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CHAPTER I 

INTRODUCTION 

1.1 Background 

One of the largest media outlets in Indonesia is detikcom. It is the most popular 

and leading digital media platform in the country, delivering up-to-date 

information with a breaking news concept. This media provides various types 

of content, including sports, automotive, health, culinary, lifestyle, and 

technology news, as well as talk shows and casual discussions with inspiring 

guest speakers. With the vision of being a “Digital Life Gateway,” detikcom 

is committed to delivering fast, reliable, and independent information while 

continuously innovating in technology to meet the public’s need for 

information. Established in 1998 and acquired by Transmedia in 2011, 

detikcom has rapidly grown into a news source accessed by millions of people 

every day. 

At detikcom, there are many job roles, such as content writer, customer 

service, journalist, reporter, human resources development (HRD), and sales. 

The position of content writer is especially worth highlighting because it not 

only requires accuracy in delivering information through writing but also 

demands sensitivity to cultural contexts and a distinctive journalistic writing 

style. A content writer must be able to retain the core message and the original 

nuance of the news, while also adapting it to suit the characteristics of 

Indonesian readers as the main target audience. Moreover, speed and accuracy 

are crucial in the fast-paced world of online media such as detikcom, making 

writing and translation processes not only about language skills but also about 

a deep understanding of news dynamics and current issues. That is why 

conducting an internship at detikcom is a highly appropriate choice, as it 

allows interns to gain in-depth knowledge and experience in journalistic 

writing and translation practices directly within a professional environment. 

As a leading digital media outlet that presents news in a fast and accurate 

manner, detikcom serves as an ideal place to learn about newsroom dynamics, 

news production processes, and the translation techniques used to convey 

information to the public. 



 

1.2 Scope of Activities  

The scope of work during the internship includes: 

1. Journalistic text translation: Translating organic articles and news 

content. 

2. Administration: Inputting published article data into Google 

Worksheets. 

3. Content writing: Writing scripts for organic articles and news content 

based on briefs from clients. 

However, this internship report will focus specifically on journalistic text 

translation, particularly the translation techniques applied. 

 

1.3 Time and Place of Implementation 

The internship was carried out over a three-month period, from February 3 to 

May 3, 2025, at detikcom, PT Trans Media Digital. The activities took place 

at the detikcom office located at Jl. Kapten P. Tendean Kav. 12-14 A, 

Mampang Prapatan, South Jakarta 12790. During the internship period, 

working hours at detikcom were from Monday to Friday, with shifts divided 

into Morning Shift (09:00–15:00) and Evening Shift (15:00–22:00). The 

internship was conducted in the Journalism Division, specifically in the Brand 

News Room (BNR) section. More information about this internship program 

can be accessed via the official website: http://magang.detik.com/. 

1.4 Objectives and Benefits 

1.4.1 Objectives 

The objectives of this internship program are as follows: 

1. To gain knowledge and experience in translating business terms 

within journalistic texts in detikFinance, particularly regarding the 

use of translation techniques. 

2. To acquire knowledge, experience, and understanding of how to 

write articles according to detik.com’s writing system. 

3. To gain additional insight into how to use Google Worksheet 

effectively. 

 



 

1.4.2 Benefits 

The benefits of this internship program include: 

1. To gain useful insights and knowledge about writing popular articles 

and news articles. 

2. To develope a deeper understanding of article editing skills. 

3. To become accustomed to interpreting client requests and tailoring 

article content to meet their needs. 

4. To understand the editorial standards and policies implemented by 

detik.com as a news media organization. 

5. To enhance time management and discipline skills in completing 

assigned tasks. 

6. To improve translation skills in the context of journalistic texts. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

CHAPTER IV 

CLOSING 

4.1 Conclusion 

Based on the results of the internship activities carried out at detik.com, 

specifically in the Brand News Room (BNR) division, it can be concluded that 

there are six stages in translating journalistic texts from detikfinance. The first 

stage is the preparation stage. The second stage is the initial reading, the third 

is text structure analysis, the fourth is the initial translation stage, the fifth is 

the editing stage, and the final stage is finalization. As for the translation 

techniques, there are five techniques that were predominantly used throughout 

the process. These techniques are literal translation, reduction, transposition, 

linguistic amplification, and modulation. 

 

The most frequently used techniques were established equivalent and literal 

translation. This is driven by the need to maintain clarity and the 

appropriateness of business terminology in detikfinance journalistic texts. On 

the other hand, the transposition technique was the least frequently used. This 

is because transposition involves changing the grammatical category or 

structure of the source language, which may lead to a shift in meaning or 

message from the original text. In translating business-related articles, clarity 

and accuracy of meaning are crucial, and altering sentence structure may lead 

to different interpretations. Therefore, the use of transposition techniques must 

be applied carefully and selectively in this context. 

 

4.2 Suggestion 

Through the experience gained during the internship at detikcom in the Brand 

News Room (BNR) division, with a focus on translating detikfinance 

journalistic texts, several suggestions can be offered. Translators are 

encouraged to research and understand the background of the company or 

institution where the internship is conducted. Additionally, translators should 

revisit their knowledge of translation theories and techniques, as well as gain 

deeper insight into the relevant field—in this case, the business sector. 

Competent and well-informed translators are capable of producing high-



 

quality translations that effectively convey meaning and ensure reader 

comprehension. Furthermore, translators are advised to actively seek guidance 

and not hesitate to consult with their industry supervisors. Doing so will help 

improve the quality of the translation output and reduce the risk of 

misunderstanding or misinterpretation. 
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3: Internship Mentoring Form 

 
 

 

 

 

 

 

 

 

 

 

 



 

4. 6 Translation Examples of detikfinance Articles 

 

SOURCE LANGUAGE (SL) TARGET LANGUAGE (TL) 

Pertamina peringkat Ke-32 di 

Daftar 500 Perusahaan Terbaik 

Se-Asia Pasifik 

 

Jakarta - PT Pertamina (Persero) 

menjadi perusahaan Indonesia yang 

menempati peringkat tertinggi dalam 

daftar 500 perusahaan terbaik di Asia 

Pasifik versi Majalah TIME dan 

Statista 2025. Pertamina kokoh 

sebagai perusahaan terbaik di Asia 

Pasifik pada peringkat ke-32 dengan 

skor 93,00. 

