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ABSTRACT

Najma Irba Azzahra. English for Business and Professional Communication Study
Program. Translation Procedures and Evaluative Meaning of Luxury Expressions
in the Literally Translated English-Indonesian Captions of Buttonscarves'
Instagram

This study investigates the translation”procedures and evaluative meanings of
luxury expressions found in the literally translated English-Indenesian Instagram
captions of Buttonscarves..The study aims to identify the categories of luxury
expressions, examine .the  translation procedures applied, and amalyze how
evaluative meanings are realized and whether, they are maintained or. shifted
through translation: A qualitative descriptive method is applied using three
theoretical frameworks: Kondo's (2018) concept of luxury for categorizing
expressions, Newmark's (1988) translation procedures for analyzing translation
strategies, and Martin and White's (2005) Appraisal Theory, specifically the
Appreciation subtype, for examining evaluative meanings. The data consists of 87
luxury expressions collected from Buttonscarves' Instagram captions posted
between January and March 2026. The findings show that Elegance and Style are
the most dominant luxury expression categories, followed by Comfort and
Opulence. In terms of translation procedures, Couplets is the most frequently
applied procedure, with Modulation combined with Transference as the most
common combination. Regarding evaluative meaning, Reaction iis the most
dominant subtype in both the source and target language, and the majority of
expressions maintain their evaluative meaning in translation. Only three
expressions show a shift in evaluative meaning, all caused by Modulation applied
as a single procedure. These, findings indicate that literally translated captions
generally preserve the luxury evaluative quality of the source language, and that
the choice of translation procedure plays an important role in maintaining the
intended appreciative meaning.

Keywords: " Appraisal Theory, Buttonscarves, evaluative meaning, luxury
expression, translation procedures
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ABSTRAK

Najma Irba Azzahra. Program Studi Bahasa Inggris untuk Komunikasi Bisnis dan
Profesional. Translation Procedures and Evaluative Meaning of Luxury
Expressions in the Literally Translated English—Indonesian Captions of
Buttonscarves' Instagram

Penelitian ini mengkaji prosedur penerjemahan dan_makna evaluatif ekspresi
kemewahan dalam caption Instagram Buttonscarves yang ditexjemahkan secara
harfiah dari bahasa Inggris'ke-bahasa Indonesia. Penelitian ini.bertujuan untuk
mengidentifikasi kategori ekspresi kemewahan, menelaah prosedur penerjemahan
vang diterapkan, serta-menganalisis bagaimana makna evaluatif terealisasi dan
apakah makna tersebut dipertahankan atau mengalami pergeseran melalui
penerjemahan. Metode yang digunakan adalah deskriptif kualitatif dengan
mengacu pada tiga kerangka teori, yaitu konsep kemewahan Kondo (2018) untuk
mengkategorikan ekspresi, "prosedur penerjemahan Newmark (1988) untuk
menganalisis strategi penerjemahan, serta leori Appraisal Martin dan White
(2005), khususnya subtipe apresiasi, untuk menganalisis makna evaluatif. Data
penelitian terdiri dari 87 ekspresi kemewahan yang diambil dari caption
Instagram Buttonscarves yang diunggah antara Januari hingga Maret 2026.
Hasil penelitian menunjukkan bahwa Elegance dan Style merupakan kategori
ekspresi kemewahan yang paling dominan, diikuti oleh Comfort dan Opulence.
Dalam hal prosedur penerjemahan, Couplets merupakan prosedur: yang paling
sering "digunakan, dengan kombinasi Modulation dam Transference sebagai
kombinasi yang paling umum ditemukan. Mengenai makna_evaluatif, Reaction
merupakan subtipe yang paling dominan dalam bahasa sumber maupun bahasa
sasaran, dan sebagian besar ekspresi mempertahankan makna evaluatifnya dalam
penerjemahan. Hanya tiga ekspresi yang mengalami pergeseran makna evaluatif,
seluruhnya disebabkan oleh prosedur Modulation yang diterapkan secara
tunggal. Temuan ini menunjukkan bahwa caption yang diterjemahkan secara
harfiah pada umumnya berhasil mempertahankan kualitas evaluatif kemewahan
dari bahasa sumber, dan bahwa pemilihan prosedurspenerjemahan memainkan
peran penting dalam mempertahankan makna apresiasi yang dimaksud.

