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DOKUMEN PENGESAHAN 



 

  

 

KATA PENGANTAR 

Segala puji bagi Allah SWT atas karunia dan bimbingan-Nya, yang telah 

memampukan penulis untuk menyelesaikan Laporan Kerja Lapangan atau magang 

di PT. Adconomic. Doa dan salam juga disampaikan kepada Nabi Muhammad 

SAW, beserta keluarganya, sahabat-sahabatnya, dan para pengikutnya hingga akhir 

zaman. 

 

Laporan magang ini disusun untuk memenuhi salah satu persyaratan penyelesaian 

program Sarjana Terapan (Diploma 4) dalam bidang Bahasa Inggris untuk 

Komunikasi Bisnis dan Profesional (BISPRO) di Politeknik Negeri Jakarta. Penulis 

memohon maaf atas segala kesalahan dan kekurangan dalam penulisan laporan 

magang ini. Diharapkan laporan ini bermanfaat bagi kita semua. Inilah yang dapat 

penulis sampaikan dalam laporan magang ini, dan saya mengucapkan terima kasih.   

 

        Depok 26 Juli 2024 

 

        Riyo Regina 
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BAB I  

PENDHAULUAN 

1.1 Latar Belakang 

Praktik kerja lapangan (PKL) atau Magang adalah proses penerapan pengetahuan atau 

kompetensi dari dunia pendidikan ke dunia kerja secara di mana pemagang bisa 

memahami sistem kerja dunia profesional yang sebenarnya. Menurut undang-undang, 

magang adalah bagian dari salah satu pelatihan kerja yang terselenggara di sebuah 

perusahaan. (Juliawanti, 2021) Tujuan dari program magang di PNJ ini dirancang 

untuk memberikan mahasiswa pengalaman praktis di dunia industi serta 

mengaplikasikan teori yang telah dipelajari di perkuliahan dan digunakan dalam 

situasi kerja nyata.  

Selain itu, program magang ini sudah dirancang PNJ bekerja sama dengan berbagai 

perusahaan dan organisasi di berbagai sektor industri untuk menyediakan tempat 

magang yang relevan dan berkualitas. Kerjasama ini juga memungkinkan PNJ untuk 

terus memperbarui kurikulum mereka agar sesuai dengan perkembangan dan 

kebutuhan industri terkini. Oleh sebab itu, PNJ mengharapkan bahwa program 

magang ini menjadi pembelajaran yang efektif bagi mahasiswa antara Pendidikan dan 

dunia kerja. 

Alasan penulis memilih Adconomic sebagai tempat magang karena Adonomic 

pertama kali yang telah menerima penulis untuk menjadi pemagang di Adconomic 

serta penulis tertarik dengan membuat konten atau artikel oleh karena itu penulis 

memilih divisi content writer untuk mengembangkan skill dari penulis. Walapun di 

Adonomic penulis memiliki kendala dengan minimnya pekerjaan berbasis bahasa 

inggris atau menerjemahkan, penulis tetap mengasah skill bahasa inggrisnya dengan 

menerjemahkan artikel dari sebuah produkyang sudah dibuat atau menerjemahkan 

dokumen bisnis dari Adconomic.  

Adconomic merupakan suatu agensi pemasaran yang bergerak di bidang digital. 

Tujuan Adconomic mengadakan program magang atau PKL adalah sebagai program 

magang untuk Mahasiswa dan Siswa SMK yang sedang mencari lowongan magang 

agar bisa mengembangkan skill dan pengalaman di dunia industri.  
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Program magang (Internship) adalah kegiatan yang wajib dilakukan bagi Mahasiswa 

dan siswa SMK, karena magang adalah salah satu syarat kelulusan yang harus 

ditempuh, melalui program magang kerja (Internship) para Mahasiswa / Siswa 

diharapkan mampu belajar tentang dunia kerja yang sesungguhnya, seiring dengan 

perkembangan zaman dan situasi yang ada, dimana bisa Magang dengan posisi yang 

sama dengan bekerja.  

Biasanya Mahasiswa / Siswa akan bekerja di sebuah perusahaan pada posisi yang 

sesuai dengan jurusan mereka. Misalnya jurusan Desain maka akan bekerja tidak jauh 

dari Industri Kreatif. Adconomic adalah tempat Magang Adconomic yang bisa 

menjadi pilihan utama oleh Mahasiswa dan siswa SMK untuk mendapatkan 

pengalaman bekerja. Melalui Adconomic, anak Magang akan diajarkan berbagai 

macam ilmu, mulai dari Pembuatan Website, Desain Grafis, SEO, Digital Ads, dan 

berbagai ilmu lainnya. 

 

1.2 Ruang Lingkup Kegiatan Magang 

Selama kegiatan magang, penulis melakukan kegiatan magang sebagai berikut: 

1. Translating Menerjemahkan sebuah artikel produk dan dokumen yang dimiliki 

oleh PT Adconomic. 

2. Membuat caption di sosial media, artikel produk, dan melakukan sebuah 

review dari sebuah produk yang dimiliki oleh PT Adconomic. 

 

1.3 Waktu dan Tempat Pelaksanaan 

Kegiatan PKL ini dilaksanakan di kantor PT Adconomic yang beralamat di Jl. 

Anggrek Garuda Blok H No. 9 RT.8/RW.2, Kemanggisan, Palmerah, Kota Jakarta 

Barat, 11480. Kegiatan PKL dilaksanakan dalam periode empat bulan yang terhitung 

dari tanggal 21 Februari sampai dengan 21 Juli 2024. 

