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ABSTRACT

Adisty Wulan Maharani. English for Business and Professional Communication
Study Program. Translation Strategies and Equivalence of Slang Types in
MrBeast's Youtube Videos Subtitles.

This study investigates translation strategies and translation-equivalence of slangs
found in the English and Indonesian subtitles in nine MrBeast's“YouTube videos
from September 2024 torFebruary 2025 by applying a descriptive, qualitative
research method and a‘data collection technique of content analysis. The objective
of this study is to identify slang types found in English subtitles by adopting Allan
and Burridge's.theory and theinttanslation strategies by adopting Gottlieb's theory.
Furthermore, this study also investigates the translation equivalence categories of
identified slang adopting Koller’s theory and analyze how the application of
translation strategies could affect the translation equivalence produced. The data
found amounted to 105 slangs. in the formof words and phrases. The data consists
of imitative, fresh and creative, clipping, flippant, and acronym slang. This study
shows that imitative slang is the. most-dominant form due to this type taking from
Standard English words and the spontaneous-and natural use of American English
in daily conversation. Additionally, there are five translation strategies applied,
including paraphrase, transfer, deletion, imitation, and resignation. The paraphrase
strategy is most widely applied as slang is contextual and the subtitlers are oriented
to the cultural context of the Target Language (TL) translation. Furthermore, there
are three categories of translation equivalence produced, which are pragmatic,
denotative, and formal equivalence. Several slang data are categorized as
equivalence lost because they were omitted in the TL. The dominant equivalence
produced is pragmatic, so a correlation could be drawn between the dominance of
imitative slang, paraphrase strategy,.and pragmatic equivalence. The connection of
all three derives from slang being an-informal spoken language that requires
translation to focus on the communicative function of the TL audiences.

Keywords: Slang, Strategies; Translation Equivalence, YouTube
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ABSTRAK

Adisty Wulan Maharani. Program Studi Bahasa Inggris untuk Komunikasi Bisnis
dan Profesional. Translation Strategies and Equivalence of Slang Types in
MrBeast's Youtube Videos Subtitles.

Studi ini mengkaji strategi dan kesepadanan penerjemahan bahasa gaul yang
ditemukan pada takarir bahasa Inggris dan Indonesia di sembilan video Kanal
YouTube MrBeast daric September 2024 hingga Februari 2025 dengan
menggunakan metodepenelitian deskriptif kualitatif dan teknik pengumpulan data
analisis konten. Tujuan dari studi ini adalah untuk mengidentifikasi tipe slang yang
ditemukan di takarir Bahasa dnggris menggunakan teori Allan and Burridge dan
strategi penerjemahannya menggunakan teori Gottlieb. Kemudian, studi ini juga
menginvestigasi kategori kesepadanan penerjemahan dari bahasa gaul yang telah
diidentifikasi menggunakan teori Koller dan melihat relasi bagaimana strategi
penerjemahan dapat mempengaruhi kesepadanan penerjemahan yang dihasilkan.
Data yang ditemukan berjumlah 105 slang berbentuk kata dan frasa. Data tersebut
terdiri dari bahasa gaul imitative, fresh and creative, clipping, flippant, dan
akronim. Studi ini menembukan bahwa bahasa gaul imitative menjadi bentuk yang
paling dominan karena tipe slang ini yang diambil dari Standard English dan
penggunaan American English yang spontan dan alami. Kemudian, tedapat lima
strategi penerjemahan yang digunakan, yaitu paraphrase, transfer, deletion,
imitation, dan resignation. Strategi paraphrase paling banyak digunakan karena
slang bersifat kontekstual dan subtitlers berorientasi pada terjemahan konteks
budaya "Bahasa Sasaran (BSa). Lalu, terdapat tiga kategori kesepadanan
penerjemahan yang dihasilkan, yaitu kesepadanan pragmatic, denotative, dan
formal. Beberapa data slang dikategorikan sebagai kesepadanan hilang karena
tidak diterjemahkan dalam BSa. Kesepadanan yang dominan dihasilkan adalah
pragmatic, Sehingga dapat dibuat” korelasivantara dominasi tipe bahasa gaul
imitative, strategi paraphrase, dan kesepadanan pragmatic. Keterkaitan ketiganya
berasal dari slang yang merupakan gaya ‘bahasa informal lisan yang menuntut
penerjemahan berfokus pada fungsi komunikasi audiens BSa.

