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CHAPTER I 

INTRODUCTION 

1.1 Background 

The Internship Program (Praktik Kerja Lapangan/PKL) is a form of learning that 

provides students with the opportunity to apply academic competencies in real 

work situations. Through the internship, students not only understand professional 

workflows but also develop business communication skills, teamwork abilities, 

time management, and precision in producing outputs directly used by the 

company. This experience is crucial because the professional world demands 

applicable skills, especially in producing communication documents and materials 

that are accurate, consistent, and tailored to the audience's needs. Therefore, the 

implementation of the internship is expected to serve as a bridge between campus 

learning and professional practice in the industry 

 

The author conducted the Internship Program at Nobelium Asia Pte. Ltd. with a 

primary role in Digital Marketing. In this role, the author was involved in creating 

content for Academic Literacy's social media, which aimed to promote certification 

products, training, and learning resources in collaboration with the LSP Penulis dan 

Editor Profesional. Content creation activities included drafting captions, adapting 

promotional messages, and packaging information to be communicative and 

relevant to the target audience. In addition to these main duties, the author also 

occasionally received responsibilities outside of content creation, namely preparing 

the Brand & Design Guidelines and the Business Model Canvas for Nobelium Asia 

and Academic Literacy. These activities broadened the scope of the author's 

internship experience, as they were not only related to daily content production but 

also involved the preparation of strategic reference documents intended for long-

term use. 
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In the practice of corporate marketing and communication, engaging content alone 

is not enough; companies need to maintain the consistency of their brand identity 

so that the messages conveyed are easily recognizable and build trust. A strong and 

consistent brand identity is key to a company's success in reaching a broader market 

in the modern business world. This consistency is evident in how the company 

introduces itself, chooses its words, builds its communication tone, and constructs 

its product narratives. To ensure this consistency, companies typically use 

guidelines such as Brand & Design Guidelines, which contain standards for the use 

of visual identity and communication directives. These guidelines help both 

internal teams and external parties (such as designers or content creators) to 

produce communication materials that align with the brand's character. At 

Nobelium Asia and Academic Literacy, the need for these guidelines becomes 

increasingly important because communication is conducted in two languages, 

namely Indonesian and English, meaning the risk of message and terminology 

inconsistency tends to be higher. 

 

Challenges arise when a brand identity initially formed in Indonesian needs to be 

conveyed in English. Differences in language structure, word choice, levels of 

formality, and expressive habits can make the same message feel different to the 

audience. In this context, translation cannot be understood merely as a word-for-

word transfer, but rather as a process of preserving communication goals, tone, and 

brand character to maintain 'one voice' in the target language. A good translation in 

the context of business communication also needs to consider readability, clarity of 

instructions, and appropriate terminology so that the guideline document is easy to 

use as a working reference. In general, effective translation is oriented towards 

achieving communication functions and its impact on the target readers (Munday, 

2016). This is relevant because the Brand & Design Guidelines are not merely 

informative texts, but standard documents that influence the overall quality of 

brand communication 
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The topic of translating brand identity was chosen because it has a strong 

correlation with the competencies of the English for Business and Professional 

Communication (Bispro) Study Program, specifically in the aspects of translation, 

interpreting (in the context of professional communication), editing, and the 

production of business texts. The preparation of the Brand & Design Guidelines 

demands the ability to select appropriate term equivalents, maintain terminology 

consistency, construct clear and concise sentences, and adapt the language style to 

suit the target audience. This process is directly related to editing skills because 

every section of the guideline must be neat, easily understood, and free from 

multiple interpretations. Furthermore, because the guideline is used for brand 

communication needs, the author must apply business communication principles 

such as message accuracy, professionalism, and alignment with the image the 

company intends to build. Thus, the translation work in the preparation of the 

guideline serves as a concrete example of the application of Bispro competencies 

in the industrial environment. 

 

Based on this context, this internship report discusses the process of translating 

brand identity from Indonesian to English in the preparation of the Brand & Design 

Guidelines for Nobelium Asia and Academic Literacy. The discussion focuses on 

the activities the author carried out during the internship, including the adjustment 

of word choices and language styles, terminology consistency, and how the 

translation results are used as brand communication standards. This report is 

expected to illustrate the relevance of Bispro competencies in the professional 

world, while also demonstrating the internship's contribution to the development of 

the author's professional skills in the fields of translation and business 

communication. 
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1.2 Scope of Activities 

During the implementation of the Internship Program at Nobelium Asia Pte. Ltd., 

the author was involved in various activities focusing on digital marketing and 

brand development. One of the main activities carried out was content creation for 

Academic Literacy's social media. The author was responsible for creating digital 

content, such as captions, images, and other visual materials, to promote 

certification products, training, and learning resources in collaboration with the 

LSP Penulis dan Editor Profesional. 