Kata kunci: Teori ~ Appraisal,  Buttonscarves, makna evaluatif,  ekspresi
kemewahan, prosedur penerjemahan
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CHAPTER1
INTRODUCTION

1.1 Background of the Study
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In fashion promotion, Instagram captions _do not only provide product
information, but also help construct.brand image. and shape audience
perception through carefully selected language (Putri & Hidayat, 2022). In
promotional discourse, language choices may create impressions of elegance,
exclusivity, refinement, and luxury, which are closely related to how preducts
are positioned in the market (Chan et al., 2024). The use of English and other
strategic language choices in promotional texts may also contribute to a more
modern, global, and premium brand image (Khazanah et al., 2023). For this
reason, bilingual English—Indonesian captions in fashion promotion provide a
relevant context for examining luxury expressions in digital promotional

discourse.

buttonscarves - Follow

buttonscarves @ Not your average scarf, this one might outshine
your outfit 4

Everyday Glam Scarf comes with delicate crystal details and the
signature B that catch the light in the prettiest way. It's still that
lightweight, easy-to-style piece you rely on, just with an extra
glow that instantly elevates your whole look.

Throw it on, let it sparkle, and let the details do the talking.
Bukan sekadar scarf biasa, yang satu ini bisa jadi pusat perhatian
A

+

Everyday Glam Scarf hadir dengan detail kristal halus dan
signature B yang memantulkan cahaya dengan cantik. Tetap
ringan, tetap mudah dipadukan, tapi dengan sentuhan kilau yang
langsung membuat tampilan terasa lebih elevated.

Cukup pakai, biarkan berkilau, dan biarkan detailnya yang
berbicara.
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See translation

@

ked by eyynaijj and others

@ Add a comment..

Figure 1.1 Screenshot of Bilingual Caption from Buttonscarves’ Instagram Post

Source: Official Instagram of Buttonscarves, 2026
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One Indonesian fashion brand that consistently uses bilingual promotional
captions on Instagram is Buttonscarves. As a fashion and lifestyle brand,
Buttonscarves presents its products through expressions that emphasize
aesthetic appeal, elegance, and exclusivity, making its captions relevant for the
study of luxury expressions. As shown in Figure 1.1, one of Buttonscarves’
captions contains the English expression«“letiit sparkle” and its Indonesian
rendering “biarkan berkilau’. This pair shows “a..clear translational
relationship and alse’conveys a luxury-related meaning through the idea of
radiance or visualrichness. In addition, the'expression carries an evaluative
meaning because it presents the product in a positive and aesthetically
appealing way. When such an expression is translated into. Indonesian, its
evaluative meaning may be maintained or may shift depending on the
translation procedure applied. This is important to examine because any
change in evaluative meaning may influence how: the product is represented
and how its luxurious impression is communicated in promotional discourse.
Therefore, certain English-Indonesian caption pairs. in Buttonscarves’
Instagram posts provide relevant data for examining luxury expressions,
translation procedures, and evaluative meaningsin fashion promotional

discourse.

Several previous studies have discussed aspects related to the present research.
In the area of luxury discourse and language choice, Sutisna and Rustandi
(2023), Juliati (2024), and Diez-Arroyo (2020) show that English use and
lexical choices in promotional discourse can construct luxurious, modern, and
attractive brand ‘images. In the area of translation in prometional ‘and
Instagram texts, Nurlatifasari«(2025), Salsabila and. Jumanto(2020), Putri
(2019), and Seran, Hartono, and Mujiyanto (2022) indicate that translation in
promotional discourse is closely related to meaning transfer, readability, and
the use of translation procedures. In the area of evaluative language and
appraisal, Al-Attar (2024), Ho (2019), and Natrio (2025) show that appraisal
resources play an important role in constructing favorable meanings in

