
The Role of Peripheral Conference
Service in Developing Revisit Intention

to Host Destination
By Christina Lipuringtyas Rudatin

WORD COUNT 7070 TIME SUBMITTED 04-JUN-2021 08:40AM

PAPER ID 73038139



13

19

33

44

48

49

51



6

9

11

18

39

54

55

63

64



2

17

20

35

40

47

52

53

66



2

2 5

23

26

45

62



10

12

12

15

15

29

37

41

65

67



8

2832

56



1

1
31

42

43



3

4

6

7

7

7

9

21

25

38

57

58



3

4 4

10

22

24 34

46



1

16

16

61



30

36

50

60



6

14

27

59











15%
SIMILARITY INDEX

1

2

3

4

5

6

7

The Role of Peripheral Conference Service in Developing
Revisit Intention to Host Destination
ORIGINALITY REPORT

PRIMARY SOURCES

journals.sagepub.com
Internet

Younghee Ro, Seoho Um. "A Canonical Correlation
Analysis on Importance Ratings between the Host
Country Evaluation Attributes and the Convention Service
Evaluation Attributes", International Journal of Tourism
Sciences, 2015
Crossref

id.123dok.com
Internet

journal.ipb.ac.id
Internet

espace.curtin.edu.au
Internet

emrbi.org
Internet

Nuri Herachwati, Jovi Sulistiawan, Zainiyah
Alfirdaus, Mario Gonzales B. N.. "The effects of
perceived organizational support and social comparison on
work attitudes", Problems and Perspectives in Management,
2018
Crossref

open.library.ubc.ca

29 words — 1%

27 words — 1%

27 words — 1%

26 words — < 1%

25 words — < 1%

24 words — < 1%

18 words — < 1%



8

9

10

11

12

13

14

15

16

17

Internet

slidelegend.com
Internet

www.ccsenet.org
Internet

Edar da Silva Añaña, Raphaella Costa
Rodrigues, Luiz Carlos da Silva Flores.
"Competitive performance as a substitute for competiveness
measurement in tourism destinations: an integrative study",
International Journal of Tourism Cities, 2018
Crossref

nectar.northampton.ac.uk
Internet

scholar.ui.ac.id
Internet

www.atlantis-press.com
Internet

www.sgbed.com
Internet

Cheong Kim, Francis Joseph Costello, Kun
Chang Lee. "The Unobserved Heterogeneneous
Influence of Gamification and Novelty-Seeking Traits on
Consumers’ Repurchase Intention in the Omnichannel
Retailing", Frontiers in Psychology, 2020
Crossref

Elvira Tabaku, Evis Kushi. "Service Quality,
Customer Satisfaction, Perceived Value and
Brand Loyalty: A Critical Review of the Literature", Academic
Journal of Interdisciplinary Studies, 2013
Crossref

17 words — < 1%

17 words — < 1%

17 words — < 1%

16 words — < 1%

16 words — < 1%

15 words — < 1%

15 words — < 1%

15 words — < 1%

13 words — < 1%

13 words — < 1%



18

19

20

21

22

23

24

25

26

27

Shogo Mlozi, Ossi Pesämaa. "Adventure tourist
destination choice in Tanzania", Current Issues
in Tourism, 2013
Crossref

doaj.org
Internet

ijecm.co.uk
Internet

Kemal Gürkan Küçükergin, Bekir Bora
Dedeoğlu. "The importance of employee
hospitability and perceived price in the hotel industry",
Anatolia, 2014
Crossref

Sanz Blas, Silvia, and Elena Carvajal-Trujillo.
"Cruise passengers' experiences in a
Mediterranean port of call. The case study of Valencia",
Ocean & Coastal Management, 2014.
Crossref

actacommercii.co.za
Internet

etheses.uin-malang.ac.id
Internet

onlinelibrary.wiley.com
Internet

ria.ua.pt
Internet

Kimberly Severt, Denver Severt, Radesh
Palakurthi. "Show Managers' Perceptions of
Customer Equity in the Convention Industry", Journal of
Quality Assurance in Hospitality & Tourism, 2009
Crossref

13 words — < 1%

13 words — < 1%

13 words — < 1%

12 words — < 1%

11 words — < 1%

11 words — < 1%

11 words — < 1%

11 words — < 1%

11 words — < 1%

10 words — < 1%



28

29

30

31

32

33

34

35

36

Lesley Ledden, Stavros P. Kalafatis, Alex
Mathioudakis. "The idiosyncratic behaviour of
service quality, value, satisfaction, and intention to
recommend in higher education: An empirical examination",
Journal of Marketing Management, 2011
Crossref

