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ABSTRACT

Zakia Maulia Harti. English for Business and Professional Communication Study
Program. ANALYSIS OF TRANSLATION TECHNIQUES AND ACCURACY
OF PERSUASIVE LANGUAGE ON.TRAVELOKA*WEBSITE

This study aims to analyze the types of persuasive language, translation.techniques,
and translation aceuracy found on the Traveloka website. The study applies lamb’s
(2014) theory .of persuasive language, Molina and Albir’s (2002) translation
techniques; and Nababan et al.’s (2012) translation quality assessment, focusing
specifically on the accuracy aspect. This research uses a descriptive qualitative
approach. The data consist of 102 persuasive phrases and sentences collected from
the customer, partnership, and corporatc pages of the Traveloka website. The
findings reveal that eight types of persuasive language were identified, namely
appeals, evidence, emotive language, rhetorical question, colloquial language,
inclusive language, jargon, and imagery, with appeals being the most dominant
type. The analysis also shows that seven translation.techniques were applied,
namely  literal translation; discursive «creation, amplification, modulation,
reduction, established equivalence, and borrowing, with literal translation being the
most frequently used technique. The translations achieve an average accuracy score
of 2.65, showing that most persuasive messages arc transferred accurately into the

target language despite several minor shifts in meaning.

Keywords: persuasive. language, translation techniques, translation.accuracy,

Traveloka.
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ABSTRAK

Zakia Maulia Harti. Program Studi Bahasa Inggris untuk Komunikasi Bisnis dan
Profesional. ANALYSIS OF TRANSLATION TECHNIQUES AND ACCURACY OF
PERSUASIVE LANGUAGE ON TRAVELOKA WEBSITE

Penelitian ini bertujuan _untuk menganalisis jenis bahasa persuasif, teknik
penerjemahan, dan akurasi terjemahan yang ditemukan pada website Traveloka.
Penelitian ini° menggunakansteori bahasa persuasif dari Lamb (2014), teknik
penerjemahan dari Molina dan Albir (2002), serta teori‘penilaian kualitas
terjemahan dari Nababan “et"al. (2012) yang berfokus pada aspek akurasi.
Penelitian ini menggunakan pendekatan deskriptif kualitatif. Data penelitian
berupa 102 frasa dan kalimat persuasif vang diperoleh dari halaman customer,
partnership, dan corporate pada website Traveloka. Hasil penelitian menunjukkan
bahwa terdapat delapan jenis bahasa persuasif, yaitu appeals, evidence, emotive
language, rhetorical question, colloquial language, inclusive language, jargon,
dan imagery, dengan appeals sebagai jenis yang paling dominan. Hasil analisis
Jjuga menunjukkan bahwa terdapat tujuh_teknik pemnerjemahan yang digunakan,
vaitu literal translation, discursive creation, amplification, modulation, reduction,
established equivalence, dan borrowing, dengan literal translation sebagai teknik
vang paling dominan. Terjemahan yang dianalisis memperoleh rata-rata skor
akurasi sebesar 2,65, yang menunjukkan.bahwa sebagian besar pesan persuasif
berhasil dialihkan secara akurat ke dalam bahasa sasaran meskipun ‘masih

ditemukan beberapa pergeseran makna.

Kata kunci: bahasa persuasif,~teknik. penerjemahan,keakuratan terjemahan,

Traveloka.
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CHAPTER
INTRODUCTION

1.1. Background of the Study

Traveloka is one of the leading.digital travel platforms in Southeast Asia and has
been recognized as the best online travel agent brand in Indonesiaiin 2025 according
to GoodStats. This is supported by Auliya (2023), who states that Traveloka
functions as_a digital platformithat facilitates users.in searching and purchasing
travel services efficiently. Traveloka has reached more than 140 million downloads
and tens of millions of monthly active users, and operates in several countries such
as Indonesia, Thailand, Vietnam, Malaysia, Singapore, and Australia. In addition,
Traveloka offers a wide range of services, including flights, hotels, transportation,
and travel activities in more than 100 countries, which strengthens its position as a

leading digital travel platform in Southeast Asia.