 

In addition, the author was also involved in the creation of the bilingual Brand & 

Design Guidelines, which aimed to maintain the consistency of the company's 

brand identity in two languages, Indonesian and English. This process involved 

determining the brand voice, language style, and visual guidelines regarding the 

use of colors, typography, and logos 

 

Furthermore, the author participated in the preparation of the Business Model 

Canvas (BMC) for Nobelium Asia and Academic Literacy, which is used to plan 

and visualize key elements in the company's business model, such as market 

segmentation, value propositions, distribution channels, and cost structures. The 

author was also given the opportunity to be involved in various additional tasks 

related to market research, competitor analysis, and the development of other 

promotional materials. Overall, the scope of these internship activities focused on 

the development and implementation of digital marketing strategies, the design of 

a consistent brand identity, and the preparation of strategic documents to support 

the company's growth in local and international markets. 

1.3 Period and Location of the Internship 

a. Internship Period 
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The Internship Program was carried out for four months, starting from January 

5, 2026, to April 30, 2026, under a Work From Office (WFO) system from 

Monday to Friday, with working hours from 09.00 to 17.00 WIB 

b. Internship Location 

This internship was conducted at the Nobelium Asia Pte. Ltd. branch office in 

Indonesia, located at: 

Institution Name : Nobelium Asia Pte. Ltd 

Address  : Perumahan Pesona Khayangan Blok DX No. 2, 

Sukmajaya, Depok 16411 

Website  : nobelium.asia 

1.4 Objectives and Benefits 

1.4.1 Objectives 

The objectives of this Internship Program are as follows: 

a. To provide the author with the opportunity to apply the knowledge 

gained during their studies, specifically in the fields of business 

communication, translation, and digital marketing. 

b. To help the author improve their skills in preparing bilingual Brand & 

Design Guidelines, creating content for social media, and designing a 

Business Model Canvas (BMC). 

c. To provide the author with deeper insights into the translation of brand 

identity from Indonesian to English, as well as how to maintain brand 

voice consistency across two languages.  

d. To deepen the author's understanding of implementing digital 

marketing in two languages to reach a broader audience. 

1.4.2 Benefits 

This Internship Program has several benefits, namely: 

file:///C:/Users/alya%20chairunnisa/Downloads/nobelium.asia
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a. Providing valuable hands-on experience in the industrial world for the 

author, as well as improving practical skills in digital marketing and 

translation for business communication. 

b. Introducing the author to a professional work environment relevant to 

their field of study, ensuring they are ready to compete in the 

professional world after graduation.  

c. Providing new experiences for the author in preparing bilingual brand 

guidelines and managing business communication projects in a 

professional environment. 
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CHAPTER IV 

CLOSING 

 

4.1 Conclusion 

The Internship conducted at Nobelium Asia and Academic Literacy during the 

period of January to April 2026 provided a meaningful experience in the field of 

translating brand identity texts from Indonesian to English. The main activity that 

became the focus of this report was the preparation of the Brand and Design 

Guidelines for two institutions simultaneously, namely Nobelium Asia and 

Academic Literacy, both of which were prepared in a bilingual format with 

Indonesian and English texts. 

 

The translation process carried out covered five main sections of the document: 

Brand Proposition, Brand Statement, Brand Personality, Logo & Identity, and 

Copywriting. Through the execution of these five sections, it can be concluded that 

the translation of brand identity texts has different characteristics from the 

translation of general texts.  Brand identity texts are not merely standard 

informative texts; every word choice within them is designed to build perception, 

convey values, and reflect the institution's personality. Therefore, the translation 

approach used cannot simply be literal (word-for-word), but must be oriented 

towards the equivalence of meaning and communicative function in the target 

language. 

