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CHAPTER I 

INTRODUCTION 

 

1.1 Background  

The Internship program serves as a means for students to develop specialized skills 

through direct experience in a professional environment. This program offers 

students the opportunity to engage directly in a professional workplace, develop 

skills and knowledge relevant to their field of study, and establish professional 

relationships that may be beneficial for their future careers. Through the Internship, 

students also have the chance to deepen their understanding of work ethics, 

communication, and responsibility in a professional environment, thereby 

supporting their readiness to face challenges in the workplace.  

The Internship of the English for Business and Professional Communication Study 

Program at Politeknik Negeri Jakarta serves as a direct application of the knowledge 

acquired during the academic coursework, particularly in understanding various 

types of documents in the fields of Business, Journalism, Academia, Law, Editing, 

and Interpreting. The Author had the opportunity to undertake an Internship at PT 

Dayamitra Telekomunikasi Tbk, specifically in the Marketing Strategy & Analytics 

(MSA) Unit, which is relevant to editing, business communication, and marketing. 

The Author’s objectives after completing the Internship at PT Dayamitra 

Telekomunikasi Tbk encompass several aspects that reflect the expected outcomes 

of this experience. First, the Author hopes to gain knowledge and skills relevant to 

the fields of editing, marketing, and data analytics by actively participating in 

various projects and activities at PT Dayamitra Telekomunikasi Tbk. Second, the 

Author aims to build professional relationships that may be beneficial for future 

careers. The Internship at PT Dayamitra Telekomunikasi Tbk provides a valuable 

opportunity to engage professionally with both internal and external parties of the 

company. Third, the Author hopes to contribute to the company through the projects 



 

2 
 

undertaken during the Internship. Overall, the Author hopes that the Internship at 

PT Dayamitra Telekomunikasi Tbk not only serves as an experience to enhance 

knowledge and skills but also as an important first step toward professional and 

personal development for the future. 

The Author has prepared this Internship Report as a form of accountability to the 

relevant institutions. This report contains a summary of activities, assigned tasks, 

and the experiences gained during the Internship at PT Dayamitra Telekomunikasi 

Tbk. 

1.2 Scope of Activities 

The Internship conducted at PT Dayamitra Telekomunikasi Tbk implemented an 

offline (Work From Office/WFO) system. The scope of activities undertaken by the 

Author during the Internship at PT Dayamitra Tcoelekomunikasi Tbk, specifically 

within the Marketing Strategy & Analytics (MSA) Unit, is as follows: 

 

1. Editing marketing document texts, as edited by the Author, was the 

Marketing Plan for PT Dayamitra Telekomunikasi Tbk 2025. 

2. Translating business texts, as translated by the Author, was the Minutes of 

Handover for the Development of the OneFlux Application – Marketing 

Analytics Tools Module. 

3. Collecting and analyzing analytical data related to tower profiles, 

population demographics, operator signal performance, and market share in 

several provinces, regencies, and cities in Indonesia. 

1.3 Time and Place of Activity 

The time and place of implementation of the Internship conducted by the Author 

are as follows: 

a. Time  : 20 January 2025 – 30 May 2025 

b. Company : PT Dayamitra Telekomunikasi Tbk 

c. Address : Telkom Landmark Tower, Lt. 25-27 
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Jl. Gatot Subroto Kavling 52 Jakarta, 12710 

d. Website  : https://www.mitratel.co.id/  

1.4 Objectives and Benefits  

1.4.1  Objectives  

The Internship is a mandatory program for all sixth-semester students of the English 

for Business and Professional Communication Study Program. During this 

program, student are required to conduct practical work directly. The objectives of 

the Internship are as follows: 

a. To gain a direct understanding of the professional work environment, 

particularly in translation and editing in the field of marketing 

b. To apply the knowledge acquired during the lectures, particularly in 

business texts and editing subjects; 

c. To fulfill the Semester Credit Units (SCU) as one of the academic 

obligations at Politeknik Negeri Jakarta; 

d. To gain practical work directly in the industry, particularly in the tower 

and telecommunications sector in Indonesia. 

1.4.2 Benefits 

The activities and report of the Internship serve the purposes are as follows: 

a. The author gained an understanding of the work culture in the industry, 

particularly in the tower and telecommunications industry in Indonesia; 

b. The author gained direct knowledge and experience in the professional 

work environment, including the Marketing Plan and data analytics 

related to tower potential and target areas of tower companies and 

telecom operators; 

c. The author becomes more proficient in translating and editing business 

texts, particularly documents relevant to the marketing field. 

 

https://www.mitratel.co.id/
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CHAPTER IV 

CLOSING 

 

4.1 Conclusion 

During the Internship at PT Dayamitra Telekomunikasi Tbk, particularly in the 

Marketing Strategy and Analytics (MSA) Unit, the Author gained valuable 

experience and the opportunity to directly understand professional work processes. 

The Author was involved in various activities and projects, including translating 

business documents, editing the Marketing Plan 2025 PT Dayamitra 

Telekomunikasi Tbk, researching and analyzing data on the profiles and market 

shares of islands in Indonesia, and preparing a Proposal for the Analysis of Island 

Potential in Indonesia. Additionally, the Author gained a wealth of knowledge and 

insights through guidance from the supervisor and colleagues in the Marketing 

Strategy and Analytics (MSA) Unit, including learning about good work ethics and 

ethos, becoming a disciplined individual, being responsible for tasks and workplace 

regulations, and expanding professional networks. 

4.2 Recommendation 

During the Internship at PT Dayamitra Telekomunikasi Tbk, particularly in the 

Marketing Strategy and Analytics (MSA) Unit, the Author feels that they have 

gained a lot of knowledge and experience. However, the Author would like to 

recommend that the company further develop its internship program with a more 

systematic structure, such as formal mentoring sessions, so that interns can 

maximize their understanding of the knowledge provided. The Author also 

recommends optimizing the performance of work tools, such as OneFlux and 

WePlan, to improve the efficiency of work progress. Additionally, it is 

recommended to provide alternative tools to prevent delays in work progress if the 

primary tools encounter technical issues. 
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Furthermore, the Author advises students to research the company profile 

beforehand, be adaptable and open-minded, take initiative and actively contribute 

to work tasks, maintain work ethics, take responsibility for rules and tasks, and 

expand their networks within the workplace with both internal and external 

parties. 
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