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CHAPTER 1 

INTRODUCTION  

 

 

1.1 Background of Activities  

Internship or Praktik Kerja Lapangan (PKL) is an essential component of the 

higher education curriculum, designed to equip students with core competencies 

and hands-on professional experience. Through this program, students are given the 

opportunity to apply and align the theoretical knowledge gained in classrooms with 

the actual operational dynamics of the professional industry. Consequently, it 

serves as a crucial bridge to narrow the gap between university graduate 

competencies and the real-world qualifications currently demanded by the 

workforce.  

 

Beyond its practical benefits, this internship is also a mandatory graduation 

requirement for students at the State Polytechnic of Jakarta (Politeknik Negeri 

Jakarta). Upon its completion, every student is required to compile an academic 

report documenting all their activities and assignments during the internship for 

formal academic verification. 

 

The development of the television broadcast  industry in the digital era has driven 

television channels to present various programs capable of capturing audience 

attention. Competition among media outlets makes promotional strategies a vital 

part of introducing programs to the public. Through effective promotion, program 

information can be delivered in an engaging manner, thereby increasing viewer 

interest in watching the broadcasted shows. 
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According to Rizky and Yasin (2014), promotion refers to activities conducted by 

a company to introduce products to the public so that they are recognized, accepted, 

and encourage people to purchase them. Promotional activities are generally 

characterized by three main indicators which are providing information, 

persuading, and reminding consumers about the products offered. In the 

broadcasting industry, one form of promotion used is on-air promotion, which 

involves promotional activities for programs conducted by a television station 

utilizing its own broadcasting facilities or television screens (Hendra et al., 2022). 

 

One of the media utilized in on-air promotion is the promotional script. A 

promotional script is a text used in voice-overs or other promotional materials to 

convey program information briefly, clearly, and engagingly. In practice, writing 

promotional scripts serves not only to convey information but also as a means to 

capture audience attention through the application of copywriting. 

 

According to Murtiyanto et al. (2024), copywriting is the writing of text in 

advertising that functions to clarify and reinforce the meaning of the displayed 

visual messages. In the context of broadcasting media, the application of 

copywriting in on-air promotional scripts is essential because it determines how 

messages are delivered effectively within a limited time. Word choice, sentence 

structure, and the use of appropriate language styles are crucial elements of 

copywriting to create messages that are appealing and memorable to the audience. 

 

In the promotion of international sports programs such as Bundesliga, the 

application of copywriting can be seen in the way messages are structured to be not 

only informative but also capable of building appeal. Another element that 

potentially brought attention is the use of football club nicknames in promotional 

scripts. The use of these nicknames serves not only as a team identity but also as 

part of copywriting to create a more engaging linguistic variety and reinforce the 

impression intended for the audience. 
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The team nicknames used in the promotional scripts are well-known names widely 

adopted in international football. These nicknames generally originate from the 

language used in the club's identity or those that have become popular in sports 

coverage, such as Die Roten, Die Borussen, and Taeguk Warriors. Therefore, the 

use of team nicknames in promotional scripts aims to maintain the team's identity 

while making it easier for the audience to recognize the team in question. 

 

The use of team nicknames in conveying information is also related to language use 

in media communication. According to Wardhaugh (2006), sociolinguistics 

examines the relationship between language and society, as well as how language 

is used in communication. In the context of the broadcasting media, the use of team 

nicknames in match promotional scripts can be understood as a form of language 

variation used to adapt the delivery of information to the audience. 

 

Through the internship (PKL) at iNews TV, students of the English for Business 

and Professional Communication (BISPRO) Study Program at the Politeknik 

Negeri Jakarta gain the opportunity to be directly involved in the on-air promotional 

scriptwriting process for sports programs. This activity provides practical 

experience in media content writing while also demonstrating how diction is 

utilized in structuring television promotional materials. Therefore, this internship 

report is prepared to describe the process of writing on-air promotional scripts for 

Bundesliga football programs at iNews TV. 

 

This internship is important as it provides both theoretical and practical benefits. 

Theoretically, the author can understand and relate copywriting concepts to their 

application in the professional field. Practically, the author gains real work 

experience, enhances writing skills, and understands the workflow and professional 

standards in the broadcasting industry. 
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1.2 Scope of Activities 

During the internship, the author was assigned to the Promo On Air Division under 

the supervision of an industry supervisor (mentor) and was responsible for various 

production and broadcast content promotion activities. The tasks performed 

included creating promotional scripts for television programs, conducting radio 

voice-overs for program promotions, managing the Ramadan Program titled 

Cahaya Muda Indonesia’s Instagram account, and accomplishing copywriting for 

social media captions. Additionally, the author produced creative social media 

content, reformatted television program advertisement materials for social media 

needs (from landscape to vertical format), and clipped long-form video programs 

into short video clips for promotional purposes. The author was also involved in 

field production activities as the social media PIC’s assistant and assisted in 

distributing program materials to related divisions. 

 

Among these various tasks, the author's primary focus during the internship was 

drafting on-air promotional scripts for television programs, specifically 

international sports programs like Bundesliga. In this activity, the author gathered 

information regarding match schedules and other supporting data, then processed it 

into a communicative promotional script that aligned with broadcasting formats. 