 

 

 

Vice President Corporate 

Communication Pertamina, Fadjar 

Djoko Santoso, mengatakan 

pemeringkatan perusahaan 

didasarkan pada tiga aspek utama, 

yakni pertumbuhan pendapatan 

perusahaan, survei kepuasan 

karyawan, serta implementasi 

environmental, social, and 

governance (ESG). 

 

"Pasca restrukturisasi organisasi, 

Pertamina terus mencatatkan 

peningkatan pendapatan dan laba 

perusahaan yang memberikan 

kontribusi kepada bangsa dan 

negara," ujar Fadjar dalam 

keterangan tertulis, Kamis 

(13/2/2025). 

 

Kinerja positif Pertamina, imbuh 

Fadjar, didorong oleh inovasi dan 

kerja keras seluruh Perwira 

Pertamina di seluruh Indonesia. Hal 

tersebut berkorelasi dengan tingkat 

kepuasan karyawan terhadap capaian 

dan pengelolaan perusahaan. 

 

"Perwira, atau karyawan Pertamina 

adalah aset dan penggerak 

Pertamina, sehingga kami terus 

Pertamina Get Ranks 32nd on 

the List of Top 500 Companies in 

Asia-Pacific 

 

Jakarta - PT Pertamina Persero 

(Limited Liability Copany) has 

emerged as the highest-ranking 

Indonesian company in the 2025 list 

of the Top 500 Companies in Asia-

Pacific, published by TIME 

magazine and Statista. Pertamina 

secured the 32nd position with a 

score of 93.00, affirming its position 

as one of the leading companies in 

the region. 

 

Vice President of Pertamina 

Corporate Communication, Fadjar 

Djoko Santoso explained that the 

company rankings were based on 

three main criteria: company’s 

revenue growth, employee 

satisfaction surveys, and the 

implementation of environmental, 

social, and governance (ESG) 

principles. 

 

“Following our organizational 

restructuring, Pertamina has 

consistently recorded growth in 

revenue and profits, contributing 

significantly to the country,” said 

Fadjar in a written statement on 

Thursday (February 13, 2025). 

 

Fadjar added that Pertamina’s 

positive performance was driven by 

innovation and the dedication of all 

Pertamina officers across Indonesia. 

This has also positively impacted 

employee satisfaction regarding the 

company’s achievements and 

management. 

 

“Our officers or employee are the 

company’s key assets and driving 

force. That’s why we continuously 



 

mengembangkan kompetensi dan 

kapabilitas Perwira untuk mencapai 

kinerja positif serta mendukung 

target swasembada energi nasional," 

imbuh Fadjar. 

 

 

Pertamina meraih skor 93,00 terbukti 

kompetitif karena terdapat 10 

perusahaan terbaik di Asia Pasifik 

yang memiliki skor di kisaran 93 

yang berada di peringkat 22 hingga 

31. Peringkat 22 ditempati 

perusahaan CSL asal Australia (skor 

93,91), SBI Holding asal Jepang 

(93,83), BYD Company asal China 

(93,32), dan SK Group asal Korea 

Selatan (93,10). 

 

Sementara itu, posisi tertinggi 

ditempati oleh DBS Bank 

(Singapura) dengan skor 97,36. 

Peringkat Pertamina juga berada di 

atas perusahaan besar lainnya di Asia 

Pasifik, seperti Marubeni 

Corporation asal Jepang di peringkat 

35, Singapore Airlines (36), Korea 

Gas Corporation (37), dan Mazda 

Motor Corporation asal Jepang (40). 

 

Sebagai BUMN, lanjut Fadjar, 

Pertamina konsisten 

mengimplementasikan 

environmental, social, and 

governance (ESG) di seluruh lini 

bisnis. 

 

"Implementasi ESG merupakan 

komitmen Pertamina mewujudkan 

visinya sebagai perusahaan energi 

kelas dunia yang ramah lingkungan 

dan memiliki tata kelola yang baik," 

pungkas Fadjar. 

invest in developing their 

competencies and capabilities to 

achieve strong performance and 

support the national energy self-

sufficiency goals,” Fadjar 

continued. 

 

Pertamina’s 93.00 score proves to 

be highly competitive, with ten 

other top companies in the Asia-

Pacific region scoring within the 93-

point range, occupying positions 22 

to 31. These include CSL from 

Australia (93.91), SBI Holdings 

from Japan (93.83), BYD Company 

from China (93.32), and SK Group 

from South Korea (93.10). 

 

On the other hand, the top rank was 

claimed by DBS Bank from 

Singapore, with a score of 97.36. 

Pertamina’s ranking is also ahead of 

several other major companies in the 

Asia-Pacific, such as Marubeni 

Corporation from Japan (ranked 

35), Singapore Airlines (36), Korea 

Gas Corporation (37), and Mazda 

Motor Corporation from Japan (40). 

 

As a state-owned enterprise (SOE), 

Pertamina consistently implements 

ESG principles across all its 

business lines. 

 

 

“The implementation of ESG is part 

of Pertamina’s commitment to 

realizing its vision of becoming a 

world-class energy company that is 

environmentally friendly and 

upholds good governance,” Fadjar 

concluded. 

 

 

 

 

 

 



 

SOURCE LANGUAGE (SL) TARGET LANGUAGE (TL) 

BNI Jalin Kerja Sama dengan 3 

Supermarket Gelar Shopping 

Race 2025 

 

Jakarta - PT Bank Negara Indonesia 

(Persero) Tbk atau BNI kembali 

menghadirkan pengalaman belanja 

seru melalui BNI Shopping Race 

2025 sebagai wujud apresiasi kepada 

nasabah setia yang bertransaksi 

menggunakan berbagai produk dan 

saluran pembayaran BNI. 

 

Dalam Shopping Race kali ini, BNI 

menggandeng tiga supermarket 

besar di Indonesia, yaitu Hypermart, 

Lotte Mart, dan Super Indo. Acara 

Kick Off Program Shopping Race 

2025 digelar di Grha BNI, Jakarta, 

yang dihadiri oleh Wakil Direktur 

Utama BNI Putrama Wahju 

Setyawan, serta perwakilan dari 

masing-masing supermarket. 

