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CHAPTER I 

INTRODUCTION 

1.1 Background 
The increasingly competitive business environment requires companies to 

convey information quickly, clearly, and accurately to the public through 

various communication media. This capability has become even more 

important, considering that companies do not only interact with internal 

stakeholders, but also with the wider community, business partners, mass 

media, and other relevant stakeholders. Every piece of information 

delivered must consistently reflect the company’s values and identity in 

order to build public trust over the long term. Therefore, corporate 

communication plays a highly important role, not only as a means of 

conveying information, but also as a strategic instrument for maintaining 

the organization’s image and reputation in the public eye. 

Corporate communication is a management function used by organizations 

to deliver information to stakeholders strategically in order to build public 

understanding and trust (Argenti, 2016). In practice, this function does not 

merely involve the transmission of facts, but also the management of 

meaning and public perception through messages that are carefully 

designed. Its scope is broad, ranging from internal communication among 

work units to external communication with the public and the media, all of 

which are carried out through various channels such as print media, digital 

media, and social media in accordance with the characteristics of the 

intended audience. 

In order for the objectives of corporate communication to be achieved, the 

messages delivered to the public must be carefully designed, both in terms 

of substance and language quality. This is realized through the production 

of various types of content, such as company articles, press releases, and 

social media publications, all of which require a structured process. In this 
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process, copywriting serves as the stage of message design so that 

information can be delivered effectively, attract the audience’s attention, 

and remain aligned with the corporate identity that the company aims to 

build (Moriarty et al., 2019). Meanwhile, editing functions as a quality 

control mechanism that ensures every piece of content published under the 

company’s name meets standards of clarity, accuracy, and readability, so 

that it does not cause misunderstandings that may harm the organization’s 

reputation (Fitriana & Rohmadi, 2021). 

As a company engaged in public services, PT Jasa Marga (Persero) Tbk. 

through Jasamarga Metropolitan Tollroad has a high communication need 

in conveying information to the public, both regarding company activities 

and toll road operational services that require accuracy and speed. 

Therefore, the quality of writing and content editing is an important aspect 

to ensure that the messages published can be understood properly while 

also maintaining the company’s professional image. This responsibility is 

carried out by the Marketing Communication Department (MarComm) in 

the Communication & Customer Relation Division, which manages 

various company publication activities such as press releases, Meet-Up 

articles, social media content management, and other forms of public 

communication. 

Based on the explanation above, this report is entitled “The Application 

of Copywriting and Editing in Corporate Communication Content at 

Jasamarga Metropolitan Tollroad”. This title was chosen because the 

main activities during the internship were directly related to the 

preparation and refinement of communication content within the broader 

framework of corporate communication. This topic is also relevant to the 

study of communication science, particularly in the fields of corporate 

communication and message production, so that the practical experience 

gained during the internship can be analyzed academically. This report is 

expected to provide a comprehensive description of how these two 
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practices contribute significantly to the effectiveness of corporate 

communication. 

1.2 Scope of Work  
This internship focused on copywriting and editing activities in the 
Marketing Communication Department (MarComm), Communication & 
Customer Relation (CCR) Division, of Jasamarga Metropolitan Tollroad. 
The main activities reported included:  

• conducting copywriting through the preparation of company articles 
(Meet-Up) containing information about company activities; 

• editing article drafts before publication to ensure clarity of information and 
proper language use; 

• preparing and monitoring press releases published through mass media; 
 
In addition to these main activities, supporting tasks were also carried out, 
including social media content management, the creation of visual 
communication materials, and documentation and video processing of 
company activities. 
 

1.3 Time and Place of Internship 
 This internship was carried out with the following details: 

Table 1.1 Description of Time and Place of Internship 

 

 

 

 

 

 

 

 

Description Information 

Institution PT Jasa Marga (Persero) Tbk. — Jasamarga Metropolitan 
Tollroad 

Address Plaza Tol Cililitan, Jl. Cililitan Besar, Jakarta 

Work Unit Departemen Marketing Communication (MarComm) 

Internship 
Period 

12 January – 12 April 2026 
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1.4 Internship Objectives and Benefits 

1.4.1 Objectives 
 This internship was intended to: 

• apply copywriting and editing skills in corporate communication 
activities; 

• understand the process of producing business communication content used 
by companies to convey information to the public; 
develop writing and editing skills in accordance with corporate 
communication standards; 

• gain professional work experience in the field of business communication 
and corporate communication. 