promotional and social media discourse.
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However, those studies generally discuss these aspects separately. Studies on
translation procedures in promotional and Instagram texts do not specifically

focus on luxury expressions in fashion captions, while studies on luxury
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discourse and appraisal do not specifically examine the English—Indonesian
literal translations of Instagram captions of a. local, fashion brand such as
Buttonscarves. In addition; prévious studies on evaluative language in
promotional discourse tend to discuss Appraisal Theory more generally, rather
than focusing specifically on the subtypes of'appreciation in relation toluxury
expressions. Therefore, there 1s still limited research that analyzes translation
procedures and evaluative meaning of luxury expressions inithe literally
translated English—Indonesian captions of Buttonscarves’ Instagram captions,
with evaluative meaning examined through the subtypes of appreciation.
Therefore, this study attempts to fill the gap by identifying luxury expressions
in the literally translated English-Indonesian captions of Buttonscarves’
Instagram captions based on Kondo’s (2018) concept of luxury, analyzing the
translation procedures used in translating those expressions using Newmark’s
(1988) theory, and examining their evaluative meanings based on the subtypes

of appreciation in Martin and White’s (2005) Appraisal Theory.

1.2 Statement of the Problems
Based on' the background of the study, this study.investigates the luxury
expressions found in the literally translated English—Indonesian captions of

Buttonscarves®. Instagram captions, the translation procedures used ' in
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translating those expressions from English into Indonesian, and.the-evaluative

meanings conveyed through them based on the subtypes of appreciation in

Appraisal Theory. Therefore, the research questions of this study are

formulated as follows:

1. What categories of luxury expressions are found in the literally translated
English-Indonesian captions of Buttonscarves’ Instagram based on

Kondo’s (2018) concept of luxury?
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2. What translation procedures are applied in translating the luxury
expressions from English into Indonesian in the literally translated
English-Indonesian captions of Buttonscarves’ Instagram based on
Newmark’s (1988) theory?

3. How are the evaluative meanings of the luxury expressions realized in the
English source language and the‘Indenesian target language, and how are
they maintained or shifted through the translation proeedures applied,
based on the subtypes of appreciation in Martin and White’s (2005)
Appraisal Theory?

1.3 Limitations of the Study

This study is limited to the literally translated English-Indonesian captions
found in Buttonscarves’ Instagram captions posted from January to March
2026. This period 1s selected because it covers the promotional season
surrounding Ramadan and Eid al-Fitr, during which fashion brands tend to
publish more intensive promotional content.and employ more stylized
language to highlight elegance, exclusivity,.and festive appeal: The study only
focuses on the textual elements of the captions and excludes visual elements,
audience responses, and Instagram’s automatic translation feature. The data of
this study are limited to luxury expressions identified in the English source
language and their renderings in'the-Indonesian target language. These luxury
expressions are selected based on semantic indicators adapted from Kondo’s
(2018) concept of luxury, particularly comfort, elegance, style, and opulence.
Their translation is analyzed using Newmark’s (1988) translation procedures,
while their evaluative. meanings are examined through the subtypes of

appreciation in Martin and"White’s.(2005) Appraisal Theory:

1.4 Objectives of the Study

Based on the statement of the problems, the objectives of this study are as

follows:
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1. To identify the categories of luxury expressions found in the literally
translated English-Indonesian captions of Buttonscarves’ Instagram based
on Kondo’s (2018) concept of luxury.

2. To analyze the translation procedures applied in translating the luxury
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expressions from English into Indonesian in the literally translated
English-Indonesian captions _of  Buttonsearves’, Instagram based on
Newmark’s (1988) theory.

3. To examine how'the evaluative meanings of the luxury expressions are
realized in’the English source language and the Indonesian. target
language, and to identify whether they are maintained or shifted through
the translation procedures applied, based on the subtypes ofi.appreciation

in Martin and White’s (2005) Appraisal Theory.

1.5 Significances of the Study
This study is expected to provide both theoretical and practical contributions.
1.5.1 Theoretical Significance

1. This study is expected to contribute to translation studies, especially
in the analysis, of. translation. procedures used .in bilingual
promotional captions.