 

In practice, there were four principles consistently applied during the translation 

process. First, fidelity to meaning rather than form, where English sentence 

structures were adjusted to natural target language conventions. Second, 

terminology consistency, where the use of every key term was maintained 

uniformly throughout the documents. Third, the retention of international technical 
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terms through the borrowing technique, where standard terms in the fields of 

branding and graphic design were maintained in their original forms. Fourth, 

adjustment to the brand register, where diction choices in the translation were 

aligned with the tone of voice of each institution so that the brand personality 

remained intact in its English version. 

 

The difference in character between the two institutions also served as a distinct 

learning experience. Nobelium Asia, as an umbrella institution with a broader scale, 

requires more formal and authoritative language, while Academic Literacy, as an 

institution focused on developing individual competencies, requires language that 

remains professional but also feels more supportive and empowering. Sensitivity 

to these brand character differences proved to be the key in producing translations 

that are not only linguistically accurate but also authentic in terms of brand identity. 

 

4.2 Recommendations 

Based on the experience during the internship, the following are some 

recommendations expected to be beneficial for various parties. 

4.2.1 For Nobelium Asia and Academic Literacy 

a. The prepared Brand and Design Guidelines document should be 

equipped with a bilingual terminology glossary containing a list of 

branding and design terms along with their Indonesian and English 

equivalents. This will facilitate consistency in the use of terms across 

all institutional communication lines, especially when the document is 

forwarded to other parties outside the core team. 

b. The revision and updating process of the brand guideline document 

should be conducted periodically, especially if there are changes to the 

institution's identity or communication strategy, so that the Indonesian 
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and English versions are always aligned and do not cause 

inconsistencies. 

c. For future translation assignments, it would be beneficial to allocate 

time for an initial briefing session that explains the brand context and 

language style expectations in a more structured manner, so that both 

internal and external translators can produce translations that are more 

consistent with the institution's identity from the very first stage. 

4.2.2 For the Study Program 

a. Translation courses in the study program should not only cover literary 

or journalistic texts, but also introduce students to professional text 

genres such as branding texts, marketing texts, and institutional texts. 

This internship experience shows that these texts have unique 

translation challenges and require specific approaches that have not 

been widely discussed in lectures. 

b. Internship programs in the translation field should be directed more 

toward places that provide exposure to professional and corporate 

texts, so that students gain experience relevant to current industry 

needs. 

c. The provision of material regarding branding terminology, 

communication design, and professional English writing needs to be 

strengthened as preparation for students before entering the 

professional world in the fields of language and communication. 

4.2.3 For Future Internship Students 

a. Before starting the translation of brand identity texts, take the time to 

truly understand the character and personality of the brand being 

translated. An understanding of the institution's tone of voice and 
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brand personality will be very helpful in making appropriate word 

choice decisions. 

b. Make it a habit to create terminology notes from the beginning of the 

translation process. Recording every term equivalent decision that has 

been made will greatly help maintain consistency, especially when the 

document being worked on is long or when multiple documents are 

being worked on simultaneously. 

c. Do not hesitate to read brand guideline text references from 

international institutions for comparison. Reading numerous examples 

of English brand identity texts will broaden your references for diction 

and writing styles that can be applied in the translation process. 

d. Use the internship time not only to complete the assigned tasks, but 

also to observe and learn how language is used strategically in 

professional and institutional contexts; this experience is a learning 

opportunity that will not be obtained merely from university lectures. 
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Appendix 2. Daily Internship Logbook 

No Hari/Tanggal Aktivitas yang Dilakukan Tanda tangan 

JANUARI 

1.  Sen, 5 Jan 2026 - Membuat BMC Nobelium 

Asia 

 

2.  Sel, 6 Jan 2026 - Membuat Brand and Design 

Guideline Nobelium Asia 

 

3.  Rab, 7 Jan 2026 - Membuat Brand and Design 

Guideline Nobelium Asia 

 

4.  Kam, 8 Jan 2026 - Membuat Brand and Design 

Guideline Nobelium Asia 
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5.  Jum, 9 Jan 2026 - Membuat Brand and Design 

Guideline Nobelium Asia 

 

6. Sen, 12 Jan 2026 - Membuat BMC Academic 

Literacy 

 

7. Sel, 13 Jan 2026 - Membuat Brand and Design 

Guideline Academic Literacy 

 

8. Rab, 14 Jan 2026 - Membuat Content Planner, 

Caption, dan Hashtag AcaL 

- Log in akun Instagram AcaL 

- Menyusun bio dan membuat 

link tree AcaL 

 

9. Kam, 15 Jan 2026 - Membuat konten untuk di 

post hari Senin (What is 

Academic Literacy) 

 



52 
 

 
 

10. Sen, 19 Jan 2026 - Upload reels 'This is 

Academic Literacy' 

- Mengisi Content Planner 

 

11. Sel, 20 Jan 2026 - Upload feeds 'What is 

Academic Literacy?' 