1.4.2 Benefits 
 This internship was expected to provide benefits for three parties. 
 

a. For Students 
Students gain direct work experience in corporate communication, can 
apply writing, copywriting, and editing skills in business communication 
texts, and improve adaptability and teamwork as preparation for entering 
the professional world. 

b. For Politkenik Negeri Jakarta 
The internship serves as a means of evaluating the alignment between the 
curriculum and the needs of the workplace, while also strengthening 
cooperation between the educational institution and partner companies. 

c. For the Company 
Jasamarga Metropolitan Tollroad (JMT) gains support in the preparation 
and editing of public communication content while also contributing to 
human resource development by providing direct work experience in a 
professional environment. 

  



 

22 
 

CHAPTER IV 

CLOSING 

4.1 Conclusions 
During the Internship at the Marketing Communication Department of 

Jasamarga Metropolitan Tollroad Regional Division, it was directly 

involved in two main activities in corporate communication content 

production, namely copywriting and editing. These activities were carried 

out in the preparation of various forms of content, ranging from press 

releases, Meet-Up articles, to social media content intended for both 

internal and external company audiences. 

In copywriting practice, the tasks most frequently carried out were 

rewriting opening sentences and selecting diction that was more accurate 

and aligned with the communication purpose. The student often reframed 

messages so that the information delivered was not only accurate, but also 

capable of attracting the audience’s attention, especially in writing press 

releases intended for external media. This included the selection of terms 

that were more familiar to the public, the use of sentences that were 

shorter and more dynamic, and the adaptation of language style to the 

characteristics of the platform and the intended audience. 

In editing practice, the aspects most frequently found and corrected during 

the work process were diction and sentence structure. Errors in word 

choice, such as the use of words that were less appropriate in context or 

too general for official publication needs, were common in initial drafts. In 

addition, overly long sentence structures, repetition, or incomplete 

sentence elements were also often found and needed to be revised so that 

the information could be conveyed more efficiently and could be 

understood more easily by readers. 
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During the internship, the student encountered three main challenges, 

namely adapting language style to the company’s communication 

standards, limited information in manuscript preparation, and time 

pressure due to tight deadlines. These challenges were addressed through 

independent learning by reviewing previously published content archives, 

active coordination with the team and mentor, and the habit of 

systematically rechecking the manuscript before submission. 

4.2 Suggestions 
Based on the experience gained during the internship, the student would 

like to offer several suggestions to the related parties. 

• For Jasamarga Metropolitan Tollroad, Marketing Communication 

Department may consider preparing a formally documented style guide as 

a standard reference for writing corporate communication content. The 

existence of such a guide would make the adaptation process easier for 

new team members, including interns, while also maintaining consistency 

in the company’s tone of voice across communication platforms. 

• For Politeknik Negeri Jakarta, educational institution is expected to 

continue strengthening cooperation with companies in the communication 

field, especially in internship placements, so that students can have 

broader opportunities to directly apply the writing and editing skills they 

have learned in lectures within a professional work environment. 

• For students, those who will undertake internships in the field of 

corporate communication are advised to become accustomed to reading 

various types of corporate communication content, such as press releases 

and company news articles, as preparation before entering the field. 

Critical reading skills will be very helpful in understanding the language 

standards and writing styles used in professional communication 
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5. Contoh Hasil Kerja Press Release 

Draft Awal  Draft Akhir 

PRESS RELEASE 
Jasamarga Metropolitan Tollroad Regional 
Division 
No. XXX/2026 
Tanggal XX XXX 2026 
 
Perkuat Edukasi dan Pengolahan 
Sampah Berkelanjutan, Jasa Marga 
Salurkan Bantuan Media Pengelolaan 
Sampah di Citeureup 
 
Bogor (06/04) – Sebagai bagian dari 
program komitmen keberlanjutan 
(sustainability) yang mengedepankan 
prinsip Environmental, Social and 
Governance (ESG), Jasa Marga terus 
menghadirkan inisiatif yang berkontribusi 
pada pelestarian lingkungan dan 
pemberdayaan masyarakat, salah satunya 
melalui program Tanggung Jawab Sosial 
dan Lingkungan (TJSL) di bidang 
pengelolaan sampah. Sejalan dengan hal 
tersebut, Jasamarga Metropolitan Tollroad 
(JMT) menyalurkan bantuan berupa 
peralatan pengolahan sampah kepada 
Sekolah Sampah Yayasan Rumah Bata 
Foundation yang berlokasi di Gg. H. Jabar 
RT 03/02, Kelurahan Karang Asem Barat, 
Kecamatan Citeureup, Kabupaten Bogor, 
Jawa Barat. 
 