 

"Melalui kerja sama dengan 

berbagai merchant groceries, BNI 

ingin memastikan nasabah 

mendapatkan manfaat dan 

pengalaman lebih dari setiap 

transaksi yang menggunakan Kartu 

Debit BNI, Kartu Kredit BNI, dan 

QRIS wondr by BNI," ujar Putrama 

dalam keterangan tertulis, Jumat 

(28/2/2025). 

 

Sebagai bentuk apresiasi terhadap 

loyalitas nasabah BNI, Shopping 

Race telah dilaksanakan di merchant 

mitra supermarket BNI sejak tahun 

2016. Pelaksanaannya melibatkan 

tiga merchant nasional dan 21 

merchant lokal di seluruh Indonesia. 

 

Putrama mengatakan selain 

memberikan pengalaman belanja 

dan apresiasi bagi nasabah setia 

yang aktif bertransaksi 

menggunakan layanan perbankan 

BNI, program ini juga bertujuan 

BNI Collaborates with 3 

Supermarkets to Launch 

Shopping Race 2025 

 

Jakarta - PT Bank Negara Indonesia 

Persero (Limited Liability 

Company) Tbk, or BNI, brings an 

exciting shopping experience 

through the BNI Shopping Race 

2025, as a form of appreciation for 

loyal customers who make 

transactions using BNI’s various 

payment products and channels. 

 

In this year's Shopping Race, BNI is 

partnering with three major 

supermarkets in Indonesia: 

Hypermart, Lotte Mart, and Super 

Indo. The Kick-Off Event of the 

Shopping Race 2025 Program was 

held at Grha BNI, Jakarta, and 

attended by BNI Deputy President 

Director Putrama Wahju Setyawan, 

also representatives from each 

supermarket. 

 

“Through partnerships with various 

grocery merchants, BNI wants to 

ensure that customers gain more 

value and a better experience from 

every transaction using the BNI 

Debit Card, BNI Credit Card, and 

QRIS wondr by BNI,” said Putrama 

in a written statement on Friday 

(February 28, 2025). 

 

As an appreciation for customer 

loyalty, the BNI Shopping Race has 

been held in collaboration with 

BNI's partner supermarkets since 

2016. The program includes three 

national merchants and 21 local 

merchants across Indonesia. 

 

Putrama explained that in addition to 

offering a fun shopping experience 

and appreciating loyal customers 

who actively use BNI’s banking 

services, this program also aims to 



 

mendorong transaksi nontunai. Hal 

ini sejalan dengan Blueprint Sistem 

Pembayaran Indonesia 2025 untuk 

membangun ekonomi digital. 

 

Tahun ini, periode transaksi 

groceries untuk program Shopping 

Race berlangsung dari 1 Februari 

hingga 31 Oktober 2025. Shopping 

Race 2025 akan diselenggarakan di 

39 titik di seluruh Indonesia dan 

berlangsung dalam tiga tahap yang 

diadakan serentak pada bulan April, 

Juli, dan November 2025. 

 

Event Shopping Race terbagi 

menjadi tiga ronde. Setiap ronde 

melibatkan empat peserta yang 

berlomba mengisi keranjang belanja 

dalam waktu tiga menit. 

 

Pemenang akan mendapatkan 

hadiah menarik berupa pembayaran 

belanja hingga Rp 1,2 juta untuk 

juara pertama. Putrama mengatakan 

selain Shopping Race, BNI juga 

menawarkan berbagai promo 

belanja lainnya, seperti program 

cashback dan diskon eksklusif bagi 

pengguna produk transaksi BNI. 

 

 

 

Bagi masyarakat yang belum 

menjadi nasabah, mereka dapat 

dengan mudah membuka rekening 

melalui wondr by BNI dan 

menikmati berbagai keuntungan 

belanja di merchant yang bekerja 

sama dengan BNI. Untuk nasabah 

yang belum memiliki Kartu Kredit 

BNI juga dapat mengajukan Kartu 

Kredit BNI dengan mudah melalui 

bit.ly/applykartukreditbni. 

 

 

Putrama mengajak masyarakat 

untuk terus menggunakan produk 

BNI dalam setiap transaksi belanja. 

Program Shopping Race ini 

encourage cashless transactions, in 

line with the 2025 Indonesian 

Payment System Blueprint that 

supports building a digital economy. 

 

 

At this year, the transaction period 

for the Shopping Race program runs 

from February 1 to October 31, 

2025. The Shopping Race 2025 will 

take place at 39 locations across 

Indonesia and will be held in three 

phases, occurring simultaneously in 

April, July, and November 2025. 

 

 

The event consists of three rounds, 

with four participants in each round 

racing to fill their shopping carts 

within a three-minute time limit. 

 

 

Winners will receive attractive 

prizes, including a shopping reward 

of up to IDR 1.2 million for the first-

place winner. Putrama said that 

besides the Shopping Race, BNI also 

offers various shopping promotions 

such as cashback programs and 

exclusive discounts for users of 

BNI’s payment products. 

 

 

For those who are not yet to become 

BNI customers, they can create an 

account easily via wondr by BNI, 

giving access to exclusive shopping 

benefits at BNI’s partner merchants. 

Customers without a BNI Credit 

Card can also conveniently apply for 

one via bit.ly/applykartukreditbni. 

 

 

 

 

Putrama encourages the public to 

continue using BNI products for 

their shopping transactions. The 

Shopping Race program is the 

perfect way to enjoy a more fun and 



 

merupakan cara terbaik untuk 

menikmati pengalaman belanja yang 

lebih menyenangkan dan 

menguntungkan di berbagai 

supermarket di Indonesia. 

 

"Gunakan selalu produk-produk 

BNI untuk transaksi belanja. Jadikan 

belanja kebutuhan sehari-hari lebih 

menguntungkan dengan BNI," 

pungkasnya 

rewarding shopping experience at 

supermarkets across Indonesia. 