This process demonstrates the application of copywriting in producing effective and 

engaging promotional scripts for the audience. The drafted scripts were then 

reviewed by the industry supervisor to ensure accuracy of content, appropriate 

diction, and proper writing formats. 
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1.3 Time and Place of Internship 

a. Time   : January 5 to April 5, 2026 

b. Company  : iNews TV 

c. Address  : Jl. K.H. Wahid Hasyim No.36-38, RT.15/RW.7, Kb. Sirih, 

                          Kec. Menteng, Kota Jakarta Pusat, Daerah Khusus Ibukota  

                          Jakarta 10340 

d. Position  : Promo On Air Division as a Production Assistant Intern 

e. Website  : https://www.inews.id/ 

1.4 Objectives and Benefits  

The objectives and benefits of the internship are as follows: 

1.4.1 Objectives 

a. To apply and develop AIDA copywriting technique skills in drafting on-air 

promotional scripts for the Bundesliga program as a form of professional 

communication practice at iNews TV. 

b. To understand the process of diction selection, including the use of football 

team nicknames to capture the audience's attention. 

c. To understand the workflow and time management in preparing on-air 

promotional scripts, from processing match information to creating 

production-ready scripts. 

 

 

 

 

 

 

 

 

 

https://www.inews.id/
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1.4.2 Benefits 

a. To produce persuasively structured promotional scripts for the Bundesliga 

program, ranging from grabbing attention to driving audience action in 

supporting iNews TV's sports programming. 

b. To present more lively, varied, and attractive football promotional 

information, thereby increasing the appeal of the Bundesliga program to 

viewers. 

c. To train students' professionalism, efficiency, and punctuality in completing 

scriptwriting tasks under the deadline pressures of the television 

broadcasting industry. 
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CHAPTER IV 

CLOSING 

 

4.1 Conclusion  

During the internship in the Promo On Air division at iNews TV, the author gained 

practical experience in writing scripts across various formats, such as radio scripts, 

on-air scripts, and social media captions. Additionally, the author gained experience 

in the content production process, ranging from editing promotional videos and 

observing on-set shooting to managing television program social media accounts. 

In the social media operations for the Cahaya Muda Indonesia program, the author 

contributed to increasing the number of Instagram followers, surpassing 1,000 

followers during the internship period. This experience provided a direct 

understanding of digital promotional strategies and social media content 

management within the broadcasting media industry. 

 

Through this internship, the author acquired not only technical skills in copywriting 

and promotional material production but also practiced time management skills to 

complete tasks. The author developed problem-solving abilities, creativity, 

professional communication, and teamwork skills that differ from the academic 

environment. Overall, the internship provided significant benefits to the author, 

particularly in enhancing competencies in copywriting, promotion, and 

communication as preparation for entering the professional workforce. 
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4.2 Suggestions  

The experience gained during the internship in the Promo On Air division at iNews 

TV provided many valuable lessons, particularly in the realm of program promotion 

copywriting and content production. Based on these activities, a recommendation 

for students who will occupy similar positions in the future is the importance of 

conducting in-depth research on the characteristics of the program being promoted. 

For example, when drafting scripts for sports programs like the Bundesliga, 

understanding audience trends is highly necessary to drive the use of varied diction. 

Students are also advised to communicate more actively with their industrial 

supervisors to ensure the resulting scripts meet professional broadcasting standards. 

 

Beyond core task competence, the author advises future internship students to 

remain proactive within the work environment. When free time is available, 

students can use it to ask questions, seek guidance, or learn about other duties 

outside their assigned job description. The author believes such opportunities are 

highly valuable as they can provide new experience and knowledge, while helping 

students develop soft skills, enrich their portfolios, and expand their professional 

networks. Therefore, students should not feel hesitant or discouraged to take 

initiative and make use of the learning opportunities available throughout the 

internship. 
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Appendix 1. Official Letter of Internship Acceptance 
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Appendix 2. Internship Completion Certificate 
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3. The Industry’s General Overview  

iNews TV, also known as iNews Media Group, is a private enterprise operating in 

terrestrial television broadcasting. As one of the leading national television 

networks in Indonesia, its primary focus is delivering 24-hour informational 

content, news, and sports programming. Officially established in 2015, this 

television station possesses an extensive digital broadcasting network spanning the 

archipelago, with its headquarters located at the iNews Tower in Central Jakarta. 

iNews plays an integral role in the growth of Indonesia's increasingly dynamic and 

competitive modern broadcasting industry. As an adaptable organization, the 

company actively responds to mass communication challenges driven by 

information technology and digital advancements. 

Throughout the internship, the author was placed within the Promo On Air division. 

This division is responsible for producing program and promotional materials 

broadcasted across television and social media platforms. The author worked 

closely with program producers, the production assistant who also served as the 

author’s supervisor of industry, PIC of social media, and graphic design PICs. 
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4. Internship Activity Logbook 
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5. Academic Counseling Logbook  
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6. Examples of The Author’s Copywriting Works for Sports Program 
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7. Examples of The Author’s Copywriting Works for Various Platform   
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8. Internship Documentation  

 

 

 

 

 

 

 