 

1.4 Tujuan dan Manfaat 

The Pelaksanaan PKL oleh mahasiswa politeknik negeri Jakarta program studi bahasa 

inggris untuk komunikasi bisnis professional memiliki tujuan dan manfaat sebagai 

berikut: 
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a. Emphasizing the development of soft skills such as communication, teamwork, 

time management, and problem-solving in the industry.  

b. Enhancing English translation skills.  

c. Applying translation skills learned at the State Polytechnic of Jakarta while 

translating content. 

Dengan dibuatnya laporan praktik kerja magang ini, penulis harap laporan ini dapat 

beramnfaat kepada: 

1. Penulis:  

a. Improve Meningkatkan keterampilan menulis dan menyampaikan informasi 

secara jelas dan terstruktur saat menulis laporan. 

b. Menjadikan laporan magang sebagai dokumentasi resmi atas pengalaman 

magang yang dapat digunakan sebagai referensi untuk kepentingan pribadi 

atau professional di masa depan. 

c. Mengaitkan pengalaman praktik dengan konsep dan teori yang dipelajari di 

kampus, memperdalam pemahaman, dan menerapkannya dalam konteks nyata 

saat menuliskan pengalaman praktik kerja magang. 

2. Mahasiswa/i:  

a. Menjadikan sumber informasi dan pembelajaran bagi mahasiswa lain yang 

ingin mengetahui lebih dalam tentang pengalaman praktik di tempat kerja atau 

dalam bidang tertentu. 

b. Menjadikan pembelajaran untuk mempelajari struktur, gaya penulisan, dan isi 

laporan tersebut untuk meningkatkan kualitas laporan mereka sendiri. 
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BAB IV 

PENUTUPAN 

 

4.1 Kesimpulan 

Selama pelaksanaan magang di PT Adconomic dalam kurun waktu 4 bulan, 

mahasiswa mendapatkan pengalaman langsug dalam bekerja khusunya di dunia 

industri yang mana selama pelaksanaan magang harus menyelesaikan suatu pekerjaan 

secara cepat dan kreatif. Dalam pelaksanaan magang dapat disimpulkan bahwa divisi 

copywriting bukan hanya sekedar membuat teks melainkan membuat suatu pesan 

kreatif dan melihat target audience yang akan dituju sehingga pesan tersebut dapat 

tersampaikan dan dimengerti oleh audience. Untuk menjadi seorang Copywritter harus 

dibiasakan menulis dan meriset hal-hal yang sedang dibicarakan akhir-akhir ini karena 

hal tersebut dapat memudahkan seorang Copywritter untuk membuat konten dan 

menentukan target pasar yang akan dituju. 

 

4.2 Saran 

Selama proses magang berlangsung akhirnya penulis menyelesaikan proses magang 

sampa selesai namun ada beberapa saran yang ingin penulis berikan kepada 

Universitas, Instasi, dan Mahasiswa:  

1. Saran Bagi Universitas : 

Penulis sangat mengharapkan untuk memberi gambaran besar saat nanti proses 

magang berlangsung dan menuntut untuk mahasiswa melatih soft skill yang 

akan dibutuhkan oleh pihak instasi terkait divisi yang nantinya akan diambil. 

Dengan terlaksananya skill yang mumpuni dan proses alur kerja instasi 

tersebut mahasiswa akan memberikan kinerja hasil yang terbaik kepada instasi 

tersebut.  

2. Saran Bagi Instasi: 

a. Penulis berharap perusahaan bisa membujuk klien untuk bisa 

mengembangkan produknya dengan target pasar yang lebih luas seperti 

penggunaan bahasa Inggris dalam konten produk yang dibuat oleh 

copywitter sehingga produk tersebut bisa dikenal oleh pasar asing. 

b. Mentoring sangatlah diharapkan sehingga seorang mentor diharabkan 

bisa lebih bisa berhubungan atau berinteraksi lagi dengan pemagang 
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3. Saran Bagi Mahasiswa:  

a. Sebelum mengikuti kegiatan program magang agar mempersiapkan 

skill yang akan dibutuhkan Perusahaan  

b. Penulis mengharapkan mengikuti tata tertib yang diberlakukan di 

tempat instansi dan berkelakuan baik karena membawa nama 

universitas. 
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LAMPIRAN 

1. Surat Keterangan Magang 
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2. Log Book 

Log Book / Internship Activities  

 

Name: Riyo Regina 

Student ID Number: 2108411044 

Studi Program: BISPRO 

Company: Adconomic Digital Advertising Agency 

No Hari/Tanggal Kegiatan Magang Hasil Pekerjaan Paraf 

1 Wednesday, 21 

February 2024 

1. Introduction to 

2. Adconomic and 

3. Task Briefing 
Assignment of Products 
and Tasks 

-  

2 Thursday, 22 

February 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 

develop content ideas 

 

 

 

3 Friday, 23 

February 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 

develop content ideas 

3. Creating 

preview content for 

Google My Business 

(GMB) for brands that 

have partnered with PT. 
Impero 
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4 Monday, 26 

February 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 

develop content ideas 

3. Continuing 

to create preview 

content for Google My 
Business (GMB) for 

brands that have 

partnered with PT. 
Impero 

 

 

5 Tuesday, 27 
February 2024 

1. Creating 
daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 

develop content ideas 

3. Continuing 

to create preview 

content for Google My 
Business (GMB) for 

brands that have 

partnered with PT. 
Impero 
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6 Wednesday, 28 

February 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 

develop content ideas 

3. Continuing 

to create preview 

content for Google My 
Business (GMB) for 

brands that have 

partnered with PT. 
Impero 

 

 

7 Thursday, 29 

February 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 

develop content ideas 

3. Continuing 

to create preview 
content for Google My 

Business (GMB) for 

brands that have 
partnered with PT. 
Impero 
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8 Friday, 1 March 