- Upload IG story 'Today's 

Question' 

 

12. Rab, 21 Jan 2026 - Membuat nama panggilan 

untuk followers yaitu 'Acalist' 

- Upload reels 'Promosinya 

kencengin dong' 

 

13. Kam, 22 Jan 2026 - Redesign infographic UNS FS 

- Redesign layout dokumen 

UNS FS  

- Extract media dari Google 

Slides untuk UNS FS 

- Upload feeds 'Gunakan kata-

kata ini' 
 

14. Jum, 23 Jan 2026 - Edit reels 

- Minta acc reels namun ditolak 

hehe 
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15. Sen, 26 Jan 2026 - Buat motion graphic AcaL 

- Upload reels 'if the numbers 

appear unclear..' 

- Mengumpulkan berkas 

softcopy untuk skema 

Sertifikasi BNSP 
 

16. Sel, 27 Jan 2026 - Shooting content 'kasih 

paham bos' 

- upload feeds 'jenis-jenis 

sertifikasi' 

- share feeds di ig story untuk 

highlight 
 

17. Rab, 28 Jan 2026 - edit IG Story 'Website Journal' 

- edit feeds plagiarisme 

- edit video  

- membuat linktree berisi 

jurnal-jurnal yang mudah 

diakses 

- buat cover highlight 
 

18. Kam, 29 Jan 2026 - Membantu Kak Aji dalam 

mendata TUK LSP 

- Mengupload reels "move your 

thumb to the beat" 

- Upload IG story Web 

Recommendations 

- Merapikan story ke dalam 

highlight 

 

19. Jum, 30 Jan 2026 - schedule reels 'ada yang 

menarik tuh' 

- sosialisasi magang sama 

kaprodi 

- edit feeds 

- copywriting caption reels 'ada 

yang menarik tuh' 
 

FEBRUARI 
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1. Sen, 2 Feb 2026 - Membuat 3 e-book untuk 

keperluan LSP 

- Membuat sosial media 

Sainstext Publishing 

- Mengupload konten "ada yang 

menarik tuh" ke reels 
 

2. Sel, 3 Feb 2026 - Membuat cover AR BNSP 

2025 

- Mengedit video 'Kasih Paham 

Bos' 

 

3. Rab, 4 Feb 2026 - Mengupload feeds "Parafrase" 

ke IG dan Tiktok 

 

4.  Kam, 5 Feb 2026 - Mengupload feeds "Kenapa 

harus pilih acal?" 

 

5. Jum, 6 Feb 2026 - Finalisasi edit reels 'i would 

like a ring' 

- Edit feeds imlek dan 

ramadhan 

- Upload reels 'i would like a 

ring' di ig  

- Pak Lutfi bilang kita akan 

buat buku dan drivenya akan 

dikirim nanti, setelah itu 

didiskusikan 
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6. Sen, 9 Feb 2026 - Mengupload feeds "pelatihan 

AcaL" 

- Mengedit upcoming feeds 

 

7. Sel, 10 Feb 2026 - Mengupload "kasih paham 

bos" 

- Membuat script untuk next 

post 

 

8. Rab, 11 Feb 2026 - Mengupload "Gunakan kata2 

ini di teks akademik kamu" 

- Melengkapi kerangka buku 

Tokenization 

 

9. Kam, 12 Feb 2026 - Melanjutkan buku 

Tokenization pak Lutfi 

- Mencarikan aplikasi belajar 

bahasa inggris untuk anak pak 

Lutfi1 

 

10. Jum, 13 Feb 2026 - Mengupload feeds "writer's 

block" 

- Munggahan dirumah pak 

Lutfi 

- Menyelesaikan buku 

Tokenization (menambahkan 

funfact, workbook, dan 

bukunya ada 7 bab dengan 

halaman sekitar 200an 

halaman) 
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11. Rab, 18 Feb 2026 - Diberikan tugas untuk 

layouting naskah biografi 

Detak Nyata Seorang Dokter 

Pejuang: Kisah Inspiratif Dr. dr. 

