important than keeping its exact dictionary meaning (Hu et al., 2025). In this 

context, the translation of non-English movie titles, particularly from Indonesian 

into English, becomes especially important to ensure that such content is both 

understandable and appealing to global viewers. The following figures illustrate 

how Indonesian film titles on Netflix appear in their original form and in their 

translated English versions. 
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Figure 1.1 Original title of the Indonesian movies on Netflix 

 

Source: Netflix Website 

As shown in Figure 1.1, these films were originally titled in Indonesian. 

However, when distributed internationally through Netflix, their titles underwent 

significant changes, as can be seen in Figure 1.2 below. 

Figure 1.2 Translated version of the Indonesian movies on Netflix 

 

Source: Netflix Website 

Based on the figures above, English titles assigned to these Indonesian films 

differ significantly from their originals, suggesting deliberate adaptation choices 

that go beyond direct translation. A clear example of this is seen in the translation 

of the Indonesian film Ngeri Ngeri Sedap, distributed globally by Netflix under the 
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English title Missing Home. From the director of the movie, he explicitly stated that 

a literal translation of this local dialect phrase would only confuse international 

audiences, and the title change was therefore a deliberate marketing decision 

(Ardian, 2022). This case illustrates that determining the right translation technique 

is not a minor linguistic task, it requires careful consideration of meaning, tone, and 

cultural context. 

Based on the case above, many scholars have emphasized that translation 

techniques and strategies become essential when translators encounter challenges, 

especially when literal translation is insufficient to convey meaning, tone, and 

cultural nuances appropriately (Iglikova & Usataya, 2019). In translation studies, 

this practice can be understood through the lens of pragmatic adaptation, where the 

priority is not equivalence of words but equivalence of effect (Nord, 1994). It means 

that effective translation requires flexibility in strategy to ensure that the intended 

message and impact are successfully delivered to the target audience. Most previous 

studies in audiovisual translation tend to focus on subtitles, dubbing, or general 

translation issues, while movie title translation as a strategic and commercially 

oriented form of localization has received less scholarly attention. Therefore, this 

study is conducted to find out what translation techniques are used in translating 

original movie titles into English, examine the pragmatic strategies reflected in 

those translations, and explain how such strategies function in making the titles 

more accessible and appealing to international viewers. 

1.2 Problems Statement 

The research questions below are formulated based on the background above: 

1. What translation techniques are used in the English translations of 

Indonesian movie titles on Netflix? 

2. What pragmatic strategies are used in the English translations of Indonesian 

movie titles on Netflix? 

3. What cultural adaptation elements are reflected in the English translations 

of Indonesian movie titles on Netflix? 
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4. How do translation techniques and pragmatic strategies shape the cultural 

adaptation elements in English translations of Indonesian movie titles on 

Netflix? 

1.3 Objectives of the Research 

The objectives as follows are compiled based on the research questions above: 

1. To identify the translation techniques used in the English translations of 

Indonesian movie titles on Netflix. 

2. To identify the pragmatic strategies used in the English translations of 

Indonesian movie titles on Netflix. 

3. To investigate whether cultural adaptation elements are present and how 

they are applied in the English translations of Indonesian movie titles on 

Netflix. 

4. To analyze how translation techniques, pragmatic strategies interact in 

shaping cultural adaptation elements in English translations of Indonesian 

movie titles on Netflix. 

1.4 Limitation of the study 

This study is limited to the English translations of Indonesian movie titles 

that appeared in the weekly Top 10 Movies in Indonesia chart on Netflix Tudum, a 

publicly accessible section of Netflix’s official companion site that provides weekly 

Top 10 rankings of films and series by country from 2021 to 2026. The analysis 

focuses on identifying the translation techniques used in the English translations of 

the titles based on Molina and Albir’s (2002) framework and examining the 

pragmatic strategies reflected in the translated titles using Chesterman’s (1997) 

pragmatic strategies. This study only analyzes movie titles and does not include 

subtitles, dubbing, synopses, or the full content of the films, except when brief 

contextual information is needed to support the interpretation of a title.  
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1.5 Significances of the Study 

A. Theoretical Significance 

This study contributes to translation studies by providing insights into the 

translation techniques and pragmatic strategies used in the English translations of 

Indonesian movie titles on Netflix. It enriches the discussion of audiovisual 

translation, particularly in the area of movie title translation, by showing how titles 

are adapted not only linguistically but also pragmatically to suit global audiences. 