Kata kunci: Bahasa Gaul, Kesepadanan Penerjemahan, Strategi, YouTube
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CHAPTER 1
INTRODUCTION

1.1 Background of Study

The media industry has evolved significantly over the past two decades, including
the rise of Video-on-Demand(VOD). Radsmadji and Irwansyah(2020) argue that
VOD is a combination.of audiovisual content,with technology. One of the platforms
that provide VOD'setvices is YouTube. Based on Igbal (2025), 2.74 billion people
around the world use YouTube every month in 2025. Additionally, Indonesia
ranked fourth as the largest user of YouTube in February 2025 with a total of 143
million users (Ceci, 2025). One of YouTube's key features that enables wider
accessibility for users in different countries is the existence of Audio-Visual

Translation (AVT), which includes dubbing and subtitles.

This study takes one of the popular YouTube channels that provide AVT, which is
MrBeast. This channel is very famous with a total of 371 million subscribers as of
February 2025 (Viewstats, 2025). Manavis (2024) states that the contents provided
are categorized as charity philanthro-tainment, shaping the entertainment produced
through large-scale philanthropic ,acts for those.in need, or through challenges
involving citizens to win high-value prize money. His audience is mostly people
under the age of 30 and so popular among Gen Z that he was ranked as the second
favorite influencer in the twice-annual Piper Sandler survey of American teenagers
in September 2023 (Manavis, 2024). In order to reach a worldwide audience,
MrBeast provides AVT in the formof dubbing and subtitles in-multiple languages
that are considered to be relevant subjects in"this study, which is Indonesian
subtitles. Therefore, this channel is considered to be a relevant research subject in

the field of subtitling.

Furthermore, subtitles play a crucial role in the marketing of digital entertainment
industries towards international audiences and how they impact society. Pérez-

Gonzalez (2012) in Orrego-Carmona (2014) states that subtitles consumed by
1
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audiences serve as agents in the distribution of audiovisual content through the
internet and influence social dynamics. Subtitles refer to a form of intersemiotic
translation that should maintain the original intended meaning while adjusting to
the limitations of time and space (Gottlieb, 1992).In linguistic studies, subtitles are
also a rich source of data for informal language, one of which is slang. However,
the challenge in slang translation lies in the translators’ limited understanding of

slang in various situations.

Moreover, slang evolves along with the cultural development from various
communities. Green (2016) explains that as slang continues to grow geographically.
The slang translation is_complex as it carries specific social and_cultural
connotations (Suminar, 2024). Translators should ‘have a strong awareness of the
SL. and TL cultures and balance accuracy with creativity to ensure that the subtitles
remain faithful to the original meaning yet remain comprehensible for audiences.
This highlights the importance of cultural sensitivity and an in-depth understanding
of linguistic social dimensions in the subtitling process (Habibati, 2024). Any
mistakes in the translation of slang could be fatal as a misunderstanding of slang

leads to its use in inappropriate contexts, affecting the social lives of audiences.

Therefore, translators are required. to.apply appropriate strategies in translating
slang which continuously develop and ensure translation equivalence to maintain
the accuracy and effectiveness of sentences in TL. This is essential to be studied
due to the fact that translation equivalence is in line with the strategies applied.
Moreover, the number of slang terms.in use continues to.grow; despite their long
existence in various forms. Therefore, translators'should understand the slang types,
their meanings, and settings before translating them. An example of analysis related

to slang is provided in Table 1.1.
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Table 1.1 Example of Slang

Source Language (SL) Target Language (TL)

That'’s cap. Bohong.