 

 

“Always use BNI products for your 

shopping needs. Make your 

everyday shopping more rewarding 

with BNI,” he concluded. 

 

 

SOURCE LANGUAGE (SL) TARGET LANGUAGE (TL) 

Dorong Literasi Keuangan, BNI 

Beri Tips Investasi untuk Gen Z 

 

 

Jakarta - PT Bank Negara Indonesia 

(Persero) Tbk atau BNI memberikan 

literasi keuangan kepada para 

mahasiswa dalam diskusi bertema 

'Cerdas Mengatur Keuangan untuk 

Gen Z' yang disponsori oleh BNI. 

Kegiatan ini dihadiri 100 mahasiswa 

dari 28 universitas dan Perguruan 

Tinggi di Indonesia. 

 

 

SEVP Wealth Management BNI 

Steven Suryana mengatakan 

generasi Z (Gen Z) merupakan 

generasi yang lahir antara tahun 

1997 hingga 2012 dan tumbuh di era 

internet dan teknologi digital. Oleh 

karenanya, menurutnya, tingkat 

literasi keuangan Gen Z dinilai lebih 

baik dibandingkan generasi di 

atasnya. 

 

Namun, Steven menyebut kebiasaan 

serba instan, termasuk dalam 

berinvestasi menjadi tantangan yang 

seringkali dihadapi oleh generasi ini. 

 

"Jangan berinvestasi karena FOMO 

(Fear of Missing Out), karena teman 

masuk ke dalam produk tertentu, 

terus ikutan tanpa mempelajari. 

Jangan maunya serba instan," 

BNI Shares Investment Tips for 

Gen Z to Encouraging Financial 

Literacy 

 

Jakarta - PT Bank Negara Indonesia 

Persero (Limited Liability 

Company) Tbk, or BNI, is 

continuing its efforts to promote 

financial literacy by engaging 

university students in a discussion 

titled “Smart Money Management 

for Gen Z”, sponsored by BNI. The 

event was attended by 100 students 

from 28 universities and higher 

education institutions across 

Indonesia. 

 

Steven Suryana, BNI's SEVP of 

Wealth Management, stated that 

Generation Z (Gen Z) grew up in the 

era of the internet and digital 

technology. Thus, their level of 

financial literacy is generally 

considered better than that of older 

generations. 

 

 

However, Steven noted that Gen Z 

Gen Z likes things to be 

instantaneous, including in 

investment decisions, remains a 

significant challenge. 

 

“Don't invest just because of FOMO 

(Fear of Missing Out), following 

your friends into a investment 



 

ungkap Steven dalam keterangan 

tertulis, Kamis (27/2/2025). 

 

Dia mengungkapkan fundamental 

bagi Gen Z dalam berinvestasi yaitu 

bagaimana mengetahui dan 

memahami apa itu investasi, tujuan, 

serta risiko dan keuntungannya 

dalam jangka panjang. Menurutnya, 

Gen Z perlu mengetahui profil risiko 

sebelum memutuskan untuk 

memilih jenis instrumen investasi. 

 

"Dalam memulai investasi tidak 

selalu harus dengan nominal yang 

tinggi. Bagi Gen Z yang ingin 

memulai investasi, bisa memilih 

instrumen investasi yang rendah 

risiko seperti reksa dana pasar uang," 

paparnya. 

 

Lewat aplikasi wondr by BNI, 

investasi di reksadana bisa dimulai 

dari Rp 100.000 dan pembelian 

berikutnya sedikitnya Rp 10.000 

untuk reksa dana pasar uang. 

 

Jika ingin variasi instrumen investasi 

lainnya, Gen Z bisa memilih reksa 

dana jenis lain seperti reksa dana 

pendapatan tetap (berbasis obligasi), 

reksa dana campuran (obligasi dan 

saham), hingga reksa dana saham 

dengan minimum Rp 100.000. 

 

"Penarikan dananya pun cukup 

mudah, untuk reksa dana pasar uang, 

hanya membutuhkan waktu dua hari 

kerja, sementara reksa dana saham 

memerlukan waktu empat hingga 

tujuah hari kerja," imbuh dia. 

 

Steven mengatakan aplikasi wondr 

by BNI tidak hanya memberikan 

solusi keuangan, namun juga 

melayani kebutuhan nasabah. 

Melalui fitur wondr Insight yang ada 

di wondr by BNI, Gen Z bisa 

melakukan perancanaan keuangan 

product without understanding it. 

Avoid doing things just for instant 

results,” said Steven in a written 

statement on Thursday (February 27, 

2025). 

 

He emphasized that the most 

important thing for Gen Z when it 

comes to investing is understanding 

what investment truly means, its 

goals, and the associated risks and 

long-term benefits. According to 

him, knowing one's risk profile is 

essential before choosing an 

investment instrument. 

 

 

“You don’t always need a large 

amount to start investing. For Gen Z, 

a good starting point could be low-

risk investment instruments such as 

money market mutual funds,” he 

explained. 

 

 

Through the wondr by BNI app, 

mutual fund investments can start at 

Rp 100,000, with subsequent top-

ups as low as Rp 10,000 for money 

market funds. 

 

For those seeking more investment 

variety, Gen Z can explore other 

types of mutual funds such as fixed 

income funds (based on bonds), 

balanced funds (a mix of bonds and 

stocks), and equity funds, with a 

minimum starting amount of Rp 

100,000. 

 

“Withdrawals are also simple. For 

money market funds, it takes around 

two business days, while equity fund 

withdrawals take four to seven 

business days,” he added. 

 

Steven also highlighted that the 

wondr by BNI app offers more than 

just financial solutions. It also serves 

customer needs. With the wondr 



 

secara lebih teratur dan mengetahui 

transaksi keuangan lebih detil. 

 

"Sekarang produk-produk Wealth 

Management tidak hanya identik 

dengan nasabah prioritas karena 

lewat layanan digital, nasabah bisa 

memulai dengan nominal yang lebih 

kecil. Sekarang produk reksa dana 

bisa ditawarkan lewat mobile 

banking, kita punya wondr by BNI, 

bisa di-download, teman-teman bisa 

investasi di situ," pungkas Steven. 