In addition, this study may serve as a useful reference for future researchers who 

are interested in translation techniques, pragmatic strategies, movie title translation, 

and digital content localization on streaming platforms. 

B. Practical Benefits 

The results of this study offer useful insights for translators, localizers, and content 

distributors into how Indonesian movie titles are translated and adapted for 

international audiences. The study may also offer useful considerations for 

streaming platforms such as Netflix and for Indonesian film producers in presenting 

movie titles that are more understandable, culturally appropriate, and appealing to 

global viewers. In this way, the study may support the wider international reach and 

marketability of Indonesian films. 
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CHAPTER V 

CONCLUSION AND SUGGESTION 

5.1 Conclusion 

Based on the analysis of translation techniques, pragmatic strategies, 

cultural adaptation, and their interaction in the English translation of Indonesian 

movie titles on Netflix, it can be concluded that Indonesian movie titles are not 

translated through literal transfer only, but are frequently reconstructed to make 

them more understandable, attractive, and marketable for international audiences. 

The findings reveal that Discursive Creation emerged as the most dominant 

translation technique, indicating that translators tended to create new and more 

imaginative title forms rather than maintaining the original lexical structure. This 

technique was often employed to strengthen emotional appeal and increase the 

commercial attractiveness of the titles for global viewers. In terms of pragmatic 

strategies, Cultural Filtering and Coherence Change appeared frequently, 

demonstrating that translators adjusted culture-bound expressions, communicative 

meanings, and title structures to suit the linguistic and cultural expectations of 

international audiences. 

Furthermore, the analysis of cultural adaptation showed that Organizations, 

Customs, Activities, and Beliefs were the most dominant cultural elements found 

in the data, suggesting that many Indonesian movie titles contain local beliefs, 

traditions, and cultural concepts that require adaptation to become more accessible 

to non-Indonesian audiences. In contrast, Ecology and Material Culture appeared 

less frequently, indicating that only a limited number of titles relied on geographical 

references or material cultural objects that required cultural adaptation in 

translation. The interaction between translation techniques and pragmatic strategies 

also demonstrates that title translation on Netflix functions not only as a linguistic 

activity but also as a localization and marketing strategy. Translators frequently 

combined creative translation techniques with pragmatic adjustments to preserve 

communicative effects while increasing audience accessibility and commercial 
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appeal. Overall, this study confirms that the English translation of Indonesian movie 

titles on Netflix prioritizes audience reception, pragmatic effect, and cultural 

accessibility rather than maintaining strict literal equivalence, reflecting Netflix's 

localization strategy in presenting Indonesian films to global audiences. 

5.2 Suggestion 

Based on the findings of this study, several suggestions are proposed for 

future researchers and parties related to translation and localization studies. Future 

researchers will be able to examine larger datasets of Indonesian movie titles from 

different streaming platforms, such as Disney+, Prime Video, or Viu, to compare 

localization strategies across platforms. Future studies may also investigate other 

audiovisual translation elements, including subtitles, dubbing, synopses, and 

promotional posters, to provide a broader understanding of translation and 

localization practices in digital streaming services. Researchers will also be able to 

explore audience reception toward translated movie titles to understand how 

international viewers interpret and respond to culturally adapted titles. 

