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ABSTRACT 

 

This study aims to analyze the effect of taxpayer knowledge, tax compliance, tax 

socialization, quality of service, and tax penalties on taxpayer awareness in paying motor 

vehicle taxes at West Sumatra, Indonesia. The method used in this study is quantitative. 

The sampling technique is Convenience Sampling. The data analysis technique used is 

multiple regression analysis. The data collection is conducted questionnaires. The result 

of this study are: tax knowledge, tax compliance, and tax penalties has a significant effect 

on mandatory taxpayer awareness. Tax socialization and service quality has no affect on 

taxpayer awareness. This study also found that tax knowledge was able to strengthen the 

influence of tax compliance and tax penalties on motor vehicle taxpayer awareness. 

 

Keywords:Tax Knowledge, Tax Compliance, Tax Socialization, Service Quality, Tax 

Penalties 
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CHAPTER 1 

INTRODUCTION 

 
 

1.1 Background of Study 
 

Developing countries generally prioritize economic development, which requires 

substantial funding. Over time, the necessary funding has increased significantly. The 

funding is obtained from both external and internal sources. The acquisition of external 

funds occurs through foreign loans; however, these funds are merely temporary. 

Conversely, internal funds are obtained from domestic sources of government revenue. 

The government's objective is to decrease reliance on external funds by expanding 

revenue streams within the nation. This means that all public expenditures should be 

financed using state revenues, encompassing both tax and non-tax revenues (Jatmiko, 

2006). 

According to Dharma (2014), taxes serve as a means of funding to fulfill the 

government's responsibility in addressing societal issues and enhancing the well-being 

and prosperity of its citizens. Maximizing tax revenue requires not only the active 

involvement of the Directorate General of Taxation and tax officials but also the 

participation of taxpayers themselves. Currently, Indonesia has adopted a Self 

Assessment System for tax collection. The transition from the Official Assessment to Self 

Assessment empowers taxpayers to register, calculate, pay, and report their own tax 

obligations. This shift highlights the significance of taxpayer compliance and awareness 

as crucial factors for achieving success in terms of tax revenue. 
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In Indonesia, the government has established guidelines outlined in Law Number 6 of 

1983, which was subsequently revised by Law Number 16 of 2009. These laws emphasize 

the importance of individuals and entities adhering to tax regulations and fulfilling their 

tax obligations. According to these regulations, a taxpayer refers to an individual or 

organization that is legally obligated to fulfill their tax duties. It is crucial to prioritize 

taxpayer compliance as it helps maintain state revenues and ensures the sustainability of 

the national budget (Ramadhani & Kristanto, 2022). 

It is the essential duty of every citizen to be aware of the tax function as a fundamental 

source of state revenue. This awareness plays a crucial role in enhancing taxpayer 

compliance. The level of taxpayer awareness directly correlates with the understanding 

and fulfillment of tax obligations, ultimately leading to increased taxpayer compliance 

(Agus and Jatmiko, 2006). According to a study conducted by Lina in 2017, taxpayer 

awareness significantly influences compliance in the payment of motor vehicle taxes. 

Previous research has also demonstrated the impact of taxpayer awareness on compliance 

in meeting PKB obligations. 

According to Law Number 28 of 2009, local taxation comprises a range of categories, 

such as taxes on properties and structures, taxes on vehicle transfers, taxes on tobacco 

products, taxes on lodging establishments, taxes on dining establishments, taxes on 

vehicles, taxes on entertainment, taxes on automotive fuel, taxes on bird nest cultivation, 

and additional taxes enforced by local authorities. 

Therefore, the author wants to know the awareness of taxpayers in paying vehicle 

taxes, so that taxpayers can pay taxes according to the timeline and there are no arrears. 

