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CHAPTER 1  

INTRODUCTION 

 

1.1 Background 

The growth of the creative industry and digital marketing has encouraged companies 

to expand their business reach to international markets. Digital transformation enables 

cross-border business communication through online media, such as email, virtual 

meetings, and other professional correspondence. In this context, English language 

proficiency and business communication skills have become essential competencies, 

particularly in the processes of negotiation, partnership proposals, and the discussion 

of terms and conditions in transactions with overseas partners. 

 

In business activities, especially through email correspondence, the translation process 

does not always take the form of literal language transfer; it also encompasses 

terminology adjustment, sentence structure simplification, and the selection of diction 

appropriate to the culture and ethics of business. Molina & Albir (2002) explain that 

translation techniques are procedures used to achieve meaning equivalence between 

the source language and the target language. The application of these techniques is 

important in business communication to ensure that the message conveyed remains 

professional, persuasive, and free from ambiguity. 

 

Field Work Practice (FWP) is a compulsory course that must be completed as a 

graduation requirement. This activity aims to provide students with the opportunity to 

apply knowledge acquired during their studies directly in the workplace, while 

simultaneously developing professional competencies relevant to their field of study. 
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During the Field Work Practice, the author was placed at PT. Inhands Solusi Digital, a 

company engaged in advertising agency services and digital marketing. The company 

was founded in 2017 by Deo Cardi Nathanael and has served more than 300 clients 

across various sectors, ranging from banking, e-commerce, food and beverage, to 

fashion and beauty. Services provided include Social Media Management, KOL 

Management, Ads Management, Photography and Videography, Design and Branding, 

and Content Creation. During the FWP period, PT. Inhands Solusi Digital also handled 

branding and business communication for PT Seluas Samudera Plastindo. 

 

Throughout the FWP, the author was assigned two divisions: Marketing and Content 

Creator. In the Marketing division, the author was involved in communication with 

overseas suppliers, including drafting, translating, and adapting business emails from 

English to Indonesian and vice versa. This process covered the translation of inquiry 

letters, price quotations, product specifications, payment terms, and follow-ups on 

online meeting outcomes. Meanwhile, in the Content Creator division, the author 

participated in copywriting and language adaptation for branding and marketing 

communication purposes, including a transcreation approach to ensure messages 

remained engaging and relevant to the target audience. 

 

The language adaptation process was not limited to transferring meaning alone, but 

also involved the construction of a consistent and relevant product image. Business and 

technical terms were adjusted to remain accessible without losing their essence. In this 

regard, the author served not only as a translator but also as a communicator combining 

accuracy and creativity through a transcreation approach. Consequently, language 

became a strategic element in shaping audience perception and supporting the 

effectiveness of branding and marketing activities. 
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These experiences demonstrate that translation is not merely a language transfer 

process, but a strategic activity in maintaining a company's image and the effectiveness 

of international business communication. This report was therefore prepared to 

describe the application of translation and business communication competencies in 

supplier email correspondence and marketing activities during the Field Work Practice 

at PT. Inhands Solusi Digital. 

 

1.2 Scope of Activities 

The Field Work Practice was carried out at INHANDS Agency in the Marketing and 

Content Creator divisions, with a focus on the application of international business 

communication and language adaptation in branding activities. In the Marketing 

division, the scope of work included the identification and sourcing of overseas 

suppliers for the needs of PT Seluas Samudera Plastindo, the drafting and translation 

of business emails, and the execution of English-language correspondence covering 

price quotations, product specification discussions, and communication follow-ups 

after online meetings. 

 

In carrying out these activities, the author not only performed linguistic translation but 

also adapted messages based on the business context and international communication 

culture. Each email was composed with consideration for clarity of information, 

precision of technical terminology, and the use of professional language to ensure 

effective communication without ambiguity. 