 

Sebagai informasi, kegiatan ini 

digelar di Jakarta pada Selasa (25/2). 

Turut hadir dalam acara ini sebagai 

narasumber Ketua Dewan 

Komisioner LPS Purbaya Yudhi 

Sadewa. 

Insight feature, users can organize 

their financial planning and track 

transactions in greater detail. 

 

 

 

“Wealth Management products are 

no longer just for priority customers. 

Thanks to digital services, anyone 

can start investing with a smaller 

amount. Mutual funds can now be 

accessed through mobile banking, 

we have wondr by BNI, which you 

can download and start investing 

from there,” Steven concluded. 

 

 

For your information, the event was 

held in Jakarta on Tuesday 

(February 25). Also attending as a 

speaker was Purbaya Yudhi Sadewa, 

Chairman of the Board of 

Commissioners of the Indonesia 

Deposit Insurance Corporation 

(LPS). 

 

 

SOURCE LANGUAGE (SL) TARGET LANGUAGE (TL) 

Transaksi Antarbank Melalui 

ATM Bank DKI Kini Kembali 

Aktif 

 

Jakarta - Layanan transaksi 

antarbank melalui ATM Bank DKI 

telah kembali beroperasi secara 

penuh. Nasabah kini dapat 

melakukan berbagai transaksi, mulai 

dari tarik tunai, cek saldo, transfer 

lintas bank (off us), hingga 

pembayaran tagihan. 

 

Direktur Utama Bank DKI Agus H. 

Widodo menyampaikan 

permohonan maaf atas 

ketidaknyaman yang dialami 

nasabah, serta mengucapkan terima 

kasih atas kesabaran dan pengertian 

yang diberikan selama proses 

pemeliharaan berlangsung. Adapun 

pemeliharaan sistem ini dalam 

Interbank Transactions via Bank 

DKI ATMs Now Fully Restored 

 

Jakarta - Interbank transaction 

services via Bank DKI ATMs are 

now fully operational. Customers 

can once again perform a variety of 

transactions, including cash 

withdrawals, balance inquiries, 

interbank transfers (off-us), and bill 

payments. 

 

President Director of Bank DKI, 

Agus H. Widodo, extended his 

apologies for the inconvenience 

experienced by customers and 

expressed gratitude for their 

patience and understanding during 

the system maintenance period. The 

system maintenance was aimed at 

improving service quality and 



 

rangka meningkatkan kualitas 

layanan dan penguatan sistem 

keamanan transaksi. 

 

"Kami memahami bahwa aktivitas 

pemeliharaan sistem ini telah 

memberikan ketidaknyamanan bagi 

sebagian nasabah. Namun, hal ini 

merupakan bagian dari komitmen 

kami untuk terus meningkatkan 

kenyamanan, keamanan, dan 

keandalan layanan digital Bank 

DKI," ujar Agus dalam keterangan 

tertulis, Selasa (8/4/2025). 

 

Ia menegaskan selama proses 

pemeliharaan, keamanan data dan 

dana nasabah tetap menjadi prioritas 

utama Bank DKI. Pihaknya juga 

memastikan setiap permasalahan 

yang mungkin muncul telah 

ditindaklanjuti dan diselesaikan 

dengan sebaik-baiknya. 

 

Sebagai bentuk komitmen terhadap 

pelayanan prima, kata dia, Bank DKI 

juga secara rutin melakukan 

pemantauan dan pengujian sistem 

untuk memastikan stabilitas 

operasional dan kelancaran layanan. 

Hal ini mencakup layanan transaksi 

melalui jaringan ATM Bersama 

yang kini telah aktif kembali untuk 

digunakan oleh seluruh nasabah 

Bank DKI di seluruh Indonesia. 

 

Saat ini, Bank DKI mengoperasikan 

lebih dari 750 unit ATM yang 

tersebar di berbagai titik strategis di 

wilayah DKI Jakarta dan sekitarnya, 

termasuk di kantor kelurahan dan 

kecamatan, pusat perbelanjaan, 

terminal, stasiun, hingga lokasi 

publik lainnya. Selain itu, Bank DKI 

juga memiliki jaringan ATM di kota 

kota besar lainnya seperti Bandung, 

Semarang, Solo, Gresik, Sidoarjo, 

hingga Lampung. 

 

enhancing transaction security 

systems. 

 

"We understand that this system 

maintenance may have caused 

inconvenience for some of our 

customers. However, it is part of our 

commitment to continuously 

improve the convenience, security, 

and reliability of Bank DKI’s digital 

services," said Agus in a written 

statement on Tuesday (April 8, 

2025). 

 

 

He emphasized that throughout the 

maintenance process, customer data 

and fund security remained a top 

priority. The bank also ensured that 

any issues that may have occurred 

were followed up and resolved 

appropriately. 

 

As part of its commitment to 

excellent service, Bank DKI 

routinely performs system 

monitoring and testing to ensure 

operational stability and smooth 

service delivery. This includes 

transaction services via the ATM 

Bersama network, which are now 

reactivated and available to all Bank 

DKI customers across Indonesia. 

 

 

 

Currently, Bank DKI operates more 

than 750 ATMs located at strategic 

points throughout the Greater 

Jakarta area, including urban village 

and subdistrict offices, shopping 

centers, terminals, train stations, and 

other public areas. Additionally, 

Bank DKI also has ATM networks 

in major cities such as Bandung, 

Semarang, Solo, Gresik, Sidoarjo, 

and Lampung. 

 

 



 

Sementara itu, Sekretaris Perusahaan 

Bank DKI, Arie Rinaldi turut 

menyampaikan terima kasih atas 

dukungan nasabah. 

 

"Kami sangat mengapresiasi 

kesabaran nasabah selama proses 

pemeliharaan sistem berlangsung," 

katanya. 

 

Dia mengimbau kepada nasabah 

yang masih memiliki kendala bisa 

menyampaikan aduan melalui Call 

Center 1500351 dan kanal media 

sosial resmi Bank DKI, ataupun 

mengunjungi kantor cabang Bank 

DKI terdekat. 

 

Bank DKI juga mengimbau nasabah 

untuk selalu waspada terhadap 

modus penipuan digital dan 

senantiasa menggunakan kanal 

resmi Bank DKI untuk mendapatkan 

informasi dan bantuan layanan. 