And the author wants to know the socialization of tax agencies to taxpayers. 
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1.2 Problem Statement 

 

Local governments are exploring ways to enhance revenue generation by improving 

compliance among taxpayers in paying motor vehicle taxes, which have shown 

inconsistency in recent years. The focus of this research pertains to all-wheel drive 

vehicles utilized on roads, These systems include technological apparatus like motors or 

other mechanisms that enable the transformation of energy into the necessary kinetic 

energy for the propulsion of vehicles. This category includes heavy equipment, large 

appliances, and temporary motorized vehicles. Additionally, it encompasses motor 

vehicles operated by means of wheels, not permanently affixed (Zuraida, 2011). 

Increasing motor vehicle tax revenue is essential, in line with the expanding pool 

of taxpayers who possess automobiles. As the number of individuals paying taxes on 

motor vehicles grows, the government's income from motor vehicle taxes should likewise 

experience a proportional rise. Administrative penalties in the form of fines for motor 

vehicle tax arise when taxpayers fail to fulfill their tax obligations promptly. 

Taxpayer awareness refers to the conscientious fulfillment of tax obligations by 

taxpayers, including activities such as registering, calculating, paying, and reporting tax 

amounts accurately and willingly (Suandy, 2011). Taxpayer compliance, as explained by 

Rahayu (2017), denotes the fulfillment of all tax obligations by taxpayers and the exercise 

of their tax rights. Another interpretation provided by Widodo (2010) suggests that 

taxpayer compliance involves the decision made by taxpayers regarding whether to fulfill 

their obligations or evade their responsibilities. Widodo (201) further classifies tax 

compliance into two types: formal compliance and material compliance. 
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Tax compliance plays a crucial role in achieving tax revenue targets. When tax 

compliance is high, tax revenue increases. It encompasses maintaining records of 

business transactions, reporting business activities in accordance with regulations, and 

adhering to all taxation rules. The compliance of society as law-abiding taxpayers is 

closely intertwined with how the public perceives taxation. This public perception is 

influenced by two factors: internal factors that pertain to individuals themselves and 

external factors that are often influenced by the surrounding environment and 

circumstances. 

The imposition of tax penalties has an impact on taxpayers' ability to fulfill their 

administrative obligations. The application of administrative sanctions, although not 

excessive in number, can still burden taxpayers. Consequently, taxpayers strive to meet 

their tax obligations to prevent the imposition of increased administrative sanctions such 

as interest, fines, and penalties. Taxpayer compliance plays a crucial role in boosting tax 

revenue, which calls for an in-depth examination of the factors that influence taxpayer 

compliance, particularly with regards to their vehicles. 

1.3 Research Objective 
The purposed of this research is to identify the Awarenesss of taxes payers in paying 

vehicle taxes in West Sumatra. This research includes the following objective: 

 

1. To identify awareness taxpayer in paying motor vehicle taxes in West Sumatra 

 

2. To examine the effect of tax knowledge on awareness taxpayer in paying motor 

vehicle taxes 

3. To examine the effect of tax socialization on awareness of taxes payers paying motor 

vehicle taxes 
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4. To examine the effect of taxpayer compliance on awareness of taxes payers paying 

motor vehicle taxes 

5. To identify service quality tax in paying motor vehicle taxes at office 

 

6. To examine the effect of tax penalties on awareness taxpayer paying motor vehicle 

taxes 

 

1.4 Research Question 

 
Based on the information provided, the author introduces the issue in the following 

manner: 

1. How is the awareness taxpayer in paying motor vehicle taxes in West Sumatra? 

 

2. What is the effect of tax knowledge on awareness taxpayer paying motor vehicle 

taxes? 

3. What is the effect of tax socialization on awareness taxpayer paying motor vehicle 

taxes? 

4. What is the effect of taxpayer compliance on awareness taxpayers paying motor 

vehicle taxes? 

5. What is service quality tax in paying motor vehicle taxes at office? 

 

6. What is the effect of tax penalties on awareness taxpayers paying motor vehicle taxes? 

 
1.5 Scope of Study 

 

The study is focused on awareness of taxes payers in paying vehicle taxes in West 

Sumatra, Indonesia. Based on Tax knowledge, Taxpayer compliance, Tax penalties, Tax 

socialization, and Quality of service tax. 
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1.6 Significant of Study 

 

In this study, it is crucial for taxpayers to possess awareness, indicating that their 

behavior stems from a conscientious understanding of their obligations in paying taxes. 