2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 

develop content ideas 

4. Completing 

and Submitting preview 

content for Google My 

Business (GMB) for 
brands that have 

partnered with PT. 
Impero 

 

 

9 Monday, 4 

March 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 
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10 Tuesday, 5 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

11 Wednesday, 6 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

12 Thursday, 7 

March 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 
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13 Friday, 8 March 

2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

14 Wednesday, 13 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

15 Thursday, 14 

March 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 
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16 Friday, 15 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

17 Monday, 18 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

18 Tuesday, 19 

March 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 
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19 Wednesday, 20 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

20 Thursday, 21 

March 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

21 Friday, 22 

March 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

1. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

2. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 
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22 Monday, 25 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

23 Tuesday, 26 
March 2024 

1. Creating 
daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

24 Wednesday, 27 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 

develop content ideas 
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25 Thursday, 28 

March 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

26 Monday, 1 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

27 Tuesday, 2 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 
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28 Wednesday, 3 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

29 Thursday, 4 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

30 Friday, 5 April 

2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 
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31 Monday, 22 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

32 Tuesday, 23 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

33 Tuesday, 24 

April 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 
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34 Thursday, 25 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

35 Friday, 26 April 
2024 

1. Creating 
daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

36 Monday, 29 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 
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37 Tuesday, 30 

April 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

38 Wednesday, 1 

May 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

39 Thursday, 2 

May 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 
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40 Friday, 3 May 

2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

41 Monday, 6 May 
2024 

1. Creating 
daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

42 Tuesday, 7 May 
2024 

1. Creating 
daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 



 

40 
 

43 Wednesday, 8 

May 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

44 Friday, 10 May 
2024 

1. Creating 
daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

45 Monday, 13 
May 2024 

1. Creating 
daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 
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46 Tuesday, 14 

May 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

47 Wednesday, 15 

May 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Creating 
weekly product 

campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

48 Thursday, 16 

May 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 
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49 Friday, 17 May 

2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

50 Monday, 20 

May 2024 

Creating daily product campaign 

captions for the Custom 

Promotional Totebag brand  

Creating weekly product campaign 

captions for the Pabrikgoodibag 

brand 

Brainstorming with the Social 

Media Officer (SMO) and graphic 

designers to develop content ideas 

 

 

51 Tuesday, 21 

May 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 

campaign captions for 
the Pabrikgoodibag 

brand 

3. Brainstormi
ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 
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52 Wednesday, 22 

May 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the Pabrikgoodibag 

brand 

3. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

54 Friday, 24 May 

2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

55 Monday, 27 

May 2024 

1. Creating 

daily product campaign 
captions for the Custom 

Promotional Totebag 

brand  

2. Brainstormi

ng with the Social 

Media Officer (SMO) 
and graphic designers to 
develop content ideas 
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56 Tuesday, 28 

May 2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

57 Wednesday, 29 
May 2024 

1. Creating 
daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Brainstormi

ng with the Social 
Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

58 Thursday, 30 

May 2024 

1. Creating 

daily product campaign 

captions for the Custom 
Promotional Totebag 

brand  

2. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

59 Friday, 31 May 

2024 

1. Creating daily product 

campaign captions for 
the Custom 

Promotional Totebag 

brand  

2. Brainstorming with the 

Social Media Officer 

(SMO) and graphic 
designers to develop 

content ideas 
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60 Monday, 3 June 

2024 

1. Creating 

daily product campaign 

captions for the Custom 

Promotional Totebag 

brand  

2. Creating 

weekly product 
campaign captions for 

the TRL (Tas Ramah 

Lingkungan/Eco-
Friendly Bags) 

Indonesia brand  

3. Brainstormi
ng with the Social 

Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

61 Tuesday, 4 June 

2024 
1. Creating daily product 

campaign captions for the 

Custom Promotional Totebag 

brand  

2. Creating weekly 

product campaign captions 

for the TRL (Tas Ramah 

Lingkungan/Eco-Friendly 

Bags) Indonesia brand  

3. Brainstorming with the 

Social Media Officer (SMO) 

and graphic designers to 
develop content ideas 
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62 Wednesday, 5 

June 2024 

1. Creating daily product 

campaign captions for the 

Custom Promotional Totebag 

brand  

2. Creating weekly 

product campaign captions 

for the TRL (Tas Ramah 
Lingkungan/Eco-Friendly 

Bags) Indonesia brand  

3. Brainstorming with the 
Social Media Officer (SMO) 

and graphic designers to 
develop content ideas 

 

 

63 Thursday, 6 

June 2024 

1. Creating daily product 

campaign captions for the 

Custom Promotional Totebag 

brand  

2. Creating weekly 

product campaign captions 
for the TRL (Tas Ramah 

Lingkungan/Eco-Friendly 

Bags) Indonesia brand  

3. Brainstorming with the 

Social Media Officer (SMO) 

and graphic designers to 

develop content ideas 
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64 Friday, 7 June 

2024 

1. Creating daily product 

campaign captions for the 

Custom Promotional Totebag 

brand  

2. Creating weekly 

product campaign captions 

for the TRL (Tas Ramah 
Lingkungan/Eco-Friendly 

Bags) Indonesia brand  

3. Brainstorming with the 
Social Media Officer (SMO) 

and graphic designers to 

develop content ideas 

 

 

65 Monday, 10 

June 2024 
1. Creating daily product 

campaign captions for 

the Custom 

Promotional Totebag 

brand  

2. Creating weekly 

product campaign 

captions for the TRL 

(Tas Ramah 

Lingkungan/Eco-

Friendly Bags) 