Traveloka’s website is divided into three main segments: customer pages,
partnership pages, and corporate pages. Each segment targets a different audience
and uses a different communication focus. Customer pages focus on convenience
and promotional offers, partnership pages emphasize collaboration opportunities
and business benefits, and corporate pages highlight efficiency and professional
travel management solutions. This ‘variation 'shows that persuasive language is

strategically used depending on the target audience and purpose.

Furthermore, Traveloka. provides bilingual “website content in..English and
Indonesian to reach a wider audience, including international users and global
partners. The use of English allows Traveloka to communicate with international
travelers and expand its global presence. Therefore, the bilingual feature is not only
for translation purposes but also represents Traveloka’s business identity in
promoting its services to a global market. In this context, promotion becomes
important, and it is mainly delivered through persuasive language that aims to

influence users’ decisions.
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However, the use of bilingual content also brings challenges, especially in
translation. Persuasive messages must not only be translated accurately but also
maintain their persuasive effect. In persuasive language, translators need to convey
the intended meaning while ensuring that the.message remains convincing for the
target audience. For example, the Indonesian sentence “Kami bekerja sama dengan
berbagai operator bus tepercaya di Indonesia untuk mengantar.Anda ke mana
saja!” is translated into English as “We partner with your favorite bus.operators
across Indonesia to take you wherever you need to.be.” Although the translation
sounds natural in English, the phrase “operator bus tepercaya” is translated as
“your favorite bus operators’” which changes the focus from trust and reliability to
personal preference. This word choice may reduce the intended persuasive message
because the original sentence emphasizes the credibility of the bus operators. As a
result, the persuasive effect of the message may not be fully maintained in the target
language. This example shows that translating persuasive language is not only
about transferring meaning but also about.choosing words that can preserve the

intended persuasive impact.

Translating persuasive language is not a simple.process because translators must
maintain both meaning and persuasive effect. Molina and Albir (2002) propose
several translation techniques such as literal translation, modulation, reduction,
borrowing ‘and discursive creation. These techniques influence how meaning is
adjusted in the target text and may strengthen or reduce the persuasive impact. To
evaluate translation quality, this study applies the model proposed by Nababan et
al. (2012), focusing on the accuracy. aspect. Accuracy is impeortant because even a
small change in meaning can affect the intention-of the message. For example, the
Indonesian sentence “Promo terbaik buat liburan irit!” is translated into English as
“Best deals for a price-less travel!” However, the phrase “price-less” is inaccurate
because in English it usually means something extremely valuable that cannot be

measured by money, not affordable.
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Previous studies have examined persuasive language and translation in different
contexts. Wahyuni et al. (2025) found that rhetorical questions are commonly used
in persuasive Instagram captions, while Syahputra et al. (2022) found that reduction
is frequently used in translating advertisements. However, most studies focus on
either persuasive language or tramslation techniques. separately. There are still
limited studies that combine'persuasive language types, translation.techniques, and
translation accuracy.in abilingual corporate website. Therefore, this study aims to

fill that gap.

Based on this gap, this research focuses on persuasive phrases and sentences found
on Traveloka’s website. Using Lamb’s (2014) theory, this study identifies the types
of persuasive language used. Then, the study analyzes the translation using Molina
and Albir’s (2002) translation techniques and evaluates the translation quality based
on Nababan et al.’s (2012) accuracy criterias The purpose of this research is to
understand how persuasive language 1s translated and whether its persuasive effect
is maintained in a bilingual digital platform. Overall, Traveloka provides a relevant
case to explore how persuasive communication works across languages in the

context of online businesses.

1.2. Statement of the Problem

1. What types of persuasive language are found on Traveloka’s website?

2. What translation techniques are used in the Indonesian-English translation of
persuasive phrases and sentences on Traveloka’s website?