Wijoyo Hadi Mursito, Sp.B., 

Sp.BTKV(K), S.H., M.H., 

Pendiri RS Rama Hadi, 

Purwakarta oleh kak Rafli dari 

word ke canva menjadi bentuk 

buku 

- Up feeds "gunakan kata kata 

ini part 3" 

 

12. Kam, 19 Feb 2026 - Progress layouting naskah 

biografi Detak Nyata Seorang 

Dokter Pejuang: Kisah 

Inspiratif Dr. dr. Wijoyo Hadi 

Mursito, Sp.B., Sp.BTKV(K), 

S.H., M.H., Pendiri RS Rama 

Hadi, Purwakarta 

- Up feeds ucapan marhaban ya 

ramadhan 

 

13. Jum, 20 Feb 2026 - Progress layouting naskah 

biografi Detak Nyata Seorang 

Dokter Pejuang: Kisah 

Inspiratif Dr. dr. Wijoyo Hadi 

Mursito, Sp.B., Sp.BTKV(K), 

S.H., M.H., Pendiri RS Rama 

Hadi, Purwakarta  

- Membuat ringkasan buku 

tokenization 

 

14. Sen, 23 Feb 2026 - Progress layouting naskah 

biografi Detak Nyata Seorang 

Dokter Pejuang: Kisah 

Inspiratif Dr. dr. Wijoyo Hadi 

Mursito, Sp.B., Sp.BTKV(K), 

S.H., M.H., Pendiri RS Rama 

Hadi, Purwakarta 

- Translate buku Tokenization 
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(Eng-Ind), dibagi menjadi 3 

part.1 

15. Sel, 24 Feb 2026 - Progress layouting naskah 

biografi Detak Nyata Seorang 

Dokter Pejuang: Kisah 

Inspiratif Dr. dr. Wijoyo Hadi 

Mursito, Sp.B., Sp.BTKV(K), 

S.H., M.H., Pendiri RS Rama 

Hadi, Purwakarta 

- Translate buku Tokenization 

(Eng-Ind), dibagi menjadi 3 

part. 

 

16. Rab, 25 Feb 2026 - Translate buku tokenization 

dari english ke indo 

 

17. Kam, 26 Feb 2026 - Translate buku tokenization 

dari english ke indo 

 

18. Jum, 27 Feb 2026 - Translate buku tokenization 

dari english ke indo 

 

MARET 
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1. Sen, 2 Mar 2026 - Mengerjakan layout Annual 

Report BNSP 2025 

 

2. Sel, 3 Mar 2026 - Menyelesaikan Annual Report 

BNSP 2025 

- Menambahkan glossarium 

sebanyak 25 butir 

 

3. Rab, 4 Mar 2026 - Menyelesaikan buku 

tokenization 

- Mengekspor file dari pdf ke 

word dan mengubah header 

- Menyusun logo dalam 

P4_Create Module 
 

4. Jum, 6 Mar 2026 - Membuat video pengantar 

tiap chapter pada P4 Create 

Module 

 

5. Sen, 9 Mar 2026 - Finalisasi video pengantar 

dengan menambahkan video 

bumper di awal 
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6. Rab, 25 Mar 2026 - Membuat feeds Gunakan 

Kata-Kata Ini di Tulisan 

Akademik Kamu Selanjutnya! 

Part 4 

- Mengupload di instagram 

 

7. Kam, 26 Mar 2026 - Membuat feeds Perbedaan 

Parafrase, Kutipan, dan 

Ringkasan 

- Mengupload di Instagram 

 

8. Jum, 27 Mar 2026 - Membuat feeds quotes 

- Mengupload feeds quotes 

 

9. Sen, 30 Mar 2026 - Membuat feeds 4 Cara 

Meningkatkan Kemampuan 

Menulismu 

- Mengupload feeds di 

instagram 

 

10. Sel, 31 Mar 2026 - Membuat feeds Mitos-Mitos 

Dalam Penulisan Akademik 

Part 1 

- Mengupload feeds di 

instagram 

 

APRIL 
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1. Rab, 1 April 2026 - Membuat feeds quotes 

- Mengupload feeds quotes 

 