2. 'This study 1s also expected to_contribute to discourse studies by
showing how luxury expressions convey evaluative meanings
through the subtypes of appreciation in Attitude system of Appraisal
Theory.

3. In addition, this study is expected to enrich the discussion of luxury-
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related language.in promotional discourse, particularly.in-the context

of bilingual Instagram captions of a local fashion brand.

1.5.2 Practical Significance
1. This study is expected to be useful for students, especially those who
are interested in translation studies, discourse analysis, and

promotional language.
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2. This study is also expected to be useful for future researchers as a
reference for conducting research related to luxury expressions,
translation procedures, and evaluative meanings.

3. In addition, this study may provide insight for translators, content
creators, and brand communicators in understanding how luxury

construct evaluative

otional captions.
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CHAPTER V
CLOSING

5.1 Conclusion

This study examined the luxury expressions found in the literally translated
English-Indonesian captions of Buttonscaryes' Instagram from January to
March 2026, focusing on three aspects, namelywthe types of luxury
expressions, the translation procedures applied, and the evaluative meanings
conveyed through'the subtypes of appreciation. The analysis.found that
Elegance and Style were the most dominant categories, followed by
Comfort, while Opulence appeared the least frequently. This indicates that
Buttonscarves constructs luxury in its captions mainly through language that
highlights refined aesthetics and distinctive fashionability rather than
grandeur or excess. In terms of translation procedures, nine procedures were
1dentified, with Couplets as the most dominant, followed by Modulation and
Synonymy. The prevalence of Couplets: shows that translating luxury
expressions from English into Indonesian frequently requires combining two
procedures to achieve both accuracy and natural expression in the target
language, and the most common combination found in the data was

Modulation and Transference.

In terms of evaluative meaning, Reaction was the most dominant subtype in
both the source language and the target language, which indicates that
luxury expressions in Buttonscarves' captions predominantly appeal through
immediate aesthetic and emotional impact. The analysis also found that the
majority of evaluative meanings were maintained in translation, while only a
small number ‘of.expressions showed a shift in:their appreciation.subtype.
The cases of shift were all caused by Modulation, which changed the
evaluative focus of the expressions by adjusting their perspective or
phrasing in the target language. Overall, these findings indicate that the
literally translated captions of Buttonscarves generally succeed in preserving
the luxury evaluative quality of the source language expressions, and that
the choice of translation procedure plays an important role in determining

whether the evaluative meaning is maintained or shifted in translation.
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5.2 Suggestion

Based on the findings and conclusions of this study, several suggestions can

be given to different parties.

For students and researchers, this study shows that combining several
theoretical frameworks can be useful.in analyzing bilingual promotional
texts. By using Newmark’s (1988) translation procedures,"Kondo’s (2018)
concept of luxury,7and Martin and White’s (2005) Appraisal, Theory, the
study is able to examine the data from'both translation and evaluative
perspectives. Therefore; students who are interested, in translation studies,
discourse analysis, or luxury language in fashion promotion may use this
research as a reference for similar studies. This study also shows that a
limited scope, such as focusing on one brand, one social media platform, one
type of translation, and one part of Appraisal Theory, can still produce clear
and meaningful findings. This may help undergraduate researchers design

studies that are more focused and manageable.

For future researchers, there are several possible areas that can be developed
further. Future studies ‘may use a larger amount of data, for example by
covering a longer period of time or comparing several Indonesian fashion
brands. This would make it=possible=to identify broader patterns in the
translation of luxury expressions. In addition, since this study only focuses
on the written captions on Instagram, future research may also include visual
elements, such as images and videos, to see how luxury meanings are built
through both language and visuals. Future researchers may_also-apply the
complete Appraisal systemyincluding Affect, Judgement; Engagement, and
Graduation, because this study only focuses on Appreciation. By doing so,
the analysis of evaluative meaning in fashion promotional discourse can
become more comprehensive. Another possible direction is to examine
translations beyond the literal to modified literal range, so that different
translation approaches can be compared in terms of how they influence the