 

In the Content Creator division, the scope of work included content concept 

development, copywriting, and language adaptation for the company's promotional 

needs. Activities also encompassed the content production process, from reference 

gathering and footage capture to editing and content finalization. 
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In this division, the author's role involved adapting promotional language to suit the 

characteristics of the target audience while maintaining consistent brand image. The 

language adaptation process was conducted not only to convey information but also to 

enhance the appeal and effectiveness of marketing communication. 

 

1.3 Time and Place of Implementation  

a. Time of implementation 

The Field Work Practice was conducted over a period of four months, from 

January 30, 2025, to May 30, 2025. All activities were carried out in accordance 

with the company's working hours and regulations, namely Work From Office 

(WFO) Monday through Friday, from 09:00 to 18:00 Western Indonesian Time. 

 

b. Place of Implementation  

Institution: INHANDS Agency 

Adress: Jl. Taman Palem Lestari, Blok O No.15, Ruko Galaxy, West 

Cengkareng, West jakarta. 

Business Field: Creative Agency dan Digital Marketing 

Internal Brand: PT Seluas Samudera Plastindo 

Instagram: @inhandsagency  

Website: https://inhandsagency.com/  

 

1.4 Purpose and Objectives 

1.4.1 Purpose 

The purpose of this Field Work Practice are as follows: 

a. To identify the application of translation techniques in international 

business correspondence, particularly through email communication 

with overseas suppliers. 

https://inhandsagency.com/


 

5 
 

b. To apply translation skills in adapting business messages to ensure 

accuracy, professionalism, and alignment with cross-cultural 

communication contexts. 

c. To analyze the role of language in supporting the effectiveness of 

business communication, both in marketing activities and in branding 

content development. 

d. To describe the execution of tasks in the Marketing and Content Creator 

divisions as a form of implementing language and business 

communication competencies in a real work environment. 

 

1.4.2 Objectives  

The objectives of this Field Work Practice are as follows: 

a. For the author, this activity enhances translation skills and mastery of 

business terminology in the context of international professional 

communication. 

b. For the author, this activity also develops written communication skills 

in English as well as the ability to adapt language in copywriting and 

branding activities. 

c. For the company, this activity contributes to producing more effective, 

clear, and professionally standardized business correspondence. 

d. For the company, the author's contributions in the content creator 

division support the development of more communicative promotional 

content aligned with the target audience. 

e. For academia, this report may serve as a reference for understanding the 

application of translation techniques and business communication in 

creative industry and digital marketing practice. 
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CHAPTER IV  

CLOSING 

 

4.1 Conclusion  

The Field Work Practice at PT Inhands Solusi Digital provided the author with the 

opportunity to apply translation and business communication competencies in a 

professional work environment. Throughout the FWP, the author was engaged in the 

Marketing and Content Creator divisions, particularly in the sourcing of overseas 

suppliers, the drafting and translation of business correspondence, and language 

adaptation for branding and marketing purposes. These activities demonstrated that 

translation in business communication is not limited to language transfer, but also 

encompasses the adjustment of meaning, terminology, and language style to align with 

professional communication contexts. 

 

Based on the analysis of translated business correspondence, various translation 

techniques were identified, including modulation, transposition, amplification, 

reduction, established equivalent, borrowing, and others, each adapted to 

communication needs. The application of these techniques contributed to producing 

translations that were accurate, clear, and easily understood, thereby supporting the 

effectiveness of international business communication and maintaining 

professionalism in cooperative relationships with overseas suppliers. 
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4.2 suggestion  

Based on the author's experience during the Field Work Practice, the company is 

advised to continue maintaining a well-organized communication and coordination 

system in international business correspondence activities. Furthermore, the provision 

of reference materials or guidelines on business terminology, export-import 

procedures, and professional communication may contribute to improving consistency 

and accuracy of language use in communications with overseas partners. 

 

For students who are about to undertake a Field Work Practice, it is recommended to 

deepen their proficiency in business English, translation techniques, and international 

business correspondence prior to entering the workforce. Such knowledge will better 

prepare students to handle tasks related to professional communication, business 

document translation, and marketing activities in a creative industry and digital 

marketing environment. 
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