3. What is the translation-accuracy of the Indonesian-English translation of

persuasive phrases and sentences on Traveloka’s website?

1.3. Objectives of the Study

1. To identify the types of persuasive language found on Traveloka’s website.

2. To identify the translation techniques used in the Indonesian-English
translation of persuasive phrases and sentences on Traveloka’s website.

3. To analyze the translation accuracy of the Indonesian-English translation of
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1.4.

N

| &

persuasive phrases and sentences on Traveloka’s website.

Limitation of the Study

The data are limited to persuasive language found on the Indonesian and
English versions of the Traveloka website, specifically.in three segments:
customer pages, partnership pages, and corporate pages.

The study applies Lamb (2014) for persuasive language types, Molina &
Albir (2002) for translationstechniques, and Nababan et al. (2012), focusing

only on the accuracy aspect.

Significances of the Study

The significances of this study are as follows:

1.

Theoretical Significance

This study is expected to add knowledge to translation studies, especially in
analyzing persuasive language in bilingual website content. It also applies
Lamb’s theory of persuasive language to commercial website texts and
combines it with translation techniques and translation accuracy analysis.

This study can be used as a reference for future research on similar topics.

Practical Significance

This study is useful for several parties. First, it helps translators and content
writers understand how to maintain persuasive meaning when translating
bilingual promotional texts. Second, it gives insight into.digital marketing
teams about how translation-techniques..can.affect persuasive messages.
Third, it can help travel technology companies like Traveloka improve their
bilingual website content, including customer pages, partnership pages, and

corporate travel services.
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CHAPTER V
CONCLUSION

5.1. Conclusion

This study aimed to analyze the types.of“persuasive language, translation

techniques, and translation accuracy.of persuasive language on the Traveloka

website. The data were colleeted from the customer, partnershipy.and corporate

pages and analyzed.using the theories of Lamb (2014), Molina and Albir (2002),

and Nababan et al. (2012). Based on the findings and discussion, several

conclusions are presented as follows:

1.

The study found several types of persuasive language on the Traveloka website.
The most dominant.type.is.appeals, followed by evidence, emotive language,
rhetorical question, colloquial language, dnclusive language, jargon, and
imagery. These findings show that Traveloka mainly  uses persuasive
expressions that encourage users.to.take action. The frequent use of evidence
and emotive language also shows that Traveloka triesto build trust and create

interest among its users.

Based on Molina and Albir’s (2002) theoty, several translationtechniques were
found in the data. The most frequently used technique is literal translation,
followed by discursive creation, amplification, modulation, reduction,
established equivalence, and borrowing. The dominance of literal translation
indicates that many persuasive expressions on the Traveloka website can be
translated directly into English without changing their meaning. Howewver; the
use of discursiverereation and modulation shows that translators-also make
adjustments to make the“translation sound more natural~and persuasive for

English readers.

The translation quality accuracy showed that the overall translation quality is
accurate. The majority of data were categorized as accurate, while the
remaining data were categorized as less accurate, and no data were categorized

as inaccurate. These results show that

53
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[

most persuasive messages on the Traveloka website were translated accurately
and the original meaning was generally maintained. However, some

translations were less accurate due to certain word choices.

. Suggestion

Suggestions for Translators. and Companies

Translators who work with bilingual promotional texts should.ensure that the
meaning and.persuasive purpose of the source text are maintained inthe target
text. Although creative‘translation can make the text sound more natural, it

shouldnot change the intended meaning of the original message.

Companies that provide bilingual.content.on their websites are.encouraged to
regularly review and evaluate their translations. Involving professional
translators, editors, or proofreaders.can help improve translation quality and
reduce meaning shifts. Companies.may also create a bilingual glossary for

important promotional terms to maintain consistency.across their content.