This will lead taxpayers to willingly comply with motor vehicle tax payments. The 

outcomes and discoveries of this research will greatly aid the government in effectively 

reaching out to the public or taxpayers, providing them with relevant informa tion 

regarding tax payments. Due to the knowledge and outreach by the government to the 

public about the importance of paying this motorized vehicle tax. From an external 

perspective, a taxpayer's adherence to tax obligations can be influenced by the level of 

service provided and the consequences of tax penalties. Both factors necessitate 

individuals' compliance with tax payments. Moreover, the government has the authority 

to compel taxpayers to fulfill their duties in accordance with relevant legislation and 

regulations. 

1.7 Organization of Study 

 

This research comprises five chapters. Chapter one addresses the problem 

associated with the topic, commencing with an introduction that delves into the 

background of the study, research issues and problem statement, research objectives, 

research questions, scope of the study, significance of the study, and organization of the 

study. Chapter two consists of a literature review, which explores the fundamental 

theories related to the research topic and examines previous studies from journals, books, 

and the internet. Chapter three centers on the methodology employed in the study, 

including a synopsis of the research framework, the target population and sample, 

research tools, measurement and evaluation, data gathering, and strategies for data 
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analysis. Chapter four presents the analysis of the data and the findings presented by the 

researchers. Finally, Chapter five encompasses the conclusion and recommendation 

section, which provides a summary of the research findings, draws deductions, presents 

recommendations, acknowledges the study's limitations, and proposes potential areas for 

future research. 
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CHAPTER 5 

 
CONCLUSION AND RECOMMENDATIONS 

 
5.1 Introduction 

This section of the research is dedicated to the concluding part, specifically 

addressing the conclusions and recommendations. It presents the research methodology 

employed and provides a comprehensive review of the entire study, offering readers a 

concise and coherent understanding of the research's overall scope and summary. The 

main objectives of this chapter are to provide an overview of the study, discuss the results, 

highlight the study's contributions, suggest recommendations for future research, and 

draw a conclusion. 

5.2 Overview of The Study 

 

The primary research goal of this study is to investigate the impact of taxpayer 

awareness on taxpayer effectiveness in West Sumatra. Furthermore, the study aims to 

address five specific research inquiries. 

The survey methodology employed in this study utilized a questionnaire distributed 

through a Google Form, where all variables were measured using a five-point Likert scale. 

Additionally, the gathered data was analyzed and processed using the SPSS software. The 

research sample consisted of 123 individuals who were taxpayers residing in West 

Sumatra. 

Based on the data analysis, the results indicate that Hypotheses 1, 3, and 5 are 

supported and valid in the regression test concerning taxpayer awareness, with a 

significance level below 0.01. It was found that tax knowledge, tax compliance, and tax 

penalties have a substantial impact on mandatory taxpayer awareness. However, the study 
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revealed that tax socialization and service quality do not affect taxpayer awareness. 

Furthermore, the study discovered that tax knowledge strengthens the influence of tax 

compliance and tax penalties on the awareness of motor vehicle taxpayers. 

Table 5.1 Summary of The Hypotheses Testing 
 

 

Predictors Accepted (p<0.1) Rejected (p>0.1) 

H1: Tax knowledge has a positive effect on the taxpayer 

 

awareness of motor vehicle taxes 

√  

H2: Tax socialization strengthens the effect of tax 

compliance and tax sanctions on taxpayer awareness of 

motor vehicle taxes 

 
√ 

H3: Tax compliance affect taxpayer awarenessin of motor 
 

vehicle taxes 

√ 
 

H4: Accountability of service quality affects taxpayer 
 

awareness in paying motor vehicle taxes 

 
√ 

H5: Tax penalties affect taxpayer awareness in paying 
 

motor vehicle taxes 

√ 
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5.3 Discussion of Result 
 

Table 5.2 Summary Hypothesis Analysis 

 