Indonesia brand  

3. Brainstorming with the 

Social Media Officer 

(SMO) and graphic 

designers to develop 

content ideas 

 

 



 

48 
 

67 Tuesday, 11 

June 2024 

1. Creating daily product 

campaign captions for 

the Custom 

Promotional Totebag 

brand 

2. Creating weekly 

product campaign 
captions for the TRL 

(Tas Ramah 

Lingkungan/Eco-
Friendly Bags) 

Indonesia brand  

3. Brainstorming with the 
Social Media Officer 

(SMO) and graphic 

designers to develop 

content ideas 

 

 

68 Wednesday, 12 

June 2024 

1. Creating daily product 

campaign captions for 

the Custom 
Promotional Totebag 

brand  

2. Creating weekly 
product campaign 

captions for the TRL 

(Tas Ramah 
Lingkungan/Eco-

Friendly Bags) 

Indonesia brand  

3. Brainstorming with the 

Social Media Officer 
(SMO) and graphic 

designers to develop 

content ideas 
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69 Thursday, 13 

June 2024 

1. Creating daily product 

campaign captions for 

the Custom 

Promotional Totebag 

brand  

2. Creating weekly 

product campaign 
captions for the TRL 

(Tas Ramah 

Lingkungan/Eco-
Friendly Bags) 

Indonesia brand  

3. Brainstorming with the 
Social Media Officer 

(SMO) and graphic 

designers to develop 

content ideas 

 

 

70 Friday, 14 June 
2024 

1. Creating daily product 
campaign captions for 

the Custom 

Promotional Totebag 

brand 

2. Creating weekly 

product campaign 
captions for the TRL 

(Tas Ramah 

Lingkungan/Eco-
Friendly Bags) 

Indonesia brand 

3. Brainstorming with the 
Social Media Officer 

(SMO) and graphic 

designers to develop 

content ideas 

 

 



 

50 
 

72 Tuesday, 18 

June 2024 

1. Creating daily product 

campaign captions for 

the Custom 

Promotional Totebag 

brand  

2. Creating weekly 

product campaign 
captions for the TRL 

(Tas Ramah 

Lingkungan/Eco-
Friendly Bags) 

Indonesia brand 

3. Brainstorming with the 
Social Media Officer 

(SMO) and graphic 

designers to develop 

content ideas 

 

 

73 Wednesday, 19 

June 2024 

1. Creating daily product 

campaign captions for 

the Custom 
Promotional Totebag 

brand  

2. Creating weekly 
product campaign 

captions for the TRL 

(Tas Ramah 
Lingkungan/Eco-

Friendly Bags) 

Indonesia brand  

3. Brainstorming with the 

Social Media Officer 

(SMO) and graphic 
designers to develop 
content ideas 
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74 Thursday, 20 

June 2024 

1. Creating daily product 

campaign captions for 

the Custom 

Promotional Totebag 

brand 

2. Creating weekly 

product campaign 
captions for the TRL 

(Tas Ramah 

Lingkungan/Eco-
Friendly Bags) 

Indonesia brand 

3. Brainstorming with the 
Social Media Officer 

(SMO) and graphic 

designers to develop 

content ideas 

 

 

75 Friday, 21 June 

2024 

1. Creating daily product 

campaign captions for the 

Custom Promotional Totebag 

brand  

2. Creating weekly 

product campaign captions 

for the TRL (Tas Ramah 

Lingkungan/Eco-Friendly 

Bags) Indonesia brand  

3. Brainstorming with the 

Social Media Officer (SMO) 
and graphic designers to 
develop content ideas 

 

 

 

Jakarta, 29 Juli 2024 

Human Resources  

 

 

 

Miftahul Jannah 
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3. Sertifikat 
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4. Nilai Magang 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

5. Hasil Terjemahan 
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IN EN 

TOTEBAG 

 

Buat yang nyari tas yang cocok buat 

dijadiin souvenir acara, nggak perlu 

ribet cari sana-sini karena tas 

spunbond juga cocok untuk dijadiin 

tas souvenir buat acara tertentu 

 

Untuk informasi pemesanan 

hubungi:⁣⁣⁣⁣⁣⁣⁣⁣ 

Phone / WA : 

0811 9399 883 

0811 8439 998 

0811 9719 098 

0811 9996 094 

Email : 

info@totebagcustom.com & 

salestotebagcustom@gmail.com 

Alamat: 

Jl. Assirot 2 No.15 Kebayoran 

Lama, Jakarta Selatan 12220  

#TotebagCustom #customate 

#totebagblacu #totebagcanvas 

TOTEBAG 

 

If you are looking bag to be used for 

event souvenirs, you can use 

spunbond bag as souvenir or other 

events. 

 

 

Contacts: 

Phone/WA: 

0811 9399 883 

0811 8439 998 

0811 9719 098 

0811 9996 094 

Email: 

info@totebagcustom.com & 

salestotebagcustom@gmail.com 

Address: 

Jl. Assirot 2 No.15 Kebayoran 

Lama, Jakarta Selatan 12220  

#TotebagCustom #customate 

#totebagblacu #totebagcanvas 

#totebagcustom #totebagdesign 

#totebagbekasi #totebagbogor 

#totebagdepokv 

 



 

55 
 

#totebagcustom #totebagdesign 

#totebagbekasi #totebagbogor 

#totebagdepokv 

 

https://www.instagram.com/pabrikgoo

diebag?igsh=MTgwNHdqejFqZGx4bQ=

=  

 

 

https://www.instagram.com/pabrikgoo

diebag?igsh=MTgwNHdqejFqZGx4bQ=

=  

Goodie Bag 

 