Meanwhile, Bank DKI Corporate 

Secretary Arie Rinaldi also 

conveyed his appreciation for the 

continued support of customers. 

 

"We truly appreciate our customers’ 

patience during the system 

maintenance period," he said. 

 

He advised customers who may still 

be experiencing issues to report 

them via Call Center 1500351, Bank 

DKI's official social media channels, 

or by visiting the nearest Bank DKI 

branch. 

 

 

Bank DKI also urges its customers 

to remain vigilant against digital 

fraud schemes and to always use 

Bank DKI’s official channels for 

accurate information and customer 

support. 

 

 

SOURCE LANGUAGE (SL) TARGET LANGUAGE (TL) 

Layanan Bullion Service Resmi 

Meluncur, Opsi Investasi Kian 

Beragam 

 

Jakarta - Pemerintah Indonesia resmi 

meluncurkan layanan bullion service 

atau bank emas. Kehadirannya dapat 

mengintegrasikan ekosistem emas 

dari hulu hingga hilir, serta 

membantu menjembatani supply dan 

demand terhadap kebutuhan emas di 

masyarakat. 

 

 

Saat ini, PT Pegadaian telah 

mendapat persetujuan untuk menjadi 

penyelenggara bullion service di 

Indonesia. Persetujuan untuk 

Pegadaian diberikan langsung oleh 

Otoritas Jasa Keuangan (OJK). 

Dengan begitu, Pegadaian menjadi 

perusahaan pionir yang berhasil 

mengantongi izin dan dapat 

Bullion Service Officially 

Launched, Investment Options 

Now More Diverse 

 

Jakarta - The Indonesian 

government has officially launched 

the Bullion Service, also known as 

the Gold Bank (Bank Emas). This 

new service aims to integrate the 

gold ecosystem from upstream to 

downstream and help bridge the gap 

between supply and demand for gold 

in society. 

 

Currently, PT Pegadaian has 

received approval to operate as the 

provider of the bullion service in 

Indonesia. The license was granted 

directly by the Financial Services 

Authority (OJK). With this 

approval, Pegadaian becomes the 

pioneer company officially 



 

melaksanakan usaha ekosistem emas 

tersebut. 

 

Keuntungan Kegiatan Bullion 

Service 

 

Kegiatan bullion service yang 

dilakukan Pegadaian diyakini 

memiliki banyak manfaat. Salah 

satunya, semakin luas peluang 

investasi baru bagi masyarakat. 

Adapun beragam fasilitas untuk 

penyimpanan emas diberikan oleh 

Pegadaian, mulai dari deposito emas 

hingga perdagangan emas. 

 

"Keberadaan Bank Emas akan 

meningkatkan transaksi dan 

investasi emas seperti deposito 

emas, pinjaman modal kerja emas, 

jasa titipan emas korporasi maupun 

perdagangan emas," ungkap Menteri 

BUMN Erick Thohir melalui 

Instagram-nya beberapa waktu lalu. 

 

Selain itu, bullion service juga 

melengkapi ekosistem hilirisasi 

emas di Indonesia. Sebab, kebutuhan 

emas akan bertambah dan membuat 

permintaan emas dari smelter 

meningkat. 

 

Deposito Emas, Instrumen 

Investasi Baru di Pegadaian 

 

Deposito kerap menjadi instrumen 

investasi pilihan bagi para pemula 

karena berisiko lebih rendah. Usai 

resmi memberikan bullion service, 

Pegadaian membawa inovasi dengan 

menghadirkan layanan investasi 

Deposito Emas. Produk ini 

menawarkan fitur penyimpanan 

sejumlah emas yang terstandarisasi, 

berdasarkan kesepakatan antara 

Pegadaian dan nasabah. 

 

Deposito Emas menawarkan 

berbagai keunggulan mulai dari, 

emas yang diasuransikan dan tenor 

authorized to run the full-scale gold 

ecosystem business. 

 

Benefits of the Bullion Service 

 

 

The bullion service provided by 

Pegadaian is believed to offer 

various benefits, one of which is 

expanding new investment 

opportunities for the public. 

Pegadaian now offers a range of gold 

storage services, including gold 

deposits and gold trading. 

 

 

“The presence of the Gold Bank will 

boost gold transactions and 

investment, including gold deposits, 

gold-backed working capital loans, 

corporate gold custody services, and 

gold trading,” said Minister of State-

Owned Enterprises, Erick Thohir via 

his Instagram account recently. 

 

Moreover, the bullion service 

enhances the downstream gold 

ecosystem in Indonesia. As demand 

for gold increases, the need for gold 

from smelters is also expected to 

grow. 

 

Gold Deposit: A New Investment 

Instrument at Pegadaian 

 

Deposits are often a preferred 

investment option for beginners due 

to their lower risk. With the launch 

of the bullion service, Pegadaian 

introduces a new innovation: Gold 

Deposit investment. This product 

allows customers to store 

standardized quantities of gold 

based on an agreement between 

Pegadaian and the customer. 

 

 

The Gold Deposit offers several 

benefits, such as insured gold, 

flexible deposit terms, and an annual 



 

deposito fleksibel dengan imbal 

hasil 1% per tahun. Adapun syarat 

untuk membuka Deposito Emas, 

yakni nasabah harus memiliki 

rekening Tabungan Emas 

Pegadaian, melakukan upgrade 

menjadi akun premium pada 

Aplikasi Pegadaian Digital vers 

6.1.0 dan bertransaksi minimal 5 

gram. 

 

Menariknya, investasi deposito emas 

dapat dilakukan melalui platform 

Pegadaian Digital. Dengan begitu, 

nasabah tidak perlu repot pergi ke 

kantor Pegadaian. Dengan platform 

ini, nasabah juga dapat mengelola 

investasi kapan saja dan di mana 

saja. 

 

Di samping Deposito Emas, OJK 

juga memperbolehkan nasabah 

membeli dan menitipkan emas di 

Pegadaian. Hal serupa juga dapat 

dilakukan untuk menitipkan emas. 

