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CHAPTER I 

INTRODUCTION 

 

1.1 Background 

The Internship Program (Praktik Kerja Lapangan/PKL) is an important part of the 

academic curriculum designed to provide students with direct work experience in 

industry or government agencies. Through internship, students can apply the 

theoretical knowledge gained in lectures to real work situations. This program 

aims to bridge the gap between higher education and industry needs, so that 

students gain a practical understanding of the professional work environment. 

Internship is also one of the graduation requirements for students at Politeknik 

Negeri Jakarta, which at the end of the internship program is required to make an 

internship report on the activities carried out during the internship program and 

submitted for academic purposes in the lecture. 

 

As a 6th semester student of the English for Business and Professional 

Communication (BISPRO) Study Program, author had the opportunity to carry out 

internship at PT Pixartistic Sinergi Kreatif, in Production Division. PT Pixartistic 

Sinergi Kreatif is a company engaged in Digital Marketing, which focuses on 

social media development. The company has an important role in creating 

effective digital marketing strategies and producing engaging content for the 

client's target audience. The selection of this company is based on the author's 

focus of study in business and professional communication, especially in the 

context of digital marketing, as well as the desire to understand the practice of 

social media management, digital content production, and online marketing 

strategies in the context of a competitive digital marketing industry. 

 

PT Pixartistic Sinergi Kreatif is known for its result-driven and creative approach 

in digital marketing. The company holds a strategic role in helping clients achieve 
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their marketing goals through targeted social media strategies and relevant content. 

The Production Division, where the Author was assigned, is responsible for 

planning, producing, and managing social media content for clients, while also 

understanding the clients' products and services to develop effective messaging. 

During the internship period, Author was involved in various social media 

management projects for the company’s clients. The main tasks included content 

creation in the form of copywriting, content writing, visual design, conducting 

audience, social media trend research, and analyzing social media performance 

data. Author also contributed to content strategy planning, content calendar 

development, and engagement with audiences on digital platforms. Valuable 

experience was gained through participation in digital marketing strategy 

meetings, creative brainstorming sessions, content production processes, and 

performance report evaluations. 

 

In the increasingly competitive context of digital marketing, the ability to create 

engaging and effective content is key to success. Therefore, Author focuses on 

understanding how optimal copywriting and content design can increase the 

effectiveness of digital marketing strategies. The internship experience at PT 

Pixartistic Sinergi Kreatif provides an opportunity for author to observe and learn 

firsthand how the company implements content strategies in managing client 

social media, as well as how professional business communication skills, including 

the use of English, are applied in the context of international digital marketing. 

 

1.2 Scope of Activities 

During the internship at the Production Division of PT Pixartistic Sinergi Kreatif, 

the Author was involved in a variety of activities related to digital marketing 

strategy and client social media management. The scope of activities included: 

1. Author is responsible for creating engaging and relevant media content for 

the client's various social media platforms. 
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2. This includes creating persuasive copywriting and informative content 

writing, as well as attractive graphic design to support the message.  

3. Author understands that effective copywriting is the basis for creating 

attractive visual designs, so focus on creating strong copywriting that suits 

the target audience. 

4. Author understands that effective copywriting is the basis for creating 

attractive visual designs, so focus on creating copywriting that is strong and 

in accordance with the target audience. 

 

1.3 Period and Place of Internship 

The internship was conducted as follows:  

Place Raya Kby. Lama Streets No.16 A, RT.6/RW.1, Grogol Utara, 

Kec. Kby. Lama, South Jakarta, 11540 

Duration January 13 – May 13 2025 

Period 4 Months 

 

1.4 Objective and Benefits 

1.4.1 Objective 

The objectives of the internship are as follows: 

To develop skills in copywriting and digital content design that support social 

media marketing strategies. 

1. To understand the process of content planning, production, and evaluation 

within the scope of digital marketing. 

2. To apply knowledge of business communication and professional English in 

real-world work practices within the creative industry. 
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3. implement theoretical knowledge gained from the English for Business and 

Professional Communication (BISPRO) Study Program into practical work at 

PT Pixartistic Sinergi Kreatif. 

 

1.4.2 Benefits  

The benefits of the internship program are follows: 

1) Benefits for the Author  

● Gaining practical experience in digital content creation and social media 

management within the digital marketing industry. 

● Enhancing skills in copywriting, design, and content performance 

analysis. 

● Understanding the workflow and collaboration within creative teams in 

the digital marketing field. 