Gimana nih reaksi goodimate kalau 

hari sudah berakhir dengan 

bahagia??? apakah ekspresi di atas 

mewakili goodimate saat hari udah 

berakhir dengan bahagia            

 

Segera dapatkan tas impianmu di 

website resmi kami: 

https://pabrikgoodiebag.com/ atau 

kontak langsung ke Phone / WA : 

(0811-9189-098) 

(0811-8996-998) 

(0811-1047-797) 

(0811-1825-009) 

 

Goodie Bag 

 

What is goodimate's expression 

when the day has ended happily?? 

does the expression above represent 

goodimate when the day has ended 

happily            

 

Let’s get your dream bag in our 

official website: 

https://pabrikgoodiebag.com/ atau 

kontak langsung ke Phone / WA : 

(0811-9189-098) 

(0811-8996-998) 

(0811-1047-797) 

(0811-1825-009) 

 

#totebag #goodiebag #goodybag 

#goodiebagcustom 

https://www.instagram.com/pabrikgoodiebag?igsh=MTgwNHdqejFqZGx4bQ==
https://www.instagram.com/pabrikgoodiebag?igsh=MTgwNHdqejFqZGx4bQ==
https://www.instagram.com/pabrikgoodiebag?igsh=MTgwNHdqejFqZGx4bQ==
https://www.instagram.com/pabrikgoodiebag?igsh=MTgwNHdqejFqZGx4bQ==
https://www.instagram.com/pabrikgoodiebag?igsh=MTgwNHdqejFqZGx4bQ==
https://www.instagram.com/pabrikgoodiebag?igsh=MTgwNHdqejFqZGx4bQ==
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#totebag #goodiebag #goodybag 

#goodiebagcustom 

#goodiebagmurah #grosirgoodiebag 

#jualtotebag #goodiebag 

#goodiebagmurah #goodiebagultah 

#goodiebagunik #Pabrikgoodiebag 

#Goodiemate  #goodiebagunik 

#goodiebagpress 

 

https://www.instagram.com/totebagcu

stompromosi?igsh=azF0NnZnaHprYWg

4  

 

#goodiebagmurah #grosirgoodiebag 

#jualtotebag #goodiebag 

#goodiebagmurah #goodiebagultah 

#goodiebagunik #Pabrikgoodiebag 

#Goodiemate  #goodiebagunik 

#goodiebagpress 

 

https://www.instagram.com/totebagcu

stompromosi?igsh=azF0NnZnaHprYWg

4  

 

TRL Indonesia 

 

Punya usaha bisnis tapi bingung 

mencari packaging yang cocok buat 

dipakai??? mudah aja, kamu bisa 

custom packagingmu di TRL 

Indonesia melalui tas spunbond 

dijamin produk dan packagigmu 

bakal menjadi kombinasi yang 

sempurna               

 

Info lebih lanjut serta pemesanan 

dapat menghubungi kami: 

  /       0811-984-9984, 0811-1259-

899 

TRL Indonesia 

 

Having a business venture but 

confused about finding good 

packaging to use? you can 

customize your packaging at TRL 

Indonesia using spunbond bags, 

your product and packagig will be 

the perfect combination               

 

For more information and 

reservations, please contact us: 

  /       0811-984-9984, 0811-1259-

899 

        sales@trlindonesia.com 

https://www.instagram.com/totebagcustompromosi?igsh=azF0NnZnaHprYWg4
https://www.instagram.com/totebagcustompromosi?igsh=azF0NnZnaHprYWg4
https://www.instagram.com/totebagcustompromosi?igsh=azF0NnZnaHprYWg4
https://www.instagram.com/totebagcustompromosi?igsh=azF0NnZnaHprYWg4
https://www.instagram.com/totebagcustompromosi?igsh=azF0NnZnaHprYWg4
https://www.instagram.com/totebagcustompromosi?igsh=azF0NnZnaHprYWg4
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        sales@trlindonesia.com 

 

#TRLIndonesia 

#Tasramahlingkungan 

#Tasspunbond #Tascustom 

#Tashandlespunbond 

#Tasspunbondgrosir 

#Tasspunbondmurah 

#Tasspunbondsablon 

#Tasspunbondjakarta 

#Tasspunbondbogor 

#Tasspunbonddepok 

#Tasspunbodtangerang 

 

https://www.instagram.com/trlindones

ia?igsh=OWx3cGFobGUweTNz  

 

 

#TRLIndonesia 

#Tasramahlingkungan 

#Tasspunbond #Tascustom 

#Tashandlespunbond 

#Tasspunbondgrosir 

#Tasspunbondmurah 

#Tasspunbondsablon 

#Tasspunbondjakarta 

#Tasspunbondbogor 

#Tasspunbonddepok 

#Tasspunbodtangerang 

 

https://www.instagram.com/trlindon

esia?igsh=OWx3cGFobGUweTNz  

 

Artikel 

 

Serba-Serbi Kain Kanvas, si 

Bahan Baku Tote Bag Canvas 

 

Berbicara tentang kain kanvas, 

mungkin Anda akan langsung 

teringat dengan fungsinya yang 

biasa digunakan untuk melukis. 

Memang tidak sepenuhnya salah, 

sebab awalnya kanvas lebih banyak 

dipakai untuk keperluan melukis. 

Namun, seiring berjalannya waktu, 

kain berserat tebal ini mulai 

Article 

 

Types of Canvas Fabric as 

Materials for Making Totebag 

Canvas  

 

When talking about canvas fabric, 

you will be thinking about its 

function to be used for painting. It's 

correct because canvas was more 

often used for painting purposes. 