transfer of luxury meaning and evaluative expression.
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For translators working in the fashion and promotional industry, particularly
those translating bilingual Instagram captions or marketing content for
fashion brands, this study provides practical insight into how translation
choices can influence the way luxury meaning is maintained in bilingual
promotional content. The findings show that Couplets, especially the
combination of Modulation and.Transference, are. effective in preserving
evaluative meaning, because the translator can adjust the expression to
sound natural in Indonesian while still keeping important English fashion
terms that carry.a luxury impression. On the other hand, single Modulation
needs to'be used more carefully, especially when translating expressions
related to Elegance and Style, because it may shift the main evaluative focus
of the original expression. These findings may be particularly useful for
freelance translators, in-house brand communicators, and content creators
working with Indonesian fashion brands that publish bilingual promotional
content, as they show that translation doesmnot only transfer meaning, but
also plays an important role in maintaining.brand image and evaluative

effect.
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APPENDIX
Code SL TL Types Evaluative Translation Procedures Evaluative Relation
Meaning in Meaning in
SL TL
COM/01 | effortless and gampang dan Comfort Reaction Couplets: Reaction Maintained
wearable nyaman dipakai Synonymy + Modulation
COM/02 | easy to layer bisa dipadukan Comfort Reaction Modulation Reaction Maintained
COM/03 | versatile piece vest ini fleksibel Comfort Valuation Couplets: Synonymy + Valuation Maintained
Expansion
COM/04 | comfortable nyaman Comfort Reaction Synonymy Reaction Maintained
COM/05 | soft touch sentuhan lembut Comfort Reaction Shifts/Transpositions Reaction Maintained
COM/06 | fits right into pas banget buat Comfort Reaction Modulation Reaction Maintained
moments like this momen-momen
kayak gini
COM/07 | easy to wear nyaman dipakai Comfort Reaction Modulation Reaction Maintained
COM/08 | easy to style mudah Comfort Reaction Modulation Reaction Maintained
dipadupadankan
COM/09 | feels right terasa pas Comfort Reaction Through-translation Reaction Maintained
COM/10 | very wearable gampang dipakai ke < |*Comfort Reaction Couplets: Modulation + Reaction Maintained
mana saja Expansion
COM/11 | no better nggak ada teman Comfort Valuation Equivalence Valuation Maintained
companion jalan yang lebih pas
COM/12 | styling feel easy tampilannya terasa Comfort Reaction Couplets: Modulation + Reaction Maintained
and unfussy santai dan effortless Synonymy:
COM/13 | fits just right sudah pas di satu tas | Comfort Reaction Couplets: Modulation + Reaction Maintained
Expansion
COM/14 | easy choice pilihan mudah Comfort Reaction Shifts/Transpositions Reaction Maintained
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COM/15 | never felt like the nggak pernah Comfort Reaction Couplets: Through- Reaction Maintained
wrong choice sekalipun terasa translation + Expansion
kayak pilihan yang
salah
COM/16 | light ringan Comfort Reaction Synonymy: Reaction Maintained
COM/17 | designed to move dirancang untuk Comfort Valuation Modulation Valuation Maintained
every moment with | menemanissetiap
quiet confidence momen dengan
percaya diri yang
tenang
COM/18 | designed for daily untuk melengkapi Comfort Valuation Couplets: Modulation + Valuation Maintained
wear look sehari-harimu Transference
COM/19 | versatile versatile Comfort Valuation Transference Valuation Maintained
COM/20 | adapt easily mudah di-style Comfort Reaction Modulation Reaction Maintained
ELE/01 | polished touch sentuhan rapi dan Elegance Valuation Couplets: Synonymy + Valuation Maintained
chic Expansion
ELE/02 | elegant elegan Elegance Valuation Naturalization Valuation Maintained
ELE/03 | looks elegant terlihat elegan Elegance Valuation Couplets: Through- Valuation Maintained