Kegiatan ini dihadiri oleh Business Support 
Department Head Representative Office 
(RO) 1 JMT Setiaji Prabowo, Section Head 
Corporate Social Responsibility (CSR) 
JMT Siti Muchlisoh, serta manajemen JMT 
lainnya, bersama Ketua Yayasan Rumah 
Bata Foundation H. Abu Rifqi, jajaran 
pengurus, serta masyarakat setempat. 
 
Dalam sambutannya, Ketua Yayasan 
Rumah Bata Foundation H. Abu Rifqi 
menyampaikan apresiasi atas dukungan 
Jasa Marga dalam pengembangan kegiatan 
edukasi dan pengelolaan sampah berbasis 
masyarakat. Menurutnya, keberadaan 
sekolah sampah menjadi sarana penting 
untuk meningkatkan kesadaran masyarakat 
dalam mengelola sampah sejak dari tingkat 
rumah tangga hingga lingkungan sekitar. 

PRESS RELEASE 
Jasamarga Metropolitan Tollroad Regional 
Division 
No. 78/2026 
Tanggal 07 April 2026 
 
Perkuat Edukasi dan Pengolahan Sampah 
Berkelanjutan, Jasa Marga Salurkan 
Bantuan Media Pengelolaan Sampah di 
Citeureup 
 
Bogor (07/04) – Sebagai bagian dari 
program komitmen keberlanjutan 
(sustainability) yang mengedepankan prinsip 
Environmental, Social and Governance 
(ESG), Jasa Marga terus menghadirkan 
inisiatif yang berkontribusi pada pelestarian 
lingkungan dan pemberdayaan masyarakat, 
salah satunya melalui program Tanggung 
Jawab Sosial dan Lingkungan (TJSL) di 
bidang pengelolaan sampah. Sejalan dengan 
hal tersebut, Jasamarga Metropolitan 
Tollroad (JMT) menyalurkan bantuan berupa 
peralatan pengolahan sampah kepada 
Sekolah Sampah Yayasan Rumah Bata 
Foundation yang berlokasi di Gg. H. Jabar 
RT 03/02, Kelurahan Karang Asem Barat, 
Kecamatan Citeureup, Kabupaten Bogor, 
Jawa Barat. 
 
Kegiatan ini dihadiri oleh Business Support 
Department Head Representative Office 
(RO) 1 JMT Setiaji Prabowo, Section Head 
Corporate Social Responsibility (CSR) JMT 
Siti Muchlisoh, serta manajemen JMT 
lainnya, bersama Ketua Yayasan Rumah 
Bata Foundation H. Abu Rifqi, jajaran 
pengurus, serta masyarakat setempat. 
 
Dalam sambutannya, Ketua Yayasan Rumah 
Bata Foundation H. Abu Rifqi 
menyampaikan apresiasi atas dukungan Jasa 
Marga dalam pengembangan kegiatan 
edukasi dan pengelolaan sampah berbasis 
masyarakat. Menurutnya, keberadaan 
sekolah sampah menjadi sarana penting 
untuk meningkatkan kesadaran masyarakat 
dalam mengelola sampah sejak dari tingkat 
rumah tangga hingga lingkungan sekitar. 
 



 

 

 
“Kami membuat sekolah sampah untuk 
mengedukasi masyarakat dalam mengelola 
sampah dari tingkat rumah tangga hingga 
lingkungan, agar tidak lagi membuang 
sampah sembarangan. Kami mengucapkan 
terima kasih kepada Jasa Marga atas 
bantuan yang diberikan, karena sangat 
membantu kami. Ke depannya, kami juga 
akan mengadakan pelatihan bagi 
masyarakat agar dapat mengurangi 
sampah,” ujarnya. 
 