But, this fabric began to be used as 

the basic material for making bags, 

shoes, jackets, and various 

https://www.instagram.com/trlindonesia?igsh=OWx3cGFobGUweTNz
https://www.instagram.com/trlindonesia?igsh=OWx3cGFobGUweTNz
https://www.instagram.com/trlindonesia?igsh=OWx3cGFobGUweTNz
https://www.instagram.com/trlindonesia?igsh=OWx3cGFobGUweTNz
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dijadikan sebagai bahan dasar 

pembuatan tas, sepatu, jaket, serta 

berbagai macam aksesoris. Namun, 

dari sekian banyak barang yang 

dibuat menggunakan kain kanvas, 

tas jinjing atau tote bag canvas 

merupakan merupakan salah satu 

barang yang paling sering dijumpai. 

 

Bukan tanpa sebab, hal ini 

dikarenakan kain kanvas memiliki 

ketebalan yang sangat sempurna, 

sehingga sangat cocok dijadikan tas 

untuk membawa barang-barang 

pribadi. Adapun ketebalan yang 

baik itu diperoleh dari bahan 

pembuatannya. Pada awalnya, kain 

kanvas dibuat menggunakan jerami, 

sehingga hasilnya pun sangat kuat. 

Akan tetapi, belakangan ini, jerami 

sudah digantikan oleh kapas, katun, 

linen, atau bahkan bahan sintetis 

seperti polyester. Kendati demikian, 

kualitas dan daya tahannya tetap 

kuat, serta mudah dimodifikasi. 

 

Daya tahan dan ketebalan yang 

baik, membuat kain kanvas bersifat 

tahan dalam segala kondisi. 

Hebatnya lagi, kain ini hampir 

menyamai bahan denim dalam hal 

accessories. However, canvas 

totebag are one of the most populer 

items of the many items made using 

canvas fabric. 

 

This is because canvas fabric has a 

very perfect thickness and making it 

very suitable as a bag to carry items. 

The thickness is obtained from the 

material of manufacture. At first, 

canvas fabric was made using a 

straw so the results were very 

strong. But, straw has recently been 

replaced by cotton, linen, or 

synthetic materials such as 

polyester. 

 

Canvas fabric have a good 

durability and thickness and 

resistant in all conditions. So, this 

fabric almost matches denim in 

terms of strength. This fabric is also 

not easily torn, and has 

characteristics such as a rough 

surface, stiff texture, and clearly 

visible yarn fibers. Now canvas 

fabric is also used as a material for 

making items such as tents, boat 

sails, and so on. 

 

The items made from canvas fabric 

are perfect for adding logo or 
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kekuatan. Tidak hanya itu, kain 

kanvas juga bersifat tidak mudah 

robek, serta memiliki karakteristik 

berupa permukaan yang kasar, 

tekstur kaku, dan serat benangnya 

terlihat jelas. Tak ayal, kini kain 

kanvas juga dijadikan sebagai bahan 

pembuatan barang-barang seperti 

tenda, layar kapal, dan sebagainya. 

 

Tidak hanya itu, barang yang 

terbuat dari kain kanvas memang 

cocok untuk ditambahkan logo atau 

gambar pada permukaannya. 

Bahkan, Anda bisa 

mengkustomisasinya dengan 

mencetak foto di atas kain kanvas 

untuk mendapat kesan 3D yang 

mengagumkan. Mencetak logo, 

gambar, atau foto pada permukaan 

kain kanvas dapat Anda lakukan 

dengan bantuan jasa digital printing. 

 

Mengingat banyaknya manfaat yang 

dimiliki kain kanvas, tak 

mengherankan bila bahan ini terus 

berinovasi hingga tersedia dalam 

berbagai jenis. Oleh karenanya, jika 

Anda berminat memproduksi tote 

bag canvas, alangkah baiknya untuk 

design. In fact, you can customize it 

by printing photos on the canvas 

fabric to get an awesome 3D 

impression. Printing logo, design, or 

photos on the body of canvas fabric, 

it all can be done with the help of 

digital printing services. 

 

Because having many benefits, this 

fabric continues to innovate until it 

is available in various types. 

Therefore, if you are interested in 

producing canvas tote bags, it 

would be nice to know in advance 

the types of canvas fabrics so that 

you don't choose the wrong one. 

 

Types of Canvas Fabric 

Canvas fabric has thick and strong 

fibers equipped with visible thread 

motifs that can be used for various 

items, such as bags, shoes, jackets, 

or various other accessories. Then, 

canvas fabric has various types that 

certainly have their own advantages. 

So, you should get to know the 

types of canvas fabric first before 

buying or printing it so that the 

results will not be disappointing. 

Here are some variants of canvas 

fabric on the market: 
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mengenal terlebih dahulu jenis-jenis 

kain kanvas agar tidak salah pilih. 

 

Jenis Kain Kanvas 

Seperti yang telah disebutkan 

sebelumnya, kain kanvas umumnya 

memiliki serat yang tebal dan kuat, 

dilengkapi dengan motif benang 

yang terlihat jelas yang bisa 

digunakan untuk berbagai barang, 

seperti tas, sepatu, jaket, atau 

beragam aksesoris lainnya. Terlepas 

dari sifat umumnya itu, ternyata 

kain kanvas memiliki beragam jenis 

yang tentunya memiliki keunggulan 

tersendiri. Untuk itu, sebaiknya 

Anda mengenal jenis-jenis kain 

kanvas terlebih dahulu sebelum 

membeli atau mencetaknya agar 

hasilnya tidak mengecewakan. 

Berikut adalah beberapa varian kain 

kanvas yang beredar di pasaran: 

 

1. Kanvas Blacu 

Kanvas yang satu ini merupakan 

jenis kain yang paling mudah 

dijumpai dengan harga terjangkau. 