Future Researchers

Future researchers are encouraged to examine persuasive language translation
on other digital platforms, such as social media, mobile applications, and
ecommerce websites. Future studies may also investigate other aspects of
translation quality, including acceptability and readability, to provide a more
complete ‘evaluation of translated promotional content. In addition, future
researchers may explore the relationship between persuasive language types

and translation quality in greater detail.
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28 |Dapat harga |Unlock
spesial dan  |special
diskon khusus|prices and

aplikasi. exclusive

29 |Easy refund
& reschedule

30 [Notifikasi
instan

—

31 |Semua
pesanan
dalam
genggaman,
selalu siap
jalan-jalan.
Pakai
Traveloka
App.

32 |Perjalanan
bisnis lebih

| § & =~
rye =
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mudah untuk
semua

travels
await

33

Atur semua
perjalanan
bisnis dalam
satu platform.

Manage all
your

business
travels.i

34

Dipercaya
perusahaan
dan lembaga
ternama

35

Menyelesaika
n tantangan
perjalanan
bisnis,
bersama

36

Integrasi
struktur
perusahaan
yang mudah

P

|
—
——

P
l @ O >
Ny eSO .

-
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37 |Pilihan Flexible

pembayaran |payment

yang fleksibel | options v v v
38 |Perjalanan Simplifying

bisnis jadi business

mudah untuk |travel for

semua everyone |V v v
39 |Lacak Track

pengeluaran |expenses

dengan effortlessly

mudah v v v
40 |Dapatkan Get support

dukungan from our

customer special

service corporate

khusus customer

perusahaan |service v v v
41 | Rencanakan | Plan trips

perjalanan more

lebih efisien | efficiently |V/ v v

42 | Bergabungl |Join other
ah dalam industry

transformasi |leaders in
digital digitizing v v v
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perjalanan  |their
bisnis business
travels

43 | Berbagai Various

produk offers for

untuk your

perjalanan  |business

Anda trips v
44 | Optimalkan |Optimize

perjalanan  |your

bisnis business

bersama trips with

kami us v
45 | Nikmati Experience

pengalaman |convenienc

memesan e, cost-

perjalanan  |saving, and

yang efektif |elevated

dan efisien |booking

melalui experience

platform through our

kami. platform. v
46 | Fitur Advanced

canggih features for v
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untuk seamless
mengelola  |business
perjalanan  |journeys
bisnis

47 | Platform
kami
dirancang
untuk
menyesuaik
an
kebutuhan
Anda.

48 | Dengan
platform
kami, Anda
bisa
menyesuaik
an izin
pemesanan
sesuai level

karyawan.
49 | Selainitu,
Anda bisa
dengan
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mudah pending,
melacak approved,
permintaan  |or declined

yang belum |requests
disetujui, with just a
yang sudah |few cli
disetujui,
atau yang
ditolak.

50 | Tidak perlu
repot
mengumpul
kan invoice
dan laporan
pengeluaran
dari
berbagai
sumber.

51 | Apapun
rencana
jalan-jalan
kamu,
temukan best
penawaran | here

P
V 1

"Ar’,
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terbaiknya
di sini

52 | Traveloka |Traveloka
selalu is here to
memberikan |give you
promo
menarik
untuk semua
produk
favorit
pilihan.

53 | Kini dengan
beberapa
ketukan
saja, Anda
bisa
dapatkan
asuransi
yang lebih
terjangkau
dan dengan
lebih
tenang.
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54 | Kami We are
bekerja partnering
sama with trusted
dengan and reliable
penyedia insurance
asuransi
tepercaya
untuk
memberikan
perlindunga
n terbaik
bagi Anda.
55 | Mengapa
memilih
asuransi di
Traveloka?
56 | Jalani hidup
tanpa
khawatir

dengan
berbagai
solusi
perlindunga
n dari kami,
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sesuai untuk | that suits
berbagai your
kebutuhan needs.
Anda.