2. Kam, 2 Apr 2026 - Mengupload feeds Cara Sitasi 

pakai APA Style 

 

3. Jum, 3 Apr 2026 - Membuat feeds quotes 

- Mengupload feeds quotes 

 

4. Sen, 6 Apr 2026 - Membuat feeds Mitos-Mitos 

Dalam Penulisan Akademik 

Part 2 

- Mengupload feeds di 

instagram 

 

5. Sel, 7 Apr 2026 - Mengupload feeds "Kenapa 

Proofreading itu Penting?" ke 

instagram 

- Membuat poster LSP 

Perbukuan 
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6. Rab, 8 Apr 2026 - Membuat reels challenge 

- Mengupload reels challenge 

 

7. Kam, 9 Apr 2026 - Membuat feeds "mau hasil 

foto yang..." 

- Mengupload feeds 

 

8.  Jum, 10 Apr 2026 - Membuat feeds quotes 

- Mengupload feeds quotes 

 

9. Sen, 13 Apr 2026 - Mengupload reels mengenai 

"POV : masih stuck di zona 

nyaman" 

- Progress reels selanjutnya 

untuk promotional video 

 

10. Sel, 14 Apr 2026 - Mengupload reels mengenai 

"Join International Certification 

NOW!" 
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11. Sen, 20 Apr 2026 - Desain logo Nusantara Virtual 

dan Nusantara Legacy 

 

12.  Sel, 21 Apr 2026 - Edit reels arsy jam 

- Edit feeds hari kartini 

- post hari kartini 

 

13. Rab, 22 Apr 2026 - Revisi reels Arsy jam dinding 

- Upload reels 

 

14. Kam, 23 Apr 2026 - Masih mengumpulkan data-

data 

 

15. Jum, 24 Apr 2026 -  Membuat flyer 
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16. Sen, 27 Apr 2026 - Membuat flyer 

 

17. Sel, 28 Apr 2026 - Membuat flyer 

- Upload video ke YouTube 

AcaL 

 

18. Rab, 29 Apr 2026 - Membuat flyer 

 

19. Kam, 30 Apr 2026 - Menambah AcaL 

- Upload video ke YouTube 

AcaL 
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Appendix 3. Academic Supervision Logbook 

 

KEMENTERIAN PENDIDIKAN TINGGI 

SAINS, DAN TEKNOLOGI 

POLITEKNIK NEGERI JAKARTA 

JURUSAN ADMINISTRASI NIAGA 

Jl. Prof. DR. G.A. Siwabessy, Kampus UI, Depok 16425 

Telp: (021)7270036, Hunting, Fax : (021) 7270034 

Laman: http://www.pnj.ac.id, e-mail: humas@pnj.ac.id 

 

BUKU PENGHUBUNG/PEMBIMBING KAMPUS 

Nama Mahasiswa : Alya Chairunnisa 

NIM   : 2308411005 

Program Studi  : Bahasa Inggris untuk Komunikasi Bisnis dan Profesional 

Judul Laporan  : Penerjemahan Brand Identity Dari Bahasa Indonesia Ke  

Bahasa Inggris Dalam Penyusunan Brand And Design 

Guideline Untuk  Nobelium Asia Dan Academic Literacy 

No Hari/Tgl Materi Bimbingan 
Tanda 

Tangan 

1.  
27 Februari 2026 Fokus di BAB 1, membahas keseluruhan 

dari BAB 1 dan ACC untuk ke BAB 2 

 

2.  

17 April 2026 Fokus di BAB 2, langsung membahas 

keseluruhan BAB 2 dan ACC untuk ke 

BAB 3 

 

http://www.pnj.ac.id/
mailto:humas@pnj.ac.id
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3.  08 Juni 2026 Fokus pada keseluruhan laporan sebelum 

di translate dan ACC untuk langsung di 

translate. 

 

4.  12 Juni 2026 Laporan versi ID dan EN sudah ACC 

 

 

Depok, Juni 2026 

Pembimbing,  

 

 

 

Dr. Dra. Ina Sukaesih, 

Dipl.TESOL.,M.M., M.Hum. 

NIP. 196104121987032004 
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Appendix 4. Company Evaluation Results 
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Appendix 5. Brand & Design Guideline Nobelium Asia 
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Appendix 6. Brand & Design Guideline Academic Literacy 
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