Hypothesis Beta Sig. Decision 

Tax Knowledge Awareness of Taxpayers 0.367 0.002 Accepted 

Tax Socialization Awareness of Taxpayers 0.090 0.881 Not 

 

Accepted 

Tax Compliance Awareness of Taxpayers 0.098 0.056 Accepted 

Service Quality Awareness of Taxpayers 0.056 0.229 Not 

 

Accepted 

Tax Penalties Awareness of Taxpayers 0.090 0.003 Accepted 

H1 : Tax knowledge has a positive effect on the taxpayer awareness of 

motor vehicle taxes 

In the previous research hypothesis, there is a high positive correlation between tax 

knowledge and taxpayer awareness. The results of the study found that the correlation 

between tax knowledge and taxpayer awareness was positive. Which gives a value of 0.741 

which indicates a positive relationship between tax knowledge and taxpayer awareness. This 

research has a positive relationship because tax knowledge is the main basis for a awareness 

taxpayer of paying taxes. A high level of tax knowledge can affect awareness taxpayer. 
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H2 : Tax socialization strengthens the effect of tax compliance and tax 

sanctions on taxpayer awareness of motor vehicle taxes 

In the previous sections, the analysis of hypotheses led to the acceptance of the alternative 

hypothesis based on correlation analysis. The coefficient value of 0.574** indicated a strong 

positive relationship between tax socialization and taxpayer awareness. However, the 

significance value of 0.811, which is higher than 0.05, prevented the acceptance of the 

alternative hypothesis. To further investigate this effect, linear regression analysis was 

conducted, resulting in a beta value of 0.367 as the standard measure. This finding provides 

evidence that there is a need for increased tax socialization in society to raise awareness 

among taxpayers about paying vehicle taxes. 

H3 : Tax compliance affect taxpayer awareness of motor vehicle taxes 

In the previous sections, the examination of hypotheses led to the acceptance of the 

alternative hypothesis through the application of correlation analysis. The analysis revealed 

a strong positive relationship (coefficient value of 0.689**) between tax compliance and 

taxpayer awareness, with a significance value of 0.056. This outcome supported the 

acceptance of the alternative hypothesis. Furthermore, to further investigate this effect, linear 

regression analysis was conducted, resulting in a beta value of 0.098 as the standard evidence. 
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H4 : Accountability of service quality affects taxpayer awareness in 

paying motor vehicle taxes 

In the preceding sections, the examination of hypotheses revealed the acceptance 

of the alternative hypothesis through correlation analysis. The results showed a positive 

relationship between service quality and taxpayer awareness, with a coefficient value of 

0.426** indicating the strength of the relationship. However, the significance value of 

0.229 was greater than the threshold of 0.05, leading to the non-acceptance of the 

alternative hypothesis. To further investigate this effect, linear regression analysis was 

conducted, resulting in a beta value of 0.056 as the standard measure of proof. 

H5 : Tax penalties affect taxpayer awareness in paying motor vehicle 

taxes 

In the preceding sections, the examination of hypotheses resulted in the acceptance 

of the alternative hypothesis. Correlation analysis revealed a strong positive relationship 

(coefficient value of 0.714**) between tax penalties and taxpayer awareness, with a 

significance value of 0.003, which is lower than the threshold of 0.05. Therefore, the 

alternative hypothesis was supported. To further investigate this effect, linear regression 

analysis was conducted, yielding a beta value of 0.090 as a standard measure of evidence. 

5.4 Contrubition of The Study 

 

 
5.4.1 Body of Knowledge 

 
According to evaluations by several academics who have conducted numerous 

studies on taxpayer awareness, this research project shares similarities with previous 

research papers in the field. The paper explores the importance of the correlation between 

tax knowledge, tax socialization, tax compliance, service quality, and tax penalties. 