translation + Naturalization
ELE/04 | find beauty in lihat keindahan di Elegance Reaction Modulation Reaction Maintained
unexpected places tempat yang nggak
disangka
ELE/05 | warm warna yang hangat Elegance Reaction Expansion Reaction Maintained
ELE/06 | beautiful range of pilihan warna yang Elegance Reaction Modulation Reaction Maintained
colors cantik
ELE/07 | something soft warna soft Elegance Reaction Couplets: Transference + Reaction Maintained
Expansion
ELE/08 | clean look tampilan simple Elegance Composition Synonymy Composition | Maintained
ELE/09 | beautiful patterns patterniyang cantik Elegance Reaction Couplets: Synonymy + Reaction Maintained
Transference
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ELE/10 | charming manis Elegance Reaction Synonymy Reaction Maintained
ELE/11 | looks so simple yet | tampil simple, tapi Elegance Valuation Couplets: Modulation + Valuation Maintained
elegant tetap berkelas Transference
ELE/12 | feeling effortlessly | tampil istimewa Elegance Valuation Couplets: Modulation + Valuation Maintained
special dengan cara yang Transference
effortless
ELE/13 | fluid silhouettes siluet'yang mengalir | Elegance Composition Couplets: Naturalization + Composition | Maintained
Shifts/Transpositions
ELE/14 | calm in form siluet yang tenang Elegance Composition Couplets: Synonymy + Composition | Maintained
Shifts/Transpositions
ELE/15 | refined in detail detail yang rapi Elegance Composition Couplets: Synonymy + Composition | Maintained
Shifts/Transpositions
ELE/16 | refined lines garis yang rapi Elegance Composition Couplets: Synonymy + Composition | Maintained
Shifts/Transpositions
ELE/17 | polished gold aksen gold hardware | Elegance Composition Couplets: Reduction + Composition | Maintained
hardware Transference
ELE/18 | silhouette designed ' | siluet yang nyaman Elegance Composition Couplets: Naturalization + Composition | Maintained
for comfort and dan anggun saat Modulation
grace dikenakan
ELE/19 | a heartfelt choice pilihan penuh makna“ | Elegance Reaction Modulation Valuation Shifted
ELE/20 | captivating memikat Elegance Reaction Synonymy Reaction Maintained
ELE/21 | special istimewa Elegance Valuation Synonymy Valuation Maintained
ELE/22 | stunning colors warna yang Elegance Reaction Couplets: Synonymy + Reaction Maintained
menawan Shifts/Transpositions
ELE/23 | serene tenang Elegance Reaction Synonymy Reaction Maintained
ELE/24 | elegance rather than | keindahan tanpa Elegance Valuation Modulation Reaction Shifted
excess berlebihan
ELE/25 | effortless poise nuansa c¢legan yang | Elegance Valuation Couplets: Modulation + Valuation Maintained
effortless Transference
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ELE/26 | beautiful dimension | dimensi indah Elegance Reaction Couplets: Naturalization + Reaction Maintained
Shifts/Transpositions
ELE/27 | thoughtful komposisi yang Elegance Composition Couplets: Naturalization + Composition | Maintained
composition penuh perhatian Shifts/Transpositions
OPU/01 | subtle shine sentuhan kilau Opulence Reaction Couplets: Modulation + Reaction Maintained
Reduction
OPU/02 | bright cerah Opulence Reaction Synonymy Reaction Maintained
OPU/03 | shine shine Opulence Reaction Transference Reaction Maintained
OPU/04 | sparkle sparkle Opulence Reaction Transference Reaction Maintained
OPU/05 | bring the glam ngasih sentuhan Opulence Reaction Couplets: Modulation + Reaction Maintained
glam Transference
OPU/06 | grand megah Opulence Valuation Synonymy. Valuation Maintained
OPU/07 | statement bead detail bead statement .| Opulence Composition Couplets: Composition | Maintained
embellishments Shifts/Transpositions +
Transference
OPU/08 | intricate floral aksen floral dengan .| Opulence Composition Couplets: Reduction + Composition | Maintained
beading sentuhan manik- Transference
manik
OPU/09 | delicate crystal sentuhan Kristal Opulence Composition Couplets: Reduction + Composition | Maintained
embellishments Naturalization