Source: MrBeast’s videos

The sentence above is spoken by a contestant in MrBeast's ‘video challenge.
According to the Oxford Learner’s Dictionaries (n.d.), “cap” literally.refers to flat
hats with peaks, bottle lids, and various similar ebjects. However, in that context,
“cap” means to lie or make afalse statement. Based on Allan and Burridge's (2006)
theory, this s categorized as imitative slang, due to the meaning of “cap” being
expanded and changed from its original word, giving it a new meaning. The
classification of slang in this study could serve as a reference for translators,
especially subtitlers, as translators should be able to recognize slang from Standard
English words based on the function, situational context, culture, and emotion

involved in transmitting information.

Additionally, several studies have analyzed slang translation and translation
strategies in various subjects. However, those studies are different from this study
in the research objects and theoretical references adopted. Alhilmy (2024) adopted
Molina and ‘Albir's (2002) theory to analyze slang types. Furthermore, Suminar
(2024) analyzed the translation strategies of American teenager's slang in the Easy
A film by adopting Gottlieb's (1992) theory. She found that transfer strategy was
dominant among the slangs. However, this study did not specifically analyze the
slang types. A similar finding was also found in Tumba and Wibowo's(2024) study,
which did not focus on slangs but'en.wverbal and visual signs-Meanwhile, previous
studies on translation equivalence are rarely analyzed simultaneously with slang,
such as the study by Budiningtyas, et. al. (2020), which focuses on verbal humor in
a novel. One study that analyzed the correlation between translation strategies and
translation equivalence on slangs was found in Faisal's (2017) study. However, he
did not analyze the slang types and adopted a different theoretical reference, which

is Baker's (1992) theory.
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Among the previous studies that have been conducted, no study simultaneously
analyzes slang types adopting Allan and Burridge's (2006) theory, translation
strategies adopting Gottlieb’s (1992) theory, and.translation equivalence adopting
Koller’s (1979) theory. It is also uncommon to find astudy. subject on YouTube
video subtitles, especially innineMrBeast’s YouTube videos from September 2024
to February 2025. Additionally, no study has addressed the effect of the translation
strategy applied with the equivalence of slang translations. This study needs.toibe
conducted as it provides knowledge through an in-depth analysis of slang types,
translation strategies, and translation equivalence that is beneficial for translators,
especially subtitlers, students, other researchers, and MrBeast audiences who are
interested in slang-related studies. Therefore, this study's results are expected to
give guidance for practical and theoretical beneficiaries in related fields and also

public audiences in general, especially the younger generation.

1.2 Statement of Problems
Based on the study background above, this study has the problem statements as
follows:
1) What are the slang types identified in the Mrbeast’s YouTube video English
subtitles?
2) What are the translation: strategies applied to the slangs found in the
Mrbeast’s Y ouTube video subtitles?
3) How do translation strategies affect the equivalence of slang translations in

the Mrbeast's YouTube video.subtitles?

1.3 Objectives of the Study
Based on the problem statements above, there are also objectives of this study,
which are:

1) Identifies the slang types found in the Mrbeast’s YouTube video English

subtitles.
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2) Identifies the translation strategies applied to the slangs found in the
Mrbeast's YouTube video subtitles.
3) Investigates how translation strategies affect the equivalence of slang

translations in the Mrbeast's YouTube video subtitles.

1.4 Limitation of the Study

This study is limited to the slangs found in the English subtitles of nine MrBeast's
YouTube videosfrom September 2024 to February 2025, which is further paired
with the Indonesian subtitles provided by MrBeast in each of his YouTube vidcos.
This is because it coincides with the period during which this study began and the
number of MrBeast viewers continues to inerease. Additionally, the object of this
study, which is slang, is closely related to the MrBeast audiences, mostly GenZ.
The subtitlers who translated the videos are third parties providing subtitling
services for Mrbeast. The slangs collected consists of 105 data, containing words
and phrases. The analysis of translation strategies and equivalence is carried out on
slang words and phrases that are marked in bold within SL and TL sentences.
Moreover, the theories adopted for analysis are also limited to slang types by Allan
and Burridge (2006), translation strategies by Gottlieb (1992), and categories of
translation equivalence by Koller (1979). Those theories are used in this study to
provide insight into the phenomenon. of translation in terms of slang types and
translation strategies used in each category. Furthermore, it also provides an in-
depth analysis of the effect of translation strategy application on the resulting
translation equivalence so that the connection between the three focused objects of

this study could be recognized which.is beneficial for related parties.