Additionally, it offers a valuable literature review and reference for future researchers 
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working on related topics. 

 
5.4.2 Theory 

 
According to the theory of planned behavior, individual behavior is driven by 

the intention to act. This intention is influenced by three factors outlined by Fishbein and 

Ajzen in 1975. These factors are as follows: a) Behavioral Beliefs, which encompass an 

individual's assessment of the outcomes and evaluations associated with a particular 

behavior, b) Normative Beliefs, which refer to the beliefs concerning societal 

expectations and the motivation to fulfill those expectations, and c) Control Beliefs, 

which encompass the perception of factors that facilitate or hinder the display of a 

behavior, along with the perceived strength of these facilitating and inhibiting factors. 

Previous studies, including Arum's (2012: 28) research, have utilized this 

theory to evaluate the extent of tax compliance. Similar to Arum's studies, this 

investigation will also employ The Theory of Planned Behavior, which is relevant to 

elucidate taxpayers' behavior in fulfilling their tax obligations. Prior to engaging in any 

action, individuals typically possess confidence regarding the anticipated outcomes of 

such behavior. Subsequently, they make a decision to either undertake or refrain from the 

action. This decision-making process is intertwined with the taxpayer's awareness. 

Individuals who possess awareness concerning taxation will harbor confidence in the 

significance of paying taxes, as it contributes to the overall progress of the nation 

(behavioral beliefs). The fundamental goal of this research study is to examine the 

awareness of taxpayers in paying motor vehicle taxes in West Sumatra. Behavior that is 

caused internally comes from within the individual, where these factors will influence 

each person's behavior. In this study, working motivation is included in the internal 

influence. Meanwhile, externally caused behavior is influenced by external forces, tax 

knowledge, tax socialization, and service quality are included in external influences. 
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5.4.3 Practial 

 
This study adds insight and knowledge of the awareness taxpayer. In addition, 

it can be used as a contribution as a citizen who is aware of state regulations in paying 

motor vehicle taxes. 

5.5 Recommendation for Future Research 

Researchers can provide several recommendations. Firstly, they suggest 

expanding the scope of this study to include various sectors such as employees, students, 

or the general public. Secondly, it is crucial to emphasize the importance of raising 

awareness among taxpayers about motor vehicle tax payments through socialization 

efforts. Lastly, the focus should be on effectively applying knowledge and promoting 

taxpayer education to enhance awareness and compliance with motor vehicle tax 

payments in the region of West Sumatra. 

5.6 Conclusion 

This research aimed to identify the factors that influence taxpayer awareness in West 

Sumatra. The study included six variables, namely taxpayer awareness, tax education, tax 

adherence, service quality, and consequences of tax violations. The majority of 

participants in this study were male and aged between 20 and 30 years. Additionally, most 

participants had completed their tertiary education. The findings revealed that tax 

knowledge, tax adherence, and consequences of tax violations significantly influenced 

taxpayer awareness. The results indicated that tax knowledge had a significance level of 

0.002, tax adherence had a significance level of 0.056, and consequences of tax violations 

had a significance level of 0.003. Consequently, the hypotheses suggesting that tax 

knowledge, tax adherence, and consequences of tax violations influence taxpayer 

awareness were supported by the data. 



17 
 

REFERENCES 

 

 
 

Nurfathir Rizkiani (2022) The Effect of Taxpayer Awareness, Quality of Service, and 

Tax Penalties on Taxpayer Compliance at Samsat Bersama Office in the East 

Jakarta. International Journal of Multidisciplinary Research and Literature, 121- 
240. https://doi.org/10.53067/ijomral.v1i2 

 

Agus, Jatmiko. (2006). The Influence of Taxpayer Attitudes on the Implementation of 

Penalty Sanctions, Fiscal Services, and Tax Awareness on Taxpayer Compliance 

Empirical Study of Individual Taxpayers in Semarang City. Diponegoro 

University: Master's Thesis in Accounting. 

