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CHAPTER I 

INTRODUCTION 

 

1.1 Background 

Translation is one of the essential language skills that plays a significant role in 

supporting cross-linguistic communication, particularly in professional and 

international contexts. In an increasingly interconnected global work environment, 

the need to convey information accurately and in a way that is easily understood by 

diverse audiences has become more crucial. Newmark (1988) defines translation as 

the process of transferring meaning from a text into another language while 

maintaining the author’s intent, context, and communicative function. Therefore, 

translation is not merely about transferring words, but also about ensuring that the 

message remains relevant and effective in the target language. 

As a global company operating in the fields of inspection, testing, and certification, 

TÜV NORD has complex and standardized communication needs. Information 

delivered to the public must reflect professionalism, credibility, and compliance 

with international standards. Therefore, all communication materials, whether in 

the form of articles, press releases, social media content, company profiles, or 

promotional materials must be strategically developed, clearly structured, and 

aligned with the company’s identity. 

Through the PKL program in the Corporate Marketing & Communication division 

at TÜV NORD, students are given the opportunity to be directly involved in the 

company’s communication processes. This activity not only enhances copywriting 

skills but also improves understanding of corporate communication strategies, 

brand management, and workplace coordination within an international industrial 

environment. 

  

 



 

1.2 Scope of Activities 

The scope of PKL activities at TÜV NORD in the Corporate Marketing & 

Communication division includes various tasks related to managing both internal 

and external corporate communications. The responsibilities are as follows: 

a. Translating and editing documents and promotional materials from English 

to Indonesian and vice versa. 

b. Developing articles and corporate communication materials, such as 

company profiles and press releases. 

c. Creating and managing digital content for the company’s social media 

platforms. 

d. Developing visual content concepts and copywriting aligned with TÜV 

NORD’s brand identity. 

e. Coordinating with internal teams to ensure message consistency and 

information accuracy prior to publication. 

 

During the PKL program, all activities were conducted on a Work From Office 

(WFO) basis under the direct supervision of an industry mentor. The student 

actively contributed to ensuring that all communication materials met the 

company’s standards in terms of accuracy, style, language, and alignment with 

corporate values and image. This scope of work provided practical experience 

in understanding the dynamics of working in a multinational company, 

particularly in managing integrated strategic communication. 

1.3 Time and Place of Implementation 

The PKL program was carried out over a period of four months, from 2 February 

2026 to 1 June 2026. All activities were conducted on a WFO basis in accordance 

with company policies. 

 

 

 



 

1.3.2 Place of Implementation 

The PKL program was conducted at: 

1. Institution Name: TÜV NORD Indonesia 

2. Address: Arkadia Green Park, Tower G, 17th Floor, Jl. TB Simatupang 

Kav. 88, Kebagusan, Pasar Minggu, South Jakarta, Jakarta 12520 

3. Website: www.tuv-nord.com/id/en 

4. LinkedIn: TÜV NORD Indonesia. 

1.4 Objectives & Benefits 

1.4.1 Objectives 

The objectives of the PKL program are as follows: 

a. To understand the roles and functions of Corporate Marketing & 

Communication in supporting the company’s business strategy. 

b. To analyze the process of developing and managing corporate content in 

a professional environment. 

c. To identify communication strategies used in building the company’s 

image and reputation. 

d. To develop professional writing, copywriting, and digital content 

management skills. 

e. To evaluate the alignment of communication materials with their 

communicative objectives and target audience characteristics. 

 

1.4.2 Benefits 

The benefits obtained from the PKL program include: 

a. Enhancing professional writing and communication content management 

skills. 

b. Understanding teamwork in developing corporate communication 

strategies. 

c. Improving time management, responsibility, and work discipline. 

d. Gaining insights into corporate communication standards within the TIC 

(Testing, Inspection, Certification) industry. 

http://www.tuv-nord.com/id/en


 

e. Serving as an academic reference for the application of communication and 

marketing strategies in the industrial sector. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

CHAPTER IV 

CONCLUSION 

4.1 Conclusion 

Kegiatan Praktik Kerja Lapangan (PKL) conducted at PT TÜV NORD Indonesia 

in the Corporate Marketing & Communication division provided the author with 

direct experience in understanding the professional working environment, 

particularly in the fields of business communication and corporate document 

translation. During the internship period, the author was involved in various 

activities related to the preparation and translation of company profiles as well as 

other corporate communication materials. 