Furthermore, future research may combine translation studies with 

marketing or media studies perspectives to analyze how translated titles influence 

audience interest, streaming performance, and global marketability. Further studies 

will also be able to focus specifically on dominant translation techniques, such as 

Discursive Creation or Adaptation, to examine their effectiveness in preserving 

cultural meaning while attracting international audiences. In addition, future 

researchers may investigate the relationship between movie genres and translation 

strategies, since horror, comedy, drama, and action films may require different 

localization approaches in title translation. It is expected that these future studies 

will contribute to the development of translation and localization research, 

particularly in the field of audiovisual translation and movie title translation in 

digital streaming platforms. 
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APPENDICES 

No Year 
Indonesian 

Title 
English Title  Genre 

Translation 

Techniques 

 Pragmatic 

Strategies 

Cultural 

adaptation 

elements 

MT01 

2026 

Pangku On Your Lap Drama, Social 

Issue 

Amplification Explicitness 

Change 

Social Culture 

MT02 Sampai Titik 

Terakhirmu 

Until The Last of You Drama, 

Romance 

Modulation Coherence Change No significant 

cultural element 

identified 

MT03 Keadilan The Verdict Crime, Drama Particularization Information 

Change 

No significant 

cultural element 

identified 

MT04 Legenda 

Kelam Malin 

Kundang 

Smothered Mystery, 

Thriller, and 

Drama 

Discursive Creation Information 

Change   

Organizations, 

Customs, and Beliefs 

MT05 Tukar Takdir Twisted Fate Drama, 

Thriller, 

Psychological 

Modulation Coherence Change No significant 

cultural element 

identified 

MT06 Dia Bukan 

Ibu 

A Women Called 

Mother 

 Psychological 

Horror, Drama 

Discursive Creation Explicitness 

change & 

Information 

Change 

No significant 

cultural element 

identified 

MT07 Panggilan 

Dari Kubur 

Call Of the Dead Horror, 

Supernatural 

Drama 

Modulation Coherence Organizations, 

Customs, and Beliefs 

MT08 Pamali: 

Tumbal 

Pamali: The Little 

Devil 

Supernatural 

Mystery, Folk 

Horror. 

Discursive Creation Partial Translation 

& Cultural 

Filtering 

Organizations, 

Customs, and Beliefs 

& Social Culture 

MT09 Tinggal 

Meninggal 

Better off Dead Dark Comedy, 

Drama 

Modulation Coherence Change Social Culture 
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MT10 Air Mata 

Mualaf 

Tears of Faith Drama, Faith 

& Spirituality 

Generalization Cultural Filtering Organizations, 

Customs, and Beliefs 

MT11 

2025 

Almarhum The Deceased Horror, 

Thriller 

Established Equivalent Coherence Change Organizations, 

Customs, and Beliefs 

MT12 Maryam: 

Janji dan 

Jiwa yang 

Terikat  

Maryam: The Untold 

Story 

Horror, 

Supernatural, 

Thriller. 

Discursive Creation Information 

Change   

No significant 

cultural element 

identified 

MT13 Selepas Tahlil The Returning Dead Drama, Horror, 

Supernatural, 

Thriller 

Discursive Creation Cultural Filtering Organizations, 

Customs, and Beliefs 

MT14 Pembantaian 

Dukun Santet 

Massacre of The 

Witches 

Folk Horror, 

Horror, 

Thriller 

Adaptation Cultural Filtering Organizations, 

Customs, and Beliefs 

MT15 Badarawuhi 

di Desa 

Penari 

Dancing Village: The 

Curse Begins  

Folklore-

inspired horror, 

Mystery, and 

Thriller 

Discursive Creation Explicitness 

Change 

Ecology & 

Organizations, 

Customs, and Beliefs 

MT16 1 Kakak 7 

Ponakan 

A Brother and 7 

Siblings 

Drama, 

Family, 

Comedy. 

Modulation Coherence Change Social Culture 

MT17 Petaka 

Gunung Gede 

Haunting of Mount 

Gede 

Supernatural, 

Folk Horror, 

Adventure. 