Sejalan dengan hal tersebut, Business 
Support Department Head Representative 
Office (RO) 1 JMT menyampaikan 
harapannya agar bantuan yang diberikan 
dapat memperkuat sarana edukasi sekaligus 
mendorong lahirnya inovasi serupa di 
wilayah lain.  
 
“Kami menyerahkan bantuan ini sebagai 
bentuk dukungan. Semoga dapat 
bermanfaat untuk melengkapi alat peraga 
edukasi masyarakat di sini. Kami juga 
berharap masyarakat di sekitar ruas tol 
lainnya dapat melakukan inovasi serupa, 
sehingga bersama-sama dapat menjaga 
lingkungan dan memanfaatkan sampah di 
sekitar agar   memiliki nilai jual dan 
menjadi sumber penghasilan tambahan bagi 
masyarakat sekitar,” ungkapnya. 
 
JMT menyalurkan bantuan berupa berbagai 
peralatan penunjang pengelolaan sampah 
yang menjadi rangkaian kegiatan edukasi 
pada sekolah tersebut, antara lain mesin las 
portable, mesin gerinda, mesin bor listrik, 
spray gun cat semprot listrik, alat 
pelindung kerja seperti sarung tangan dan 
topeng las, serta perlengkapan pendukung 
lainnya seperti ember, drum, kawat, baut, 
dan proyektor untuk kegiatan 
pembelajaran. 
 
Sejalan dengan program ini, Jasa Marga 
terus memperkuat implementasi prinsip 
Environmental, Social and Governance 
(ESG), termasuk di Ruas Jagorawi, melalui 
berbagai inisiatif keberlanjutan. Jasa Marga 
telah menyalurkan bantuan pengelolaan 
sampah melalui program Kampung Ramah 
Lingkungan (KRL) di Desa Puspasari, 
Citeureup, serta dukungan peralatan kepada 

“Kami membuat sekolah sampah untuk 
mengedukasi masyarakat dalam mengelola 
sampah dari tingkat rumah tangga hingga 
lingkungan, agar tidak lagi membuang 
sampah sembarangan. Kami mengucapkan 
terima kasih kepada Jasa Marga atas bantuan 
yang diberikan, karena sangat membantu 
kami. Ke depannya, kami juga akan 
mengadakan pelatihan bagi masyarakat agar 
dapat mengurangi sampah,” ujarnya. 
 
Sejalan dengan hal tersebut, Business 
Support Department Head Representative 
Office (RO) 1 JMT Setiaji Prabowo 
menyampaikan harapannya agar bantuan 
yang diberikan dapat memperkuat sarana 
edukasi sekaligus mendorong lahirnya 
inovasi serupa di wilayah lain.  
 
“Kami menyerahkan bantuan ini sebagai 
bentuk dukungan. Semoga dapat bermanfaat 
untuk melengkapi alat peraga edukasi 
masyarakat di sini. Kami juga berharap 
masyarakat di sekitar ruas tol lainnya dapat 
melakukan inovasi serupa, sehingga 
bersama-sama dapat menjaga lingkungan 
dan memanfaatkan sampah di sekitar agar 
memiliki nilai jual dan menjadi sumber 
penghasilan tambahan bagi masyarakat 
sekitar,” ungkapnya. 
 
JMT menyalurkan bantuan berupa berbagai 
peralatan penunjang pengelolaan sampah 
yang menjadi rangkaian kegiatan edukasi 
pada sekolah tersebut, antara lain mesin las 
portable, mesin gerinda, mesin bor listrik, 
spray gun cat semprot listrik, alat pelindung 
kerja seperti sarung tangan dan topeng las, 
serta perlengkapan pendukung lainnya 
seperti ember, drum, kawat, baut, dan 
proyektor untuk kegiatan pembelajaran. 
 