 

Asari, N. G. 2018. The effect of understanding tax regulations, service quality, taxpayer 

awareness, and tax sanctions on individual taxpayer compliance. Journal of Ekobis 

Dewantara, 1(6), 64-76. 
 

Dharma, Esa Gede Pani and Ketut Alit Suardana. 2014. "The Influence of Taxpayer 

Awareness, Tax Socialization, Service Quality on Compulsory Compliance." E- 

Journal of Accounting, Udayana University. 6.1, 340-353. 

 

Ilhamsyah, R. 2016. The Effect of Taxpayer's Understanding and Knowledge of Tax 

Regulations, Taxpayer Awareness, Service Quality, and Tax Sanctions on Motor 

Vehicle Taxpayer Compliance (SAMSAT Study Malang City). Taxation Student 

Journal, 8(1). 

 
Siti Kurnia Rahayu, (2010), Indonesian Taxation: Concepts and Formal Aspects. 

Yogyakarta:Graha Ilmu Publisher 

 

Siti Kurnia Rahayu, 2017, Taxation of Concepts and Formal Aspects, Bandung: Science 

Engineering 

 

Sugiyono, 2016. Qualitative Quantitative Research Methods and R&D. Bandung: 

Alphabeta. 

 

Law Number 28 of 2009 concerning Regional Taxes and Levies 

 

Nyoman Gayatri Dewi , Ni Luh Supadmi (2021) Tax Socialization Moderate The Effect 

of Tax Knowledge and Tax Sanctions on The Compliance of Motor Vehicle 

Taxpayers. American Journal of Humanities and Social Sciences Research 

(AJHSSR) 34-42. 

 

Permatasari, N. P. M. S. D., & Merkusiwati, N. K. L. A. (2019). Pengaruh Kesadaran, 

Kualitas Pelayanan, Pengetahuan Perpajakan, dan Sanksi Perpajakan Pada 

Kepatuhan Wajib Pajak Reklame. E-Jurnal Akuntansi, 28(1), 748–773. 
 

Rusmayani, N. M. L., & Supadmi, N. L. (2017). Pengaruh Sosialisasi, Pengetahuan, 

Sanksi Dan Kualitas Pelayanan Pada Kepatuhan Wajib Pajak Kendaraan Bermotor. 

E-Jurnal Akuntansi Universitas Udayana ISSN: 2302-8556, 20(1), 173–201. 



18 
 

Ermawati, N. (2018). Pengaruh Religiusitas, Kesadaran Wajib Pajak dan Pengetahuan 

Perpajakan Terhadap Kepatuhan Wajib Pajak. (2018), 106–122. 

 

Widiastini, N. P. A., & Supadmi, N. L. (2020). Pengaruh Kesadaran Wajib Pajak, Sanksi, 

Kualitas Pelayanan dan Sosialisasi pada Kepatuhan Wajib Pajak Kendaraan 

Bermotor. E-Jurnal Akuntansi, 30(7), 1645–1657. 
 

Enni Savitri (2016), The Effect of Taxpayer Awareness, Tax Socalization, Tax Penalties, 

Compliance Cost at Taxpayer Compliance with Service Quality as Mediating 

Variable. Procedia – Social and Behavioral Sciences 219, 682-687. 

 

Devano Sony, Kumia Siti Raha)u. (2006). Taxation (Concept, Theory and Issues) 

Indonesia, Issue One, Jakarta: Publisher Kencana 

 

Dharma, Pani Esa and Ketut Gede Alit Suardana. (2014). Effect of Tax Payers 

Awareness, Socialization Taxation, Quality of Service on Taxpayer Compliance. 

E-Journal of Accounting Universitas Udayana 

 

Darmawan, D. (2015). Metode Penelitian. Metromedia, Surabaya. 

Resmi, S. (2017). Perpajakan: Teori & Kasus. Salemba Empat, Jakarta. 