Xuan Quach, Seung Hwan (Mark) Lee. "Profiling
gifters via a psychographic segmentation
analysis: insights for retailers", International Journal of Retail
& Distribution Management, 2021
Crossref

dspace.lboro.ac.uk
Internet

hccindia.com
Internet

helda.helsinki.fi
Internet

so06.tci-thaijo.org
Internet

www.calitatea.srac.ro
Internet

Johan Bruwer, Liz Thach. "Wine tourists’ use of
sources of information when visiting a USA wine
region", Journal of Vacation Marketing, 2013
Crossref

Miguel Ángel Rodríguez Molina, Dolores-María
Frías-Jamilena, Jose Alberto Castañeda-García.
"The moderating role of past experience in the formation of a
tourist destination's image and in tourists’ behavioural
intentions", Current Issues in Tourism, 2013
Crossref

10 words — < 1%

10 words — < 1%

10 words — < 1%

10 words — < 1%

10 words — < 1%

10 words — < 1%

10 words — < 1%

9 words — < 1%

9 words — < 1%



37

38

39

40

41

42

43

44

45

46

47

48

Mohamed Albaity, Shaker Bani Melhem.
"Novelty seeking, image, and loyalty—The
mediating role of satisfaction and moderating role of length
of stay: International tourists' perspective", Tourism
Management Perspectives, 2017
Crossref

anzmac.wildapricot.org
Internet

bbj.hu
Internet

dokumen.pub
Internet

dspace.cc.tut.fi
Internet

repositorio.iscte-iul.pt
Internet

waikato.researchgateway.ac.nz
Internet

www.abacademies.org
Internet

www.diva-portal.org
Internet

www.iimahd.ernet.in
Internet

5f3dd235-ee1f-4524-88d1-
e40311209840.filesusr.com
Internet

Akkhaphin, Suphaphon. "An Evaluation of the
Potential of Thailand as a MICE* Industry Hub

9 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%

9 words — < 1%

8 words — < 1%

8 words — < 1%



49

50

51

52

53

54

55

56

57

58

59

for the International Convention Industry in Asia (*Meeting,
Incentives, Conventions, and Exhibitions).", Liverpool John
Moores University (United Kingdom), 2021
ProQuest

Chergarova, Vasilka. "Factors Affecting Software
Defined Networking Adoption by Research and
Educational Networks", Nova Southeastern University, 2020
ProQuest

doi.org
Internet

epubs.surrey.ac.uk
Internet

idoc.pub
Internet

tutorsonspot.com
Internet

vuir.vu.edu.au
Internet

www.atiner.gr
Internet

www.emeraldinsight.com
Internet

www.mdpi.com
Internet

www.researchgate.net
Internet

www.unlv.edu.sg
Internet

8 words — < 1%

8 words — < 1%

8 words — < 1%

8 words — < 1%

8 words — < 1%

8 words — < 1%

8 words — < 1%

8 words — < 1%

8 words — < 1%

8 words — < 1%

8 words — < 1%



60

61

62

63

64

65

66

67

www.waset.org
Internet

Farrier-Williams, Elizabeth. "An Ethnographic
Study of Value Co-creation in the Student
Experience.", Nottingham Trent University (United Kingdom),
2020
ProQuest

Josefa D. Martín-Santana, Asunción Beerli-
Palacio, Patrizio A. Nazzareno. "Antecedents and
consequences of destination image gap", Annals of Tourism
Research, 2017
Crossref

Schmidt-Devlin, Ellen. "Omni-brand: The Paradox
of Global Acceptance and Local Authenticity.",
Case Western Reserve University, 2020
ProQuest

lib.tkk.fi
Internet

Chun-Hsiung Liao, I -Yu Hsieh. "Determinants of
Consumer’s Willingness to Purchase Gray-
Market Smartphones", Journal of Business Ethics, 2012
Crossref

Jain, Surbhi. "Uncovering the Houdini of Value
Literature: Extending the Conceptualisation and
Operationalisation of Perceived Value Scale Using Goal-
Relevance", Bangor University (United Kingdom), 2021
ProQuest

tiikm.com
Internet

8 words — < 1%

7 words — < 1%

7 words — < 1%

7 words — < 1%

7 words — < 1%

6 words — < 1%

6 words — < 1%

6 words — < 1%



EXCLUDE QUOTES ON

EXCLUDE BIBLIOGRAPHY ON

EXCLUDE MATCHES OFF