Nasabah dapat langsung menitipkan 

emas di Pegadaian. Sementara untuk 

pengembaliannya akan dilakukan 

sesuai dengan jangka waktu yang 

telah disepakati bersama. 

 

Tertarik berinvestasi emas di 

Pegadaian? Segera kunjungi outlet 

Pegadaian terdekat atau download 

aplikasi Pegadaian Digital sekarang 

juga. Informasi lebih lengkap 

kunjungi situs resmi Pegadaian 

return of 1%. To open a Gold 

Deposit, customers must own a 

Pegadaian Gold Savings Account, 

upgrade to a premium account on the 

Pegadaian Digital App (version 

6.1.0), and make a minimum 

transaction of 5 grams of gold. 

 

 

 

 

What’s more, this investment can be 

made through the Pegadaian Digital 

platform, eliminating the need to 

visit a Pegadaian office. With this 

app, customers can manage their 

gold investments anytime, 

anywhere. 

 

 

In addition to the Gold Deposit, OJK 

also allows customers to buy and 

store gold at Pegadaian. Customers 

can directly deposit their gold, and 

the return will be made based on the 

mutually agreed-upon terms. 

 

 

 

 

 

Interested in gold investment with 

Pegadaian?Visit the nearest 

Pegadaian outlet or download the 

Pegadaian Digital App today. For 

more information, visit Pegadaian’s 

official website. 
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Remitansi BNI Permudah 

Pekerja Migran Akses Layanan 

Keuangan di LN 

 

 

Jakarta - PT Bank Negara Indonesia 

(Persero) Tbk atau BNI terus 

membuktikan posisinya sebagai 

bank nasional berskala global 

dengan membantu memudahkan 

transaksi keuangan Pekerja Migran 

Indonesia (PMI) melalui layanan 

remitansi. 

 

 

Corporate Secretary BNI Okki 

Rushartomo mengungkapkan tren 

transaksi remitansi sepanjang 2024 

menunjukkan pertumbuhan yang 

stabil terutama ditopang oleh 

ketersediaan jaringan layanan 

remitansi BNI di berbagai negara. 

 

 

"Kekuatan jaringan kantor BNI di 

luar negeri ditambah dengan 

kemajuan digitalisasi kami, 

menjadikan BNI sebagai bank 

pilihan PMI dalam memudahkan 

transaksi keuangan salah satunya 

dalam memenuhi kebutuhan 

keluarga mereka di Indonesia," ujar 

Okki, dalam keterangan tertulis, 

Rabu (5/2/2025). 

 

Kontribusi remitansi PMI terhadap 

bisnis BNI sangat signifikan 

terutama dalam mendukung 

pertumbuhan transaksi internasional 

dan memperkuat likuiditas. 

Transaksi remitansi yang dilakukan 

Pekerja Migran Indonesia di BNI 

mencapai 4,1 juta atau 80% dari 

keseluruhan total transaksi remitansi 

pada 2024. 

 

Ke depan, prospek transaksi 

remitansi terhadap bisnis BNI 

diperkirakan akan terus meningkat 

BNI Remittance Services 

Facilitate for Indonesian Migrant 

Workers to Access Financial 

Services Abroad 

 

Jakarta - PT Bank Negara Indonesia 

Persero (Limited Liability 

Company) Tbk, or BNI, continues to 

strengthen its position as a globally 

oriented national bank by supporting 

financial transactions for Indonesian 

Migrant Workers (PMI) through its 

remittance services. 

 

 

BNI Corporate Secretary Okki 

Rushartomo stated that remittance 

transaction trends throughout 2024 

have shown stable growth, mainly 

driven by BNI’s extensive 

remittance service network in 

various countries. 

 

 

“BNI’s strong overseas branch 

network, combined with our 

digitalization advancements, has 

made BNI a preferred bank for PMIs 

to manage financial transactions, 

especially in supporting their 

families’ needs back home in 

Indonesia,” said Okki in a written 

statement on Wednesday (February 

5, 2025). 

 

Remittances from migrant workers 

play a significant role in BNI’s 

business, particularly in supporting 

international transaction growth and 

strengthening liquidity. In 2024, 

BNI recorded 4.1 million remittance 

transactions from PMIs, accounting 

for 80% of the bank’s total 

remittance transactions. 

 

 

Looking ahead, the potential of 

remittance transactions to support 

BNI’s business is expected to keep 



 

seiring bertambahnya jumlah PMI, 

perluasan jaringan kantor 

internasional, serta adopsi teknologi 

digital yang memudahkan 

pengiriman dana lintas negara. Okki 

mengatakan selain adanya upaya 

peningkatan layanan internasional, 

pemerintah juga sudah membentuk 

Kementerian Perlindungan Pekerja 

Migran Indonesia yang menjadi 

mitra BNI dalam membantu 

kelancaran transaksi PMI. 

 

 

 

 

Okki menambahkan pihaknya akan 

terus melakukan sosialisasi secara 

rutin kepada segenap PMI terutama 

dalam meningkatkan literasi 

keuangan, keterampilan usaha, serta 

akses terhadap layanan perbankan 

dan investasi. Saat ini, BNI memiliki 

layanan remitansi untuk PMI 

melalui produk BNI Taplus PMI 

G2G dan Smart Remittance, di mana 

BNI Taplus PMI G2G merupakan 

produk tabungan yang dilengkapi 

dengan kartu edisi PMI. 

 

 

"Kartu ini dapat digunakan untuk 

melakukan transaksi keuangan di 

mesin ATM sedangkan Smart 

Remittance merupakan layanan 

transfer valas yang dapat dilakukan 

melalui BNI Mobile Banking atau 

wondr by BNI," pungkasnya. 

growing, in line with the increasing 

number of Indonesian migrant 

workers, the expansion of BNI’s 

international branch network, and 

the adoption of digital technology 

that facilitates cross-border fund 

transfers. Okki also highlighted the 

government's ongoing efforts to 

support PMIs, including the 

establishment of the Ministry for the 

Protection of Indonesian Migrant 

Workers, which serves as a key 

partner for BNI in facilitating 

smooth financial transactions for 

migrant workers. 