Modulation Coherence Change Ecology & 

Organizations, 

Customs, and Beliefs 

MT18 Ketindihan Sleep Paralysis Psychological 

Horror, 

Supernatural 

Horror, 

Thriller 

Particularization Coherence Change Organizations, 

Customs, and Beliefs 

MT19 Panggonan 

Wingit 2: 

Miss K 

The Haunted 

Apartment: Miss K 

Supernatural 

horror, thriller, 

and mystery. 

Adaptation  Information 

Change & 

Cultural Filtering 

Organizations, 

Customs, and Beliefs 
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MT20 Hutang 

Nyawa 

Blood Debt Horror, 

Thriller, and 

Supernatural 

Modulation Coherence Change Organizations, 

Customs, and Beliefs 

MT21 

2024 

Believe: 

Takdir, 

Mimpi, 

Keberanian 

Believe: The Ultimate 

Battle 

Action, Drama Discursive Creation Patial translation 

& Information 

Change 

No significant 

cultural element 

identified 

MT22 Godaan Setan 

yang 

Terkutuk 

The Cursed of Satan 

Temptation 

Religious 

Horror, 

Thriller 

Literal Translation Coherence Change Organizations, 

Customs, and Beliefs 

MT23 Rahasia Rasa The Secret Recipe Drama Modulation Explicitness 

Change 

Material Culture 

MT24 Setetes 

Embun Cinta 

Niyala 

Promised Heart Romantic 

Drama. 

Discursive Creation Information 

Change   

No significant 

cultural element 

identified 

MT25 Laut Tengah The Mediterranean Sea  Romance, 

Drama 

Established Equivalent Coherence Change Ecology 

MT26 Rumah Dinas 

Bapak 

Father's Haunted 

House 

 Horror-

Comedy. 

Adaptation & Amplification Cultural Filtering 

& Explicitness 

Change 

Social Culture 

MT27 Tuhan 

Izinkan Aku 

Berdosa 

Harlot's Prayer Drama, 

Religious, 

Thriller 

Discursive Creation Information 

Change   

Organizations, 

Customs, and Beliefs 

MT28 Siksa Kubur Grave Torture Psychological 

Horror, Drama, 

Thriller 

Literal Translation Other Pragmatic 

Strategies 

Organizations, 

Customs, and Beliefs 

MT29 Kabut 

Berduri 

Borderless Fog Crime Thriller, 

Mystery, 

Drama 

Modulation Information 

Change 

No significant 

cultural element 

identified 

MT30 Sampai 

Nanti, Hana! 

Till Then, Hanna! Drama, 

Romance 

Established Equivalent Coherence Change No significant 

cultural element 

identified 



 

86 

 

MT31 

2023 

Malam Para 

Jahanam 

Night of Hell Horror, 

Thriller 

Modulation Cultural Filtering Organizations, 

Customs, and Beliefs 

MT32 Pamali: 

Dusun 

Pocong 

Pamali: The Corpse 

Village 

Folk Horror, 

Supernatural 

Thriller, 

Mystery 

Adaptation  Cultural Filtering  Organizations, 

Customs, and Beliefs 

MT33 Tebusan 

Dosa 

The Redemption of Sin Horror, 

Mystery 

Modulation Coherence Change Organizations, 

Customs, and Beliefs 

MT34 Cinta Dalam 

Ikhlas 

Pure Love Romance, 

Drama 

Modulation Coherence Change Organizations, 

Customs, and Beliefs 

MT35 Panggonan 

Wingit  

The Haunted Hotel Supernatural 

Horror, 

Suspense, and 

Comedy 

Adaptation Cultural Filtering 

& Information 

Change 

Organizations, 

Customs, and Beliefs 

MT36 Sehidup 

Semati 

Till Death Do Us Part  Romance, 

action, and 

thriller 

Estabilished Equivalent Coherence Change Social Culture 

MT37 Ngeri-ngeri 

Sedep 

Missing Home  Drama, 

Comedy 

Discursive Creation Information 

Change   

Social Culture 

MT38 Perang Kota This City is a Battlefield War Drama, 

Thriller 

Amplification Explicitness 

Change  

No significant 

cultural element 

identified 

MT39 Kalian 

Pantas Mati 

Tainted Soul Supernatural 

horror 

Discursive Creation Information 

Change   

No significant 

cultural element 

identified 

MT40 Gadis Kretek Cigarette Girl Drama, 

Romance 

Generalization Cultural Filtering Material Culture & 

Social Culture 

MT41 

2022 

Inang The Womb  Drama, 

Horror, 

Mystery, 

Thriller. 