57 | Sebagai
salah satu
online travel
agents
tepercaya di
Indonesia,
Traveloka
berkomitme
n untuk
menghadirk
an
pengalaman
perjalanan
yang
nyaman dan
bebas
khawatir,
tidak hanya
saat berlibur
namun juga

As one of
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dalam
kehidupan.
58 | Kami We are
berkomitme |committed
n untuk
memberikan
perlindunga
n dari
berbagai
ketidakpasti
an dan hal-
hal tak
terduga
dalam
hidup, baik
saat Anda di
rumah atau
di
perjalanan.
59 | Kami
menggande
ng mitra
asuransi
tepercaya,
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antara lain  |reliable
Sinarmas, insurance
Chubb, partners,
Astra Life, |such as
Adira Sinarmas,
Insurance,
dan MSIG,
untuk
memberikan
Anda
kepastian,
terutama
dalam
kondisi
darurat.

60 | Yang
terpenting,
dengan
harga yang
terjangkau
dan
coverage
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yang we ensure
kompetitif, | that our
kami insurance
memastikan | products
produk are for
asuransi everyon
kami bisa
dimiliki
oleh semua

orang.
61 | Ke mana
pun hidup
membawa
Anda,
nikmati
perjalanann
ya dengan
tenang
karena
Asuransi
Traveloka
hadir untuk
Anda.
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62 | CariPromo |Browse

untuk Promos for

Liburan Your

Kamu Getaway |V v v
63 | Pesan hotel |Where to

dan next? Book

akomodasi |your next

untuk hotel for

perjalananm |less with

u dengan Traveloka

Traveloka Vv v v
64 | Keuntungan |Exclusive

eksklusif, extras,

diskon, dan |discounts

fasilitas and perks

tambahan v v v
65 | Pusat 24/7

bantuan Customer

24/7 Support v v v
66 | Hubungi Reach out

kami kapan |to us

pun Anda anytime,

membutuhk |anywhere

an bantuan. v v v
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67 | Hemat lebih |Save more
banyak with our
dengan latest
kupon coupon
terbaru
68 | Tiket Find
Pesawat Flig
Murah - Now:
Cek & Beli
Harga
Promo
Traveloka
69 | Kami
bekerja
sama
dengan
berbagai
jaringan
hotel di
seluruh
dunia untuk
memastikan

kenyamanan
Anda saat
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menginap di
belahan
dunia
manapun!
70 | Kupon
Spesial
Untukmu,
SERBU!
71 | Kami
bekerja
sama
dengan
aneka

Don't miss

maskapai
penerbanga
n terbaik di
dunia, bawa
Anda
terbang ke
mana pun
Anda
inginkan!
72 | Booking
Tiket Kereta
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Api
Indonesia
KAI murah
promo.
Tiket kereta
KALI online
Traveloka
mitra resmi
PT KAL

online with
special
price,
complete
schedules,

73

Traveloka
menawarka
n berbagai
promo tiket
kereta api
agar
perjalanan
Anda naik
kereta akhir
tahun
maupun
kereta
Lebaran
semakin
hemat dan
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menyenang
kan.

74 | Promo Tiket |Best Train
Kereta Api | Ticket
Hanya di Promo
Traveloka

75 | Dengan
menggunak
an
Traveloka,
Anda bisa
memanfaatk
an Promo
Tiket Kereta
Api yang
berlangsung
selama
periode
tertentu.

76 | Promo ini

memberikan
kesempatan
untuk
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mendapatka |get tickets
n tiket at lower
dengan prices than
harga lebih |the regular
murah rates.
dibandingka
n harga
reguler.
77 | Pesan tiket |Boo .
kapan saja  |tick
dandimana |an
sajatanpa  |an
harus an re
mengantri, |without
membuat having to g
proses qu
pemesanan | making the F
lebih bo
nyaman dan |pro
efisien. mo g
con nt
and
effici v
78 v v
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Manfaatkan |Enjoy
penawaran  |exclusive
eksklusif offers and
dan promo  |promotions
yang hanya |available
tersedia di
Traveloka,
sehingga
Anda bisa
mendapatka
n harga tiket
terbaik.