Bahan ini kerap dijadikan bahan 

baku pembuatan totebag, tas serut, 

maupun tas souvenir. Walaupun 

 

1. Calico Canvas 

This canvas is the easiest type of 

fabric to find and the price is cheap. 

This material is often used as 

material for making totebags, 

drawstring bags, and souvenir bags. 

But, calico canvas is not very 

strong, so it is not recommended to 

carry manny items. 

 

2. Ristop Canvas 

When compared to calico canvas, 

the quality of ristop canvas is better. 

Because this canvas has a light 

weight, is not so thick, and has a 

characteristic in the form of 

checkered fibers. Generally, this 

fabric is often used as clothing or 

accessories with a high selling 

price. 

 

3. Marsoto Canvas 

If you want bags, clothes, or 

accessories with better quality, then 

marsoto canvas is the right choice. 

This canvas is characterized by 

being stronger, less prone to tearing, 
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sering digunakan sebagai tas, 

nyatanya kanvas blacu tidak terlalu 

kuat, sehingga tidak disarankan 

untuk membawa barang yang terlalu 

berat. 

 

2. Kanvas Ristop 

Jika dibandingkan dengan kanvas 

blacu, kualitas kanvas ristop 

terbilang lebih baik. Pasalnya, 

kanvas ini memiliki bobot yang 

cenderung ringan, tidak begitu 

tebal, dan memiliki ciri khas berupa 

serat berbentuk kotak-kotak. 

Umumnya, kain ini kerap dijadikan 

pakaian ataupun aksesoris dengan 

harga jual yang agak tinggi. 

 

3. Kanvas Marsoto 

Jika Anda menginginkan tas, 

pakaian, atau aksesoris dengan 

kualitas yang lebih baik, maka 

kanvas marsoto menjadi pilihan 

yang tepat. Bagaimana tidak, 

kanvas ini berkarakteristik lebih 

kuat, tidak mudah robek, serta 

memiliki ciri khas berupa bintik-

bintik pada permukaanya, layaknya 

kain cordura. 

and has spots on its body ike 

cordura fabric. 

 

4. Tarpaulin Canvas 

Tarpaulin canvas is a type of fabric 

that is very suitable to be used as 

items for outdoor purposes. 

Because, this canvas is very thick, 

strong, and waterproof. 

 

5. Baby Canvas 

Different with tarpaulin canvas, 

baby canvas has soft and flexible. 

But, the durability and strength of 

baby canvas is no less strong than 

other canvases. If you want a bag or 

clothes with luxurious results, you 

can choose baby canvas. 

 

6. PE Canvas 

As the name implies, this canvas is 

made of PE or polyester mixed with 

cotton, so the result is very strong. 

However, this fabric tends to give a 

hot sensation when used. Therefore, 

PE canvas is less suitable to be used 

as clothing, but more suitable to be 

used as a bag. 
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4. Kanvas Terpal 

Kanvas terpal merupakan jenis kain 

yang sangat cocok dijadikan 

barang-barang untuk keperluan 

outdoor. Sebab, kanvas ini sangat 

tebal, kuat, dan kedap air. 

 

5. Baby Canvas 

Lain halnya denga kanvas terpal, 

baby canvas justru memiliki 

karakteristik yang berlawanan, 

yakni sangat lembut dan lentur. Di 

sisi lain, daya tahan dan kekuatan 

baby canvas juga tak kalah kuat 

dibandingkan kanvas lainnya. Bila 

Anda menginginkan tas atau 

pakaian dengan hasil yang terkesan 

mewah, maka Anda dapat memilih 

baby canvas. 

 

6. Kanvas PE 

Sesuai namanya, kanvas ini terbuat 

dari bahan PE atau polyester yang 

dicampur dengan katun, sehingga 

hasilnya pun sangat kuat. Namun, di 

sisi lain, kain ini cenderung 

memberi sensasi panas saat 

digunakan. Oleh karena itu, kanvas 

 

7. Sueding Canvas 

If you want clothes with a trendy 

and elegant impression, sueding 

canvas can be an option. This fabric 

has a thin layer and islightly hairy, 

so the body feels softer. In addition, 

this canvas is also durable if treated 

properly. 

 

Well, those are some types of 

canvas fabrics that you can consider 

before making them as materials for 

making canvas totebags. After 

determining the right material, the 

next step to making an attractive 

canvas totebag is to print a logo or 

design on its body. 

 

But, printing design on canvas 

fabric is not as easy. For some 

people, printing design on canvas 

fabric is quite difficult. However, 

you don't need to worry. Here are 

some tips on how to print a logo on 

canvas for a good result! 
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PE kurang cocok untuk dijadikan 

pakaian, melainkan lebih pas untuk 

dijadikan sebagai tas. 

 

7. Kanvas Sueding 

Bila Anda menginginkan pakaian 

dengan kesan trendy dan elegan, 

maka kanvas sueding menjadi 

pilihan yang bisa Anda 

pertimbangkan. Pasalnya, kain ini 

memiliki lapisan tipis yang agak 

berbulu, sehingga permukaannya 

pun terasa lebih lembut. Selain itu, 

kanvas ini juga bersifat tahan lama 

jika dirawat dengan baik. 

 

Nah, itulah beberapa jenis kain 

kanvas yang bisa Anda 

pertimbangkan sebelum 

menjadikannya sebagai bahan baku 

pembuatan tote bag canvas. Setelah 

menentukan bahan yang tepat, 

langkah selanjutnya untuk membuat 

tote bag canvas yang menarik 

adalah mencetak logo atau gambar 

pada permukaannya. 