 

BNI is also committed to regularly 

conducting outreach and education 

campaigns for PMIs, aiming to 

improve financial literacy, 

entrepreneurship skills, and access 

to banking and investment services. 

Currently, BNI offers remittance 

services for PMIs through its BNI 

Taplus PMI G2G and Smart 

Remittance products. The BNI 

Taplus PMI G2G is a savings 

account specifically designed for 

migrant workers, equipped with a 

special edition ATM card. 

 

“This card can be used for financial 

transactions via ATMs, while Smart 

Remittance is a foreign currency 

transfer service that can be accessed 

through BNI Mobile Banking or 

wondr by BNI,” Okki concluded. 

 

 

 

 

 

 

 

 

 

 



 

5. 100 Business Terminologies Found in detikfinance Articles 

 

100 Business Terminologies Found in detikfinance Articles 

 

1. Perusahaan: Company 

 

2. Pertumbuhan pendapatan: Revenue growth 

 

3. Survei kepuasan karyawan: Employee satisfaction survey 

 

4. Restrukturisasi organisasi: Organizational restructuring 

 

5. Peningkatan pendapatan dan laba: Increase in revenue and profit 

 

6. Kinerja: Performance 

 

7. Inovasi: Innovation 

 

8. Pengelolaan perusahaan: Company management 

 

9. Aset: Asset 

 

10. Kompetensi dan kapabilitas: Competence and capability 

 

11. Perusahaan besar: Large Company 

 

12. Tata kelola yang baik: Good governance 

 

13. BUMN (Badan Usaha Milik Negara): State-Owned Enterprise (SOE) 

 

14. Lini bisnis: Business line 

 

15. Visi: Vision 

 

16. Perusahaan energi kelas dunia: World-class energy company 

 

17. Kerja sama: Collaboration 

 

18. Supermarket: Pasar Swalayan 

 

19. Nasabah setia: Loyal customers 

 

20. Produk dan saluran pembayaran: Payment products and channels 

 



 

21. Kartu Debit: Debit Card 

 

22. Kartu Kredit: Credit Card 

 

23. Layanan perbankan: Banking services 

 

24. Transaksi nontunai: Cashless transactions 

 

25. Sistem Pembayaran: Payment System 

 

26. Ekonomi digital: Digital economy 

 

27. Transaksi: Transaction 

 

28. Keterampilan usaha: Entrepreneurial skills 

 

29. Keranjang belanja: Shopping basket 

 

30. Pembayaran belanja: Shopping payment 

 

31. Promo belanja: Shopping promotion 

 

32. Program cashback: Cashback program 

 

33. Diskon eksklusif: Exclusive discount 

 

34. Produk transaksi BNI: BNI transaction products 

 

35. Literasi keuangan – Financial literacy 

 

36. Investasi: Investment 

 

37. Prospek bisnis: Business prospects 

 

38. Wealth Management: Pengelolaan Kekayaan 

 

39. Produk investasi: Investment product 

 

40. Profil risiko: Risk profile 

 

41. Instrumen investasi: Investment instrument 

 

42. Risiko rendah: Low risk 

 



 

43. Reksa dana pasar uang: Money market funds 

 

44. Pembelian minimum: Minimum purchase 

 

45. Reksa dana pendapatan tetap: Fixed income funds 

 

46. Obligasi – Bonds 

 

47. Reksa dana campuran: Discretionary Funds 

 

48. Saham: Stocks/shares 

 

49. Reksa dana saham: Equity Funds 

 

50. Penarikan dana – Fund withdrawal 

 

51. Hari kerja: Working Day 

 

52. Solusi keuangan: Financial solution 

 

53. Perencanaan keuangan: Financial planning 

 

54. Transaksi keuangan: Financial transaction 

 

55. Nasabah prioritas: Priority customers 

 

56. Layanan digital: Digital service 

 

57. Likuiditas: Liquidity 

 

58. Transaksi antarbank: Interbank transactions 

59. Tarik tunai: Cash withdrawal 

60. Cek saldo: Balance inquiry 

61. Transfer lintas bank: Interbank transfer (off-us) 

62. Pembayaran tagihan: Bill payment 

63. Direktur Utama: President Directore 

64. Pemeliharaan sistem: System maintenance 



 

65. Kualitas layanan: Service quality 

66. Sistem keamanan transaksi: Transaction security system 

67. Data dan dana nasabah: Customer data and funds 

68. Pemantauan dan pengujian sistem: System monitoring and testing 

69. Jaringan ATM: ATM network 

70. Sekretaris Perusahaan: Corporate Secretary 

71. Kanal media sosial resmi: Official social media channels 

72. Modus penipuan digital: Digital fraud schemes 

73. Kantor cabang: Branch office 

74. Layanan bullion service: Bullion service 

75. Bank emas: Gold bank 

76. Supply dan demand: Penawaran dan Permintaan 

77. Penyelenggara: Provider / Operator 

78. Otoritas Jasa Keuangan (OJK): Financial Services Authority (OJK) 

79. Perusahaan pionir: Pioneer Corporation 

80. Izin usaha: Business license 

81. Peluang investasi: Investment opportunity 

82. Deposito emas: Gold deposit 

83. Perdagangan emas: Gold trading 

84. Pinjaman modal kerja emas: Gold working capital loan 

85. Hilirisasi emas: Gold downstreaming 



 

86. Permintaan emas: Gold demand 

87. Risiko lebih rendah: Lower risk 

88. Fitur penyimpanan: Storage feature 

89. Kesepakatan: Agreement 

90. Emas yang diasuransikan: Insured gold 

91. Imbal hasil: Return / Yield 

92. Rekening Tabungan Emas Pegadaian: Pegadaian Gold Savings Account 

93. Akun premium: Premium account 

94. Platform Pegadaian Digital: Pegadaian Digital platform 

95. Jangka waktu yang telah disepakati: Agreed term/duration 

96. Remitansi: Remittance 

97. Pekerja Migran Indonesia (PMI): Indonesian Migrant Workers 

98. Layanan keuangan: Financial services 

99. Corporate Secretary: Corporate Secretary Sekretaris Perusahaan 

100. Pertumbuhan yang stabil: Stable growth 

 