1.5 Significances of the Study
Every study should have benefits that could be utilized in the future. The

significances of this study are as follows:
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1) The study could contribute to the development of translation studies by
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CHAPTER V
CLOSING

This section will conclude the study results aceording to the statements of problems

of this study and provide suggestions forthe relevant parties:

5.1 Conclusion

This study investigates the slang types, tramslation, strategies, and translation
equivalence/in‘the English and Indonesian subtitles in nine MrBeast's YouTube
videos from September 2024 to February 2025. The objectives of this study are to
answer the statements of problems, which-are: 1) identifies the slang types found in
the Mrbeast’s YouTube video English-subtitles; 2) identifies the translation
strategies applied to the slangs found in the Mrbeast's YouTube video subtitles, and;
3) investigates how translation strategies affect the equivalence of slang translations

in the Mrbeast's YouTube video subtitles.

In responding to the first question, this study found that the study location contained
105 data dominated by imitative slang. This ‘s’ because people involved in
MrBeast's. videos mostly use American «English and American slang that
spontaneously and naturally appear in ongoing conversations. Several of them also
use imitative slang derived from certain communities, such as gamers, school
teenagers, and Californian surfers. The imitative slang has two forms, which are
slang derived from the expanded meaning of Standard English and slang formed
from two words combined. This explanation proves that slang continues to develop
geographically and the fastest developing form is the one derived from the

expanded meaning of Standard English.

Then, the second question could be answered by stating that the subtitlers were
prioritizing on achieving the communicative function of TL audiences through the
application of paraphrase strategy. This is shown by the comparative number of

slang translations that produce more general words for various TL audiences with

67
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slang translations that produce the same style and nuance as in SL. This is
influenced by the different cultural and linguistic backgrounds that made it difficult
for the subtitlers to find an equivalent meaning of a word and the same nuance.
Moreover, the slang translation carries the soeial.and emotional purpose of the
speaker which means that it could'not:be maintained as.a literal translation.
Therefore, the subtitlers decided to translate the slang by focusing onsstrategies that

could fulfill the TL audiences' comprehension of the context situation on Sereen.

Meanwhile, the third question is related to the correlation between the first, second,
and translation equivalence results, which in this study found that imitative slang
with/paraphrase strategy.that produces pragmatic equivalence is. most dominantly
occurring in the study location. This is because the spoken language in this study
location is dominated by American English which 1s oral, spontaneous, natural, and
very informal, so a translation strategy. that could match the meaning of SL slang
into TL and be accepted naturally in Indonesian culture and language system is
needed. In other words, the strategy needed is one oriented to the TL cultural
context. The effect of applying this strategy is to achieve pragmatic equivalence
which focuses on fulfilling the communicative function of TL audiences from the
slang spoken by the speakers. The. study results show that in the context of cross-
cultural subtitling through digital media, in which this study's linguistic unit is slang,
the function and meaning of slang as seen from the situational context are
prioritized over the equivalence of translation effects to maintain the relevance

between the SL speakers' intended message and the TL audience's understanding.

5.2 Suggestion

Based on the results of this study, there are several suggestions to be considered as
guidance to the relevant parties. First, the translators and subtitlers should have a
better understanding of slang's function based on its type in certain contexts and the
usage of translation strategies that have an impact on the translation equivalence in
TL, thus affecting the clarity and emotion of a speaker's message. Second, future

researchers are encouraged to develop this study by using other theories as slang
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students studying translation are also encoura

" develops geographically over time and needs to be updated so that translators know

which strategies are best to utilize in the slang translation across time and the

translation equivalence that could be produced for slang terms in TL. Lastly, the

investigate this topic and plan

to continue this study by taking a ation as studies on the
* relationship between slang ty lation strategies, and equivalence are