OPU/10 | shimmer softly memberi kilau yang | Opulence Reaction Modulation Reaction Maintained
cantik
OPU/11 | catch the light memantulkan cahaya | Opulence Reaction Modulation Reaction Maintained
OPU/12 | subtle iridescent efek iridescent Opulence Reaction Couplets: Reduction + Reaction Maintained
effect Transference
OPU/13 | let it sparkle biarkan berkilau Opulence Reaction Through-translation Reaction Maintained
STY/01 | timeless details detail yang timeless | Style Valuation Couplets: Transference + Valuation Maintained
Shifts/ Transpositions
STY/02 | gold-toned buttons | kancing,gold-tone Style Composition Couplets: Transference + Composition | Maintained
Shifts/Transpositions
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STY/03 | modern shape siluet modern Style Composition Couplets: Synonymy + Composition Maintained
Shifts/Transpositions
STY/04 | artistic details into | detail artistik yang Style Composition Couplets: Reduction + Composition | Maintained
patterns made to be | kini bisa kamu pakai Naturalization
worn
STY/05 | bold energy energi yang'berani Style Reaction Couplets: Naturalization + Reaction Maintained
Shifts/Transpositions
STY/06 | confident percaya diri Style Reaction Synonymy Reaction Maintained
STY/07 | your look to stand | tampilan terlihat Style Reaction Couplets: Modulation + Reaction Maintained
out just a little more | sedikit lebih standout Transference
STY/08 | the ultimate the ultimate Parisian | Style Valuation Transference Valuation Maintained
Parisian essential essential
STY/09 | lifts the whole outfit | bikin keseluruhan Style Reaction Couplets: Modulation + Reaction Maintained
outfit terasa lebih Transference
hidup
STY/10 | one detail that satu detail ini bikin Style Reaction Couplets: Modulation + Reaction Maintained
makes it fun look jadi lebih Expansion
playful
STY/11 | slouchy silhoutte bentuk slouchy-nya | ‘Style Composition Couplets: Transference + Composition | Maintained
Synonymy
STY/12 | shape everyone bentuk tas yang Style Reaction Couplets: Modulation + Reaction Maintained
loves selalu jadi favorit Expansion
STY/13 | makes the whole bikin look nya keren | Style Reaction Couplets:: Modulation + Reaction Maintained
look feel done dan elevated Transference
STY/14 | lifts the whole bikin suasana terasa | Style Reaction Modulation Reaction Maintained
scene lebih hidup
STY/15 | thoughtfully dirancang dengan Style Valuation Modulation Composition | Shifted
designed detail
STY/16 | cute details detailnya lucu Style Reaction Shifts/Transpositions Reaction Maintained
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STY/17 | suit different moods | dapat menyesuaikan | Style Valuation Couplet: Modulation + Valuation Maintained
and occasions berbagai mood dan Transference
momen
STY/18 | classic klasik Style Valuation Naturalization Valuation Maintained
STY/19 | elevate the look memberi sentuhan Style Valuation Couplet: Modulation + Valuation Maintained
elevated pada Transference
keseluruhan tampilan
STY/20 | symbols that still simbol-simbol yang | Style Valuation Couplet: Reduction + Valuation Maintained
hold meaning bermakna Naturalization
STY/21 | symbolism of purity | makna kemurnian Style Valuation Modulation Valuation Maintained
and renewal dan pembaruan
STY/22 | bold aksen yang standout |“Style Composition Modulation Composition | Maintained
embellishments
STY/23 | iconic B monogram /| signature B Style Valuation Couplet: Synonymy + Valuation Maintained
monogram Transference
STY/24 | right pop of color sentuhan warna yang,.| Style Reaction Modulation Reaction Maintained
pas
STY/25 | brighten the entire mencerahkan Style Reaction Couplet: Through-translation | Reaction Maintained
outfit keseluruhan outfit + Transference
STY/26 | distinctive charm karakter yang khas Style Valuation Modulation Valuation Maintained
STY/27 | instantly ciri yang langsung Style Valuation Modulation Valuation Maintained
recognizable terasa
character
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