79 | Transaksi
yang
dilakukan
melalui
Traveloka
dijamin
aman

dengan
sistem
keamanan
yang
terjamin.
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80 | Yuk,segera |So, book
pesan tiket  |your KAI
KAl online [tickets
via online via
Traveloka, |Traveloka
dan jangan
lupa
menikmati
aneka
promo tiket
kereta api
Traveloka
ya!

81 | Dengan
berbagai
keuntungan
ini,
perjalananm
u dengan
kereta api
akan lebih
nyaman dan
hemat
biaya.
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82 | Kini, Anda |Now, you
bisa can book
memesan KALI train
tiket kereta  |tickets
liburan
dengan
mudah
melalui
Traveloka,
platform
travel
terkemuka
di
Indonesia.

easily via

83 | Rencanakan
perjalanan
terbaik
dengan
pesan tiket
kereta api
resmi di
Traveloka!
84 | Pesan tiket
Whoosh di
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Traveloka  [tickets in
untuk Traveloka
perjalanan  |for a fast
cepat dan and
nyaman comfortable
Jakarta-
Bandung
maupun
sebaliknya.

85 | Kami
bekerja
sama
dengan
berbagai
operator bus
tepercaya di
Indonesia
untuk
mengantar
Anda ke
mana saja!
86 | Naik
Whoosh
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makin guess what?
hemat We have an
dengan exclusive
promo promo just
spesial
Traveloka.
87 | Anda bisa
mendapatka
n cashback
dengan
melakukan
pemesanan
tiket
Whoosh di
Traveloka.

88 | Baik untuk
liburan atau
pulang ke
rumah, kini
Anda bisa
pesan tiket
travel
favorit
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dengan booking
lebih mudah |your

bersama favorite
kami. shuttle
tickets is

now e fﬂ

89 | Kami
bekerja
sama
dengan bank
dan mini
market
tepercaya
untuk
kenyamanan
pembayaran
Anda.

90 | Tak perlu
repot ke
terminal
atau kantor

agen,
sekarang
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Anda bisa
beli tiket
dengan
mudah dari
rumah.

office, now
you can buy
tickets from
the comfort

91

Mulai dari
info jadwal
bus dan
travel,
trayek, titik
berangkat
dan turun,
dan biaya
tiket, hingga
foto dan
fasilitasnya,
semuanya
bisa
ditemukan
di Traveloka
untuk
membantu
Anda
memilih bus
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dan travel
terbaik.

92

Demi
kenyamanan
Anda, kami
bekerja
sama hanya
dengan
penyedia
jasa
transportasi
paling
berpengala
man.

With your
comfort as
our priority,

93

Dengan
PayLater,
Anda bisa
booking
tiket
pesawat
kapan aja
tanpa perlu
membayar
penuh
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secara having to
langsung. pay in full
immediatel
y.

94 | Penerbanga |Your flight
n Anda gets
tertunda?
Pengemudi
akan
menunggu.

95 | Layanan
antar hingga
ke tujuan
akhir Anda.

96 | Partner
rental mobil
Traveloka
menyediaka
n servis
berkualitas
demi
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kenyamanan
bepergian
Anda.

your trip is
safe,
comfortable
and

97

Rating dari
user lain
akan
membantu
Anda untuk
menemukan
pilihan
rental mobil
yang paling
tepat.

98

Bepergian
bersama
keluarga
atau kerabat
semakin
asyik jika
Anda
menggunak
an sarana
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transportasi
yang tepat.

transportati
on.

99

Kami
bekerja
sama
dengan
beragam
penyedia
layanan
pembayaran
tepercaya
agar Anda
bisa
bertransaksi
dengan
aman dan
lancar!

We are
partnering
with

pa

100

Jangkau
jutaan tamu
dan
maksimalka
n bisnis
Anda
bersama
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kami. business
with us.
101 | Buat Let us
perjalanan  |protect you

Andalebih |and your
aman trip with
bersama
Asuransi
Perjalanan
di
Traveloka.
102 | Beli
Asuransi
Perjalanan
Anda
Sekarang