> still lacking.
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APPENDICES
Slang Types Translation Equivalence
=
5 Source Target a? | = g &l a Translatio | § g <3 e
o | Language Language |2 2 | 5 | & | & | & n g ES Z | & S
z 2z | B &2 |2 | strategies. | E.| £ | 3 | E | E
s FEAERNT G| R mE™E: (| B |2
=7 ) é % 1)
o
001/ | Holy crap! | Astaga! v Paraphrase v
Fp
002/1 | In this Di video v Transfer N4
m video, we're | ini, kami
gonna find | akan
it because menemukan
we will nya karena
literally be kami akan
exploring eksplorasi
from beraturs
hundreds of | ratus meter
feet below di bawah
the piramida
pyramids sampai ke
up to the titik
highest tertinggi di
point in the | piramida
largest kuno
ancient terbesar di
pyramid on | Bumi.
Earth.
003/ | Before we Sebelum v Transfer v
Im go explore kami
the other eksplor
giant piramida
pyramids, I | raksasa
wanna lain, aku
show you ingin
guys base tunjukkan
camp. kalian
kemahnya.
004/ | That's gotta | Ini pasti v Transfer v
Im be the most. | lampu tidur
expensive termahal
nightlight yang
that's ever pernah ada.
existed.
005/ | What the Apa-apaan, v Paraphrase v
Fp heck, brol?
bro?!
006/ | What the Apa-apaan, v Imitation v
Cp heck, bro!?
bro?!
007/ | Thisis Ini serem v Deletion
Cp gettin' Juga.
pretty
scary.
008/ | Dude, is Bro, ini v Paraphrase v
Fc this a part bagian dari
of a skull? tengkorak?
009/ | Pet ‘em. Elus. v Deletion
Cp
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010/ | Oh my Astaga, Deletion
Cp God, I kukira aku
thought I bakal
was gonna ditangkap.
get arrested
or
somethin'.
011/ | Yo. Yo. Imitation
Fc
012/ | Guys, I'm Aku Deletion
Fc trusting you | percaya
not to steal | kalian ngga
this gold. akan curi
emas ini,
013/ | Much like Seperti Paraphrase v
Fc the buzz antusiasme
around Mr. | untuk
Beast Labs' | MrBeast
Swarms Labs
season two, | Swarms
our fourth musium
day.in dua, Hari
Egypt was ke empat
just getting | kami di
started. Mesir baru
aja mulai.
014/1 | Floor it! Gas! Paraphrase
m
015/ | This is Ini gokil! Paraphrase v
m insane!
016/ | So sick! Keren! Paraphrase v
m
017/ | We're about | Kita akan Transfer v
Fc to head to menuju ke
the tippy- titik
top of the tertinggi
pyramid. piramida.
018/ | But Ayo naik ke Deletion
Fc anyways, atas.
let's head to
the top.
019/ | Shout out Terima Paraphrase v
Fp to this kasih.
country.
020/1 | You guys Kalian Paraphrase v
m rock. keren.
021/ | Idon't Entahlah. Deletion
Fc know, dog.
022/1 | Snitch. Pengkhian Transfer v
m at.
023/ | Let's go, Ayo. Deletion
Fc baby.
024/1 | You got Kamu Paraphrase v
m your loot, sudah
man. dapet uang.
025/1 | Thisis Ini gokil. Paraphrase v
m crazy.
026/1 | Bagthem! Tutup Paraphrase v
m kepala
mereka!
027/ | I'm feelin' Aku yakin Deletion
Cp good about | ingin
voting her mengeluark
out. annya.
028/ | God, thisis | Ini sulit Deletion
Fc so rough, banget.
man.
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029/1 | Stephanie, I | Stephanie, Transfer 4
m was tryna aku tadi
save you. coba
selamatkan
kamu.
030/1 | That’s cap. | Bohong. Paraphrase v
m
031/ | We were Kami Transfer v
Cp talkin' on bicara di
the phone. telepon.
032/ | I'mnot Aku ngga Transfer v
Cp sayin' it out | mau bilang
loud. kuat-kuat.
033/ | Yeah, I - Resignation