Through these activities, the author gained the understanding that translating a 

company profile does not merely focus on language transfer, but also requires the 

ability to maintain the company’s image, ensure consistency of technical terms, and 

adapt the language style to suit business communication needs. As a medium 

representing the company, a company profile demands a high level of accuracy in 

translation, while remaining communicative and persuasive for the target audience. 

In the translation process, the dominant methods applied included faithful 

translation, word-for-word translation, and semantic translation, which aim to 

preserve the original meaning of the source text while adapting it to the context of 

the target language. Meanwhile, translation techniques such as literal translation, 

transposition, and modulation were most frequently used to adjust sentence 

structure and improve readability. In addition, techniques such as amplification and 

description were employed to clarify technical terms and make them more easily 

understood by readers. 

During the internship, the author also encountered several challenges, particularly 

in balancing the use of technical terminology with a marketing-oriented language 

style, as well as ensuring that the translation remains natural without reducing the 

original meaning. These challenges provided valuable experience in enhancing 



 

language analysis skills and deepening the understanding of professional 

communication within an international corporate environment. 

Therefore, this internship not only improved the author’s competence in translation 

but also strengthened the understanding of business communication, corporate 

content management, and the practical application of theories acquired during 

academic study into real-world professional practice. 

4.2 Recommendations 

Based on the experience gained during the internship program, several 

recommendations are proposed with the expectation of providing benefits to 

various parties. 

For students, it is recommended not only to master the linguistic aspects of 

translation but also to understand the industry context and the communication 

characteristics of the company where the internship is conducted. The ability to 

adapt language style to business needs, particularly in the fields of marketing and 

corporate communication, is essential in producing professional and relevant 

translations. 

For educational institutions, it is expected that more in-depth preparation related to 

translation in professional contexts can be provided, such as the translation of 

business documents, company profiles, and corporate communication materials. In 

addition, strengthening collaboration with various industries is necessary to provide 

students with more opportunities to gain practical experience that aligns with 

workplace demands. 

For PT TÜV NORD Indonesia, it is recommended to continue providing 

opportunities for students to be involved in a wider range of corporate 

communication projects. Furthermore, regular guidance and feedback from mentors 

will greatly contribute to improving the quality of work, particularly in the areas of 

translation and business communication. 
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Internship Logbook at PT TÜV  

NORD Indonesia 

Name   : Rindu Hikmah Nirwana 

University  : Politeknik Negeri Jakarta 

Semester  : 6 (six) 

Division  : Corporate Marketing & Communication 

Mentor   : Anasty Maudina Pasha 

Period   : 2 February – 1 June 2026 

Minggu Period Description 

1 2 - 6 February 2026 Onboarding process, introduction to 

team workflow, and initial assistance 

in content creation and 

administrative tasks. 

2 9-13 February 2026 Initial content production (design 

and video), material revisions, and 

coordination with the content team. 

3 16-20 February 2026 Video editing, preparation of recap 

content, and involvement in 

campaign preparation. 

4 23-27 February 2026 Finalization and uploading of 

content, content scheduling, editing 

of TUVLIGHT videos, email blast 

execution, and implementation of the 

Ramadan campaign. 

5 2 – 6 March 2026 Continued content production, video 

editing, carousel design, and 

coordination for social media 

content. 

6 9 – 13 March 2026 Creation and revision of campaign 

content, video editing, and 

preparation for content uploads. 

7 16 – 20 March 2027 Uploading and scheduling content, 

monitoring content performance, and 

revising materials. 



 

8 23 – 27 March 2026 Routine content production, video 

editing, and visual campaign design. 

9 30 March – 3 April 2026 Campaign transition, development of 

new content, and revision of 

materials. 

10 6 – 10 April 2026 Social media content production, 

video editing, graphic design, and 

team coordination. 

11 13 – 17 April 2026 Content revision and finalization, 

uploading and scheduling, and 

documentation of activities. 

12 20 – 24 April 2026 Ongoing content production, video 

editing, and content monitoring and 

evaluation. 

13 27 April – 1 May 2026 Content revision and finalization, 

uploading and scheduling, and 

documentation of activities. 

14 4 May – 8 May 2026 Video editing, visual content 

creation, uploading, and scheduling. 

15 11 May – 15 May 2026 Routine content production, material 

revisions, and team coordination. 

16 18 May – 22 May 2026 Editing and finalization of content, 

as well as monitoring content 

performance. 

17 25 May – 29 May 2026 Completion of final content, 

documentation of work outcomes, 

and closing internship tasks. 

18 30 May – 31 May 2026 Compilation of work recap and 

finalization of the internship report. 

 

 

 

 

 

 



 

Internship Report Data 
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