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2. PT Media Nusantara Citra Tbk (MNC Media) and all staff of the 

Marketing Communication & Publicity Division who have provided 

the opportunity, guidance, and experience during the internship; 
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who need it. 
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CHAPTER 1 

INTRODUCTION 

 

1.1 Background 

The Internship Program (Praktik Kerja Lapangan/PKL) is a form of 

practical learning that provides students with the opportunity to apply 

theoretical knowledge acquired during lectures into real-world professional 

settings. This program plays an essential role in preparing students before 

entering the professional world, as it offers firsthand experience of how an 

industry or company operates. In addition, the internship also helps students 

build professional networks and develop communication and time 

management skills. 

In today’s era of globalization, the demands of the workforce require 

students to be prepared in various aspects, including communication, 

management, and technical skills specific to their field of study. Therefore, 

the internship program becomes a valuable opportunity for students to 

sharpen these skills while also expanding their professional connections for 

future careers.  

The writer chose MNC Media as the internship placement because the 

company is one of the largest media groups in Indonesia. As the parent 

company of several national television stations such as RCTI, GTV, and 

MNCTV, MNC Media offers a dynamic work environment and a wide 

range of activities, especially in the fields of promotion and communication. 

This became a major attraction for the writer, who was eager to gain deeper 

insights into how media operations work, particularly in the Marketing 

Communication & Publicity Division. Moreover, MNC Media is known for 

its active collaborations with various brands and event organizers, which 

provided the writer with opportunities to learn directly about marketing 

communication strategies, partnership management, and promotional media 

coordination. This experience is expected to serve as a valuable foundation 

for future skill development and career growth. 
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1.2 Scope of Activities 

The scope of internship activities at PT MNC Media encompassed 

various aspects of work in the media industry. The writer was assigned to 

the Publicity Division, with responsibilities including: 

1. Supporting external promotions for flagship programs from the three 

television stations under MNC Media such as MNCTV, GTV, and 

RCTI.  

2. Analyzing the performance of collaborations with media partners to 

ensure that the promotional efforts yield optimal results across 

various media channels and digital platforms, as well as evaluating 

the resulting traffic and engagement.   

3. Participating in the execution of television programs such as 

Indonesian Idol, MasterChef Indonesia, and collaborative events 

such as the IQOS product launch.  

Through this scope of activities, students are able to gain hands-on 

experience in the media industry and enhance the competencies 

required in the field.  

1.3 Time and Place Implementation 

The following are the time and place details of the Internship carried out by 

the writer: 

● Company  : MNC Media 

● Address  : MNC Media, MNC Studios Jl. Perjuangan 

No.1, RT.11/RW.10,Kb. Jeruk, Kec. Kb. Jeruk, Kota Jakarta Barat, 

Daerah Khusus Ibukota Jakarta 11530 

● Period   : 30 Januari - 30 Mei 2025 (4 Bulan) 

● Website  : https://www.mncgroup.com/  

1.4 Objectives and Benefits 

1.4.1 Objectives 

The objectives of this Internship Program are as follows: 

a. To develop professional skills in the fields of marketing and media, 

particularly in promotion and event management, with 

https://www.mncgroup.com/
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professionalism, discipline, and responsibility. 

b. To understand the work system and operational processes within the 

Marketing Communication & Publicity division of the company. 

c. To enhance the ability to adapt to a dynamic work environment, as 

well as to communicate and collaborate effectively within a 

professional team. 

d. To build networks and broaden insights into the media industry in 

Indonesia. 

1.4.2 Benefits 

The benefits of this Internship Program are as follows: 

1) Benefits for the Writer  

• Gained hands-on experience in the professional work 

environment, enhancing preparedness for entering the industry. 

• Acquired a deeper understanding of work procedures and 

regulations within a media company. 

• Expanded network with professionals in the media industry. 

• Improved adaptability to dynamic work settings and 

collaboration within a team. 

2) Benefits for Politeknik Negeri Jakarta 

• Provided real-world insight into the application of business 

communication in the media industry context. 

• Strengthened partnerships with major companies that offer 

opportunities for students. 

• Offered references and documentation regarding internship 

activities in media companies. 

• Enhanced the institution’s reputation by producing competent 

and industry-ready graduates. 
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3) Benefits for MNC Media 

• The presence of interns helped reduce the workload of the team, 

particularly in daily promotional activities and management of 

TV program social media. 

• Brought fresh perspectives and creative ideas to support the 

company’s communication and promotion strategies. 

• Provided an opportunity to identify the potential of young talent 

for future recruitment based on industry needs. 

• Fostered collaboration with educational institutions for human 

resource development.
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CHAPTER IV 

CONCLUSION 

4.1 Conclusion 

The Internship Program (PKL) carried out by the writer at PT Media 

Nusantara Citra Tbk (MNC Media), particularly in the Marketing 

Communication & Publicity Division, provided a highly valuable 

experience in understanding firsthand how marketing communication and 

publicity activities are executed within a media company. Over the course 

of 16 weeks, the writer had the opportunity to be involved in various 

important division activities, including the development of promotional 

materials for television programs, distribution of materials to media 

partners, coordination of promotional collaborations through barter and paid 

promotions, as well as supporting off-air events and compiling publication 

monitoring reports. These activities broadened the writer’s understanding of 

the crucial role that marketing communication plays in supporting the 

visibility of television programs, and how publicity strategies are 

implemented to expand audience reach. Programs such as Indonesian Idol, 

MasterChef Indonesia, Asian Qualifiers, and brand collaboration events like 

IQOS served as real-life examples of how every promotion requires careful 

planning, effective coordination, and timely, measurable execution. 

Through this internship, the writer also gained valuable experience 

working professionally with various stakeholders, both internally with the 

marketing communication team and externally with media partners, 

entertainment-based social media accounts, and online news portals. The 

writer learned to manage communication effectively, prepare promotional 

content, document media coverage, and compile monitoring reports for 

evaluation purposes. 

In addition, this internship provided opportunities to sharpen time 

management skills, problem-solving abilities, and adaptability in a fast-

paced work environment that often operates under tight deadlines and 

requires precise coordination. Overall, the internship at MNC Media offered 
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direct experience that is highly relevant to the field of communication and 

has enriched the writer's knowledge and practical skills for the professional 

world, especially within the media and broadcasting industry. 

4.2 Suggestions 

Based on the implementation of the Internship Program (PKL) at PT 

Media Nusantara Citra Tbk (MNC Media), the writer would like to offer 

several suggestions that are expected to serve as valuable input for both the 

company and future internship students. 

For the company, the workflow in the Marketing Communication & 

Publicity Division is already well-structured and professional. However, 

considering that all promotional materials, media exposure reports, and 

media coverage documentation are managed digitally, it would be more 

optimal if the company developed an integrated digital management system. 

This system could be used to store, distribute, and monitor promotional 

materials and media coverage in a more systematic and real-time manner. 

By utilizing a dedicated digital platform or dashboard, interdepartmental 

coordination, media partner monitoring, and report compilation could be 

carried out more efficiently while reducing the risk of human error. 

For students who will undertake internships at MNC Media, it is 

highly recommended to prepare strong professional communication skills 

and time management abilities, as the tasks in this division are dynamic and 

demand fast-paced coordination. Interns should also be capable of adapting 

to the use of various digital tools that support the distribution of promotional 

content and documentation of media coverage. Moreover, it is important to 

actively engage in discussions with field supervisors, especially when 

facing challenges in the field, to ensure a smooth internship experience and 

gain the maximum benefits for personal and professional development.  
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