 

2) Benefits for Students of Politeknik Negeri Jakarta  

● Providing a real-world insight into the application of business 

communication in digital marketing. 

● Offering a practical illustration of how business communication 

knowledge is applied in the professional world. 

● erving as a reference for other students undertaking internships in a 

similar field.Encouraging opportunities for collaboration with the 

digital marketing industry. 

 

3) Benefits for PT Pixartistic Sinergi Kreatif 

● Gaining contributions in content production and social media 

management processes. 

● Receiving fresh ideas and insights from students that are relevant to 

current digital needs. 
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● Strengthening relationships and potential partnerships with educational 

institutions. 
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To learn how other brands market their products. From this, the author 

could identify competitors’ strengths and weaknesses and find ways to 

create more distinctive and superior content. 

3. Ask clarifying questions to superiors or the team in charge of the 

client account 

To avoid misunderstandings in developing copywriting. 

4.  Taking Notes on Client Feedback and Revisions 

To avoid repeating the same mistakes and improve the quality of the 

next content. 

5. Practicing Self-Managed Time Management 

For example, by creating a daily to-do list and setting clear priorities, 

ensuring that each project could be completed on time without 

sacrificing quality. 
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CHAPTER IV 

CLOSING 

 

4.1 Conclusion 

During the four-month Internship Program (PKL) at PT Pixartistic Sinergi Kreatif. 

The author gained a lot of valuable experience, especially direct experience in the 

professional world of work. This is especially in the field of digital marketing and 

social media content copywriting. The author is actively involved in various 

content creation production processes, starting from briefs, research, writing 

scripts to recapitulating the results of client social media content engagement. This 

activity gave the author a deeper understanding of the importance of 

communication. Effective communication and an understanding of the right digital 

marketing strategy can help clients reach the target audience optimally. Through 

this field work practice, the author is able to develop technical skills, creativity and 

also professional teamwork. Because the author really has a considerable interest 

in the creative world, this Field Work Practice will certainly have a very significant 

impact on the development of the author's career in the future. 

 

4.2 Suggestion  

Throughout the internship period, the author realized that mental readiness and 

practical skills are essential aspects in facing a professional work environment. 

Students must equip themselves with a proactive attitude, a strong willingness to 

learn, and good communication skills. In addition, openness to guidance and 

constructive criticism is key to self-development. With a strong work ethic, the 

internship experience will serve as a valuable foundation for entering the 

professional world. 

 

For my college students, who are going to do their internship, don't hesitate to try 

new things and take small steps. The internship period is not the end of career 
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determination, but rather the beginning of getting to know one's potential and 

preferences more concretely. Through active involvement in various work 

processes, students can evaluate the fields that best suit their interests and abilities. 

Therefore, take advantage of every opportunity to learn and develop to the fullest. 

 

Internships are a perfect opportunity to explore your skills, build a portfolio of 

work, and expand your professional network. During this process, focus not only 

on the end result, but also on understanding the work process and the values of 

professionalism. The more experience gained during the PKL, the greater the 

readiness to face the challenges of the world of work. Thus, PKL will be a strong 

starting point for your future career. 
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Appendix 3. Company Overview  

PT Pixartistic Sinergi Kreatif is a private company engaged in digital marketing. One 

of its main services is social media management and creative content-based marketing 

strategy development. Established in 2009, the company has several branch offices in 

the Jabodetabek area, with the head office located in South Jakarta. The existence of 

PT Pixartistic is part of the growth of an increasingly dynamic and competitive digital 

creative industry in Indonesia. As an entity that is adaptive to the times, the company 

also responds to the challenges of modern communication based on information and 

data technology. 

 

In its working practices, PT Pixartistic Sinergi Kreatif is result-driven and continuously 

innovative. The company serves various types of clients, ranging from private 

companies, public institutions, to MSME players. The services provided include social 

media content production, digital campaign management, and brand awareness 

development based on strategy and technology. The company is led by a founder and 

has several divisions, including the Production Division where the author underwent 

Field Work Practices (PKL) activities. This division plays an important role in 

planning, producing, and managing clients' social media content, as well as ensuring 

that the content created is relevant to the needs and characteristics of the intended 

audience. 
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Appendix 3. Additional Appendices 

• Certificate of Internship  

 

 

• Documentation of Internship Activities  
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Copywriting Document Attachment  

• Client 1. Central Data Technology Copywriting Content 
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• Client 2. Safi Travel Copywriting Content 
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• Internship mentoring form 

 

 