Sejalan dengan program ini, Jasa Marga 
terus memperkuat implementasi prinsip 
Environmental, Social and Governance 
(ESG), termasuk di Ruas Jagorawi, melalui 
berbagai inisiatif keberlanjutan. Jasa Marga 
telah menyalurkan bantuan pengelolaan 
sampah melalui program Kampung Ramah 
Lingkungan (KRL) di Desa Puspasari, 
Citeureup, serta dukungan peralatan kepada 
Kelompok Swadaya Masyarakat di Babakan 
Cimahpar, Bogor, sekaligus 
mengembangkan inovasi pengolahan sampah 



 

 

Kelompok Swadaya Masyarakat di 
Babakan Cimahpar, Bogor, sekaligus 
mengembangkan inovasi pengolahan 
sampah organik berbasis Black Soldier Fly 
(BSF) di Rest Area KM 10. Berbagai upaya 
lain seperti penanaman pohon di sepanjang 
koridor jalan tol, penyediaan Stasiun 
Pengisian Kendaraan Listrik Umum 
(SPKLU) di sejumlah rest area, serta 
pemanfaatan Energi Baru Terbarukan 
(EBT) dalam operasional jalan tol guna 
mendukung efisiensi energi dan 
pengurangan emisi. 
 
Program TJSL ini mencerminkan 
komitmen Jasa Marga dalam mewujudkan 
bisnis yang bertanggung jawab serta 
mendukung aspek lingkungan dan sosial 
secara berkelanjutan. Melalui penyediaan 
sarana pendukung, diharapkan kegiatan 
pengolahan sampah dan edukasi di 
masyarakat dapat berjalan lebih optimal 
serta memberikan manfaat bagi 
masyarakat. Ke depannya, JMT akan terus 
berkomitmen menghadirkan program-
program TJSL yang tidak hanya 
memberikan manfaat langsung, tetapi juga 
mendorong terciptanya dampak positif 
jangka panjang bagi masyarakat dan 
lingkungan. 
__ 
Kutipan release dapat digunakan atas 
nama: 
1. Alvin Andituahta Singarimbun 
Senior Manager Representative Office 1 
Jasamarga Metropolitan Tollroad Regional 
Division 
Plaza Tol Cibubur, Jakarta 
2.⁠ ⁠Panji Satriya 
Marketing & Communication Department 
Head 
Jasamarga Metropolitan Tollroad Regional 
Division 
Plaza Tol Cililitan, Jakarta 
Telp. (021) 80887227 
Email:jm.regmetropolitan@jasamarga.co.id 

organik berbasis Black Soldier Fly (BSF) di 
Rest Area KM 10. Berbagai upaya lain 
seperti penanaman pohon di sepanjang 
koridor jalan tol, penyediaan Stasiun 
Pengisian Kendaraan Listrik Umum 
(SPKLU) di sejumlah rest area, serta 
pemanfaatan Energi Baru Terbarukan (EBT) 
dalam operasional jalan tol guna mendukung 
efisiensi energi dan pengurangan emisi. 
 
Program TJSL ini mencerminkan komitmen 
Jasa Marga dalam mewujudkan bisnis yang 
bertanggung jawab serta mendukung aspek 
lingkungan dan sosial secara berkelanjutan. 
Melalui penyediaan sarana pendukung, 
diharapkan kegiatan pengolahan sampah dan 
edukasi di masyarakat dapat berjalan lebih 
optimal serta memberikan manfaat bagi 
masyarakat. Ke depannya, JMT akan terus 
berkomitmen menghadirkan program-
program TJSL yang tidak hanya memberikan 
manfaat langsung, tetapi juga mendorong 
terciptanya dampak positif jangka panjang 
bagi masyarakat dan lingkungan. 
 
Pantau terus informasi lalu lintas terkini di 
ruas tol Jasa Marga Group, termasuk 
pengoperasian jalur-jalur fungsional melalui 
kanal resmi: one call center 24 jam di 133, 
situs www.jasamarga.com, media sosial 
@official.jmmetropolitan, dan aplikasi 
Travoy. 
__ 
Kutipan release dapat digunakan atas nama: 
1. Alvin Andituahta Singarimbun 
Senior Manager Representative Office 1 
Jasamarga Metropolitan Tollroad Regional 
Division 
Plaza Tol Cibubur, Jakarta 
2.⁠ ⁠Panji Satriya 
Marketing & Communication Department 
Head 
Jasamarga Metropolitan Tollroad Regional 
Division 
Plaza Tol Cililitan, Jakarta 
Telp. (021) 80887227 
Email: jm.regmetropolitan@jasamarga.co.id 
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