Fc mean, |
probably
would,
but...
034/ | Yo, I'mnot Yo, aku Transfer
Cp pressin’. ngga akan
tekan.
035/ | Oh13’s Oh 13 Transfer v
Cp startin' to mulai
hover! mendekat!
036/ | I'm Abku pikir- Transfer
Cp | thinkin'! pikir!
037/ | Justbuy me | Belikan aku Paraphrase
Fe something, | sesuatu, ya.
girl.
038/ | Seeya. Sampai Transfer
Fp Jjumpa.
039/ | “Cuz Karena Transfer
Cp sometimes terkadang
you just kamu ngga
don't wanna | ingin
get out the bangkit
bed, so you | dari tempat
pullin' up, tidur, jadi
putting a kamu ke
smile on sana, buat
somebody seseorang
else’s face, tersenyum,
like- thatis, | itu, itu
like, super keren
dope. banget.
040/ | ‘Cuz Karena Paraphrase v
Cp sometimes terkadang
you just kamu ngga
don't wanna | ingin
get out the bangkit
bed, so you | dari tempat
pullin' up, tidur, jadi
putting a kamu ke
smile on sana, buat
somebody seseorang
else’s face, | tersenyum,
like- that is, | itu, itu
like, super keren
dope. banget.
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041/1 | ‘Cuz Karena v Paraphrase
m sometimes terkadang
you just kamu ngga
don't wanna | ingin
get out the bangkit
bed, so you | dari tempat
pullin' up, tidur, jadi
putting a kamu ke
smile on sana, buat
somebody seseorang
else’s face, tersenyum,
like- that is, | itu, itu
like, super keren
dope. banget.
042/ | Lotta Kekuatan v Transfer
m power. yang besar.
043/1 | It's wild. Gokil. v Paraphrase v
m
044/1 | Sifu’s the Sifu keren. v Paraphrase
m guy.
045/ | Tt sucks to Menyebalk v Paraphrase
Im go, but, you | an keluar,
know, tapi kalian
you're all semua
amazing. hebat.
046/ | We all Kami jadi Deletion
Cp bonded in dekat
ourown lil' | dengan
ways. cara kami
sendiri.
047/ | Holy cow. Wah. Paraphrase
Fp
048/ | Tjust got Aku Deletion
Cp excited, semangat.
y'all.
049/ | Let'sseeif | Ayo lihat Paraphrase
Cp | you're both | apa kalian
going home | berdua
with akan
nothin'. pulang
dengan
tangan
kosong.
050/ | I'mma Aku akan v Transfer
m surely start mulai lari.
running.
051/ | Oh, man, it Wah, Transfer
Fc feels rasanya
awesome. hebat.
052/ | Throw up Tunjukkan Paraphrase
Fp the map! petanya!
053/1 | We ride Kami jalan v Paraphrase
m together. bersama.
054/ | And with Dan karena Transfer
Fc the people peserta di
on the front | baris depan
lines klaim
calling dibs | bendera
on their mereka.
flag.
055/ | Lock in, Fokus, Paraphrase
Fp lock in. fokus.
056/ | One of the Salah satu Imitation v
Ac guys is dari
basically mereka
saying, bilang,
Hey, 10K, Hey, 10K,
I'man easy | aku mudah
buyout. dibayar.
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057/1 | Idon't think | Kurasa Paraphrase
m anybody's ngga akan
gonna fold. | ada yang
berkhianat.
058/ | How’s this | Bagaimana Deletion
Cp corner kelompok
doin? ini?
059/ | 5,000 5,000 bisa Deletion
Fc bucks up diambil.
for grabs.
060/1 | Smoked Kalah Paraphrase
m within five dalam lima
seconds. detik.
061/ | Cooked. Kalah. Paraphrase
Im
062/ | Forty Empat Transfer
Im grand is puluh ribu
like a good | dumayan
chunk of Jjuga.
change.
063/1 | Hit me Tarik aku Paraphrase
m again. lagi.
064/ | Nah you Kamu bisa. Deletion
Fe got this.
065/1'| Big Justice | Big Justice Paraphrase
m might be mungkin
screwed. bakal
kalah.