 

Sayangnya, mencetak gambar pada 

kain kanvas tidaklah semudah yang 

Tips for Printing Images on Canvas 

Fabric to Make Canvas Tote Bags 

 

1. Determine Image Quality 

If you want to print a photo on a 

canvas fabric surface, you need to 

determine to the file source and 

resolution of the image you want to 

print. The larger the area of the 

canvas media you use, the higher 

the image resolution required. Make 

sure the image has a resolution 

above 50 MP. 

 

You can also print your design on a 

canvas body. like print photos, make 

sure the design to be used has a high 

resolution (high resolution) so that 

the image quality is perfect. Try to 

send the event desk design to be 

printed in real size high resolution. 

Also try to send the design in .raw 

format. These formats can include 

Adobe Illustrator, Adobe Photoshop, 

and PDF applications. It is best not 

to use software or applications to 

scale-up (zoom) and/or magnify. 

 

2. Consider the Canvas Size 
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Anda bayangkan. Bagi sebagian 

orang, mencetak gambar pada kain 

kanvas terbilang cukup sulit. 

Namun, Anda tidak perlu khawatir. 

Berikut kami berikan ulasan 

mengenai tips-tips jitu dalam 

mencetak logo pada kain kanvas 

agar hasilnya bagus! 

 

  

 

Tips Mencetak Gambar pada Kain 

Kanvas untuk Membuat Tote Bag 

Canvas 

 

1. Perhatikan Kualitas Gambar 

Jika Anda ingin mencetak foto pada 

permukaan kain kanvas, maka Anda 

perlu memperhatikan sumber file 

dan resolusi gambar yang hendak 

dicetak. Semakin besar luas dari 

media kanvas yang Anda gunakan, 

semakin tinggi pula resolusi gambar 

yang dibutuhkan. Pastikan gambar 

memiliki resolusi di atas 50 MP. 

 

Anda juga bisa mencetak desain 

yang Anda buat pada permukaan 

kain kanvas. Sama halnya dengan 

As mentioned earlier, the resolution 

of the image you want to print is 

greatly influenced by the size of the 

print media. Therefore, make sure in 

advance how big the size of the 

canvas tote bag made from canvas 

fabric that you want to print. 

 

Those are the tips that you can 

apply to produce quality images on 

canvas fabric surfaces. However, if 

you are still confused about the 

design you want to print on the 

canvas totebag, you can contact a 

trusted digital printing service, such 

as totebagcustom.com. We provide 

consultation services and are ready 

to help you produce canvas tote 

bags. 

 

For more information and 

reservations, please contact: 

 

Address: 

Jl. Assirot 2 No. 15 Kebayoran 

Lama, South Jakarta 12220 

 

Phone: 
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foto, pastikan desain yang akan 

digunakan memiliki resolusi yang 

tinggi (high resolution) agar kualitas 

gambarnya bagus dan tidak pecah. 

Usahakan untuk mengirim desain 

event desk yang akan dicetak dalam 

ukuran yang sebenarnya (real size 

high resolution). Upayakan pula 

untuk mengirim desain dalam 

format .raw. Format tersebut bisa 

meliputi aplikasi Adobe Illustrator, 

Adobe Photoshop, dan PDF. 

Sebaiknya, jangan menggunakan 

software atau aplikasi untuk scale-

up (zoom) dan/atau magnify. 

 

2. Pertimbangkan Ukuran Kanvas 

Sebagaimana yang telah disebutkan 

sebelumnya, tingkat resolusi 

gambar yan hendak dicetak sangat 

dipengaruhi oleh ukuran media 

cetak itu sendiri. Oleh karenanya, 

pastika terlebih dahulu seberapa 

besar ukuran tote bag canvas 

berbahan kain kanvas yang ingin 

Anda cetak. 

 

Itulah tips-tips singkat nan jitu yang 

bisa Anda terapkan guna 

menghasilkan gambar berkualitas 

0811 9399 883 

0811 8439 998 

0811 9719 098 

 

Email 

info@totebagcustom.com 

salestotebagcustom@gmail.com 

 

Serba-Serbi Kain Kanvas, si Bahan Baku 

Tote Bag Canvas – Totebag Custom 

mailto:salestotebagcustom@gmail.com
https://totebagcustom.com/serba-serbi-kain-kanvas-si-bahan-baku-tote-bag-canvas/
https://totebagcustom.com/serba-serbi-kain-kanvas-si-bahan-baku-tote-bag-canvas/
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pada permukaan kain kanvas. 

Namun, apabila Anda masih 

bingung dengan desain yang hendak 

dicetak pada tote bag canvas, Anda 

bisa menghubungi jasa digital 

printing terpercaya, seperti 

totebagcustom.com. Kami 

menyediakan layanan konsultasi 

dan siap membantu Anda 

memproduksi tote bag canvas. 

 

  

 

Untuk informasi lebih lanjut dan 

pemesanan, silakan hubungi: 

 

Alamat: 

Jl. Assirot 2 No. 15 Kebayoran 

Lama, Jakarta selatan 12220 

 

Phone: 

0811 9399 883 

0811 8439 998 

0811 9719 098 

 

Email 
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info@totebagcustom.com 

salestotebagcustom@gmail.com 

 

Serba-Serbi Kain Kanvas, si Bahan Baku 

Tote Bag Canvas – Totebag Custom 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

6. Form Bimbingan 

mailto:salestotebagcustom@gmail.com
https://totebagcustom.com/serba-serbi-kain-kanvas-si-bahan-baku-tote-bag-canvas/
https://totebagcustom.com/serba-serbi-kain-kanvas-si-bahan-baku-tote-bag-canvas/
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