Discursive Creation Information 

Change 

Organizations, 

Customs, and Beliefs 
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MT42 Nokta Merah 

Pernikahan  

Red Point of Marriage Romance, 

Drama 

Literal Translation Coherence Change Social Culture 

MT43 Sinden Gaib Mystic Singer  Supernatural 

Horror 

Adaptation Cultural Filtering Organizations, 

Customs, and Beliefs 

MT44 Galih dan 

Ratna 

High School Serenade Romance, 

Drama 

Discursive Creation Information 

Change   

No significant 

cultural element 

identified 

MT45 Jalan yang 

Jauh Jangan 

Lupa Pulang 

A Long Way to Come 

Home 

Drama, Family Modulation Coherence Change No significant 

cultural element 

identified 

MT46 Keramat 2 Sacred 2 Horror Modulation Other Pragmatic 

Strategies 

Organizations, 

Customs, and Beliefs 

MT47 Nanti Kita 

Cerita 

tentang Hari 

Ini 

Today We'll Talk About 

that Day 

Drama, 

Romance 

Modulation Coherence Change No significant 

cultural element 

identified 

MT48 Rego Nyowo Take Me to Hell Horror, 

Supernatural, 

Thriller. 

Discursive Creation Explicitness 

Change & 

Interpersonal 

Change 

Organizations, 

Customs, and Beliefs 

MT49 Tak Ingin 

Usai Disini 

October Rhapsody Drama, 

Romance, 

Discursive Creation Information 

Change   

No significant 

cultural element 

identified 

MT50 Pengabdi 

Setan 

Satan's Slaves Horror, 

Supernatural, 

Thriller. 

Modulation Coherence Change Organizations, 

Customs, and Beliefs 

MT51 

2021 

Seperti 

Dendam, 

Rindu Harus 

Dibayar 

Tuntas 

Vengeance is Mine, All 

Others Pay Cash  

Action, Drama, 

Comedy 

Discursive Creation Interpersonal 

Change 

Social Culture 
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MT52 Penyalin 

Cahaya 

Photocopier Drama 

Mystery, 

Thriller 

Reduction Transediting No significant 

cultural element 

identified 

MT53 Perempuan 

Tanah 

Jahanam 

Impetigore 

Horror, 

Mystery 

Discursive Creation Information 

change  

Organizations, 

Customs, and Beliefs 

MT54 Sultan 

Agung: 

Tahta, 

Perjuangan, 

Cinta 

Sultan Agung: Throne, 

Rebellion, Love 

Biography, 

Action, Drama 

Modulation Coherence Change Organizations, 

Customs, and Beliefs 

& Social Culture 

MT55 Detak  Heartbeat Thriller, 

Mystery, 

Crime 

Amplification Explicitness 

Change 

No significant 

cultural element 

identified 

MT56 Jangan Minta 

Jatuh Cinta 

No Love Allowed 

Romance, 

Comedy 

Discursive Creation Information 

Change 

No significant 

cultural element 

identified 

MT57 Bebas Glorious Day 

Drama, 

Comedy 

Discursive Creation Explicitness 

Change   

No significant 

cultural element 

identified 

MT58 Mudik Homecoming Drama Generalization Cultural Filtering Social Culture 

MT59 Mata Batin 2 The 3rd Eye Supernatural 

Horror, 

Thriller 

Established Equivalent Coherence Change Organizations, 

Customs, and Beliefs 

MT60 Sobat Ambyar The Heartbreak Club Romance, 

Drama, 

Musical 

Adaptation Cultural Filtering Social Culture 