066/ | Fire him Semangati Paraphrase
Fp up! dia!
067/ | Big Justice | Big Justice Imitation v
Fc 1§ gonna akan bawa
bring the boom!
boom!
068/ | Come on, Ayo kawan. Transfer
Fc buddy.
069/1 | Are you Apa kamu Paraphrase
m just going akan coba
to try to pukul saja
yack it all di pukulan
the way pertama?
over there
first swing?
070/ | That's Itu bagus Deletion
Fe pretty dang | juga.
good.
071/ | Nope. Ngga. Transfer v
Fc
072/ | Yep. Ya. Transfer
Fc
073/1 | Isuck at Aku ngga Paraphrase
m golf. pandai
golf.
074/ | 1justcan't Aku ngga Paraphrase
Im shake this bisa
guy. kalahin
dia.
075/ | All right, Baiklah, Paraphrase
Ac let's see ayo lihat
why you're | kenapa
the GOAT. | kamu yang
terbaik.
076/ | Yup! Yup! Imitation v
Fc
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077/ | Canl just Apa aku Imitation v
Cp give you bisa
this berikan
Lambo? kamu
Lambo ini?
078/ | Thisis Ini gokil. Paraphrase v
Fc nuts.
079/ | As we went | Kami Paraphrase
Fc deeper than | semakin
before, I dalam dari
never could | sebelumnya
have , dan aku
guessed ngga
how nyangka
sketchy seberapa
exploring sulit
these menjelajahi
tunnels terowongan
would get. -
terowongan
ini.
080/ | Thatscared | [tu benar- Paraphrase
Fp the erap benar buat
out of him. | dia takut.
081/ /| This is Ini Paraphrase
Cp sketch! mencuriga
kan!
082/ | What's Apa Paraphrase
Cp oppin’? kabarmu?
083/ | Wakey, Bangun. Transfer
Fc wakey.
084/ | This is the Ini lokasi Paraphrase
Cp new gens. pendatang
baru.
085/ | So what Bagaimana Paraphrase
Fc about the dengan
day one- yang hari
ers? pertama?
086/1 | Bro, thatsa | Bro, itu tim Paraphrase
m stacked yang
team! bagus!
087/ | Oh gosh Abku takut. Deletion
Fp I'm low
key scared.
088/ | Bruh, I'm Bro, aku Paraphrase v
Fc sick! ugup!
089/ | They're Mereka Transfer
Fp corner berkemah
camping. di sudut.
090/ | Whatcha Kalian Paraphrase
m doing? akan apa?
091/ | Bye boo. Dadah. Deletion
Fc
092/ | Assoon as Saat Paraphrase
Fc that light lampunya
dims, boom | meredup,
- dor
093/ | Oh, duh! Tentu! Transfer
Fc
094/ | Oh, these Oh, ini Paraphrase
Im are fire. enak.
095/ | Let’sseeif | Ayo kita Paraphrase
Fp they clutch | /lihat apa
up. mereka
menyusul.
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u
<))
=
0
- E 'gl 0}26/ ;he . gemi;lar v Deletion
o P ershey's ershey
® ;'J ~ 9 messed up gagal.
o s (8] 3 big time.
u=:’ 5 ?', == 097/ | GG’s boys. | Permainan N4 Transfer
c£9 o = Ac bagus.
=3 .. ~
'g H o 098/ | Oh, we’re Oh, kami v Transfer
S 3 o Fc stoked. semangat.
3‘2 == | 099/ | That’s so Itu v Transfer
2 %" 8‘ Cp | sus. mencuriga
g G = kan banget.
s g = 100/ | Let's go Ayo v Paraphrase
:cr g ; Fc babe. sayang.
T 101/ | That wasa | [tu sayang v Paraphrase
% = % Fp big sekali.
g8 Q bummer.
"5-' g ) 102/1 | Also Dan juga v Paraphrase v
Q wn = m talking so songong
sSe — much satu sama
c .
= ) smack at lain.
= §- § the same
E = - time.
=2 - 103/1-| Hurricane Musim N4 Paraphrase v
< ()
Sa m' | /season's badai akan
s e coming in, tiba, jadi
8= so this ini akan
o2 would be membantu.
=3, clutch.
g g 104/ | Go getthat | Ayo |« Paraphrase v
s % Cp | dub. menangin
g o hadiahnya.
=E) 105/" | 'No shot. Ngga ada v Paraphrase v
E' g Fp peluang.
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