Siahaan, M. Pahala. (2010). Pajak Daerah dan Retribusi Daerah: Berdasarkan Undang- 

Undang Nomor 28 Tahun 2009 Tentang Pajak Daerah dan Retribusi Daerah. PT 

Raja Grafindo Persada, Jakarta. 

 

Sudjai & E. A. Sinambela. (2021). Self-Assessment System, Tax Technology and Tax 

Evaison, Journal of Marketing and Business Research, 1(1), 75- 83. 

 

Arum, H.P., & Zulaikha. (2012). The influence of taxpayer awareness, fiscus services, 

and tax sanctions on the compliance of individual taxpayers conducting business 

activities and free work (Study in the Cilacap KPP Area). Diponegoro Journal of 

Accounting, 1(1), 1-8. 

 
Budhiartama, I. G. P., & Jati, I. K. (2016). Pengaruh Sikap, Kesadaran Wajib Pajak dan 

Pengetahuan Perpajakan pada Kepatuhan Membayar Pajak Bumi dan Bangunan. E-Jurnal 

Akuntansi, 15 

 
Natrah Saad (2014). Tax Knowledge, Tax Complexity, and Tax Compliance: Taxpayer’s View. 

Procedia – Social and Behavioral Sciences, 1069 – 1075. 

 

Mario Fransisco Adikur, Ahmad Fadhil Imran. (2022) Tax Knowledge and Service 

Quality to Motor Vehicle Taxpayer Compliance, (43 – 55). Jurnal Akuntansi 

 

Anshori, Z. (2020). Analisis Faktor-faktor yang Memengaruhi Kepatuhan Wajib Pajak 

Kendaraan Bermotor. Media Mahardhika, 19(1), 130–142. 

https://doi.org/10.29062/mahardika.v19i1.204 



19 
 

Anto, L. O., Husin, H., Hamid, W., & Bulan, N. L. (2021). Taxpayer awareness, tac 

knowledge, sanctions, public service accountability, and taxpayer compliance. 

Accounting, 7(1), 49– 58. https://doi.org/10.5267/j.ac.2020.10.015 

 

Gunadi. (2017). Panduan Komprehensif Ketentuan Umum Perpajakan (KUP) (Revisi 

16). Jakarta: MUC Consulting Group. 

 

Nurlis Islamiah Kamil, (2015). The Effect of Taxpayer Awareness, Knowledge, Tax 

Penalties and Tax Authorities Services on the Tax Complience: (Survey on the 

Individual Taxpayer at Jabodetabek & Bandung). Accounting Departement, 

Faculty of Economic and Business ,Mercubuana University-Jakarta-Indonesia. 

 

Hidayat, I., & Maulana, L. (2022). Pengaruh Kesadaran Wajib Pajak, Sanksi Pajak, Dan 

Kualitas Pelayanan Pajak terhadap Kepatuhan Wajib Pajak Kendaraan Bermotor di 

Kota Tangerang. Bongaya Journal for Research in Accounting (BJRA), 5(1), 11– 

35. https://doi.org/10.37888/bjra.v5i1.322 

 

Kristina, E. (2021). Pengaruh Pengetahuan Perpajakan, Biaya Kepatuhan dan Kualitas 

Pelayanan terhadap Kepatuhan Wajib Pajak Kendaraan Bermotor (Studi Kasus 

Pada Karyawan PT Best & Best Indonesia). Prosiding: Ekonomi Dan Bisnis, 1(1), 

48–58. https://jurnal.buddhidharma.ac.id/index.php/pros/article/view/744 

 

Sari, R. A. V. Y., & Susanti, N. (2015). Faktor-faktor yang Memengaruhi Kepatuhan 

Wajib Pajak dalam Membayar Pajak Kendaraan Bermotor (PKB) Di Unit 

Pelayanan Pendapatan Provinsi (UPPP) Kabupaten Seluma. EKOMBIS REVIEW: 

Jurnal Ilmiah Ekonomi Dan Bisnis, 2(1), 63–78. 

https://doi.org/10.37676/ekombis.v2i1.5 

 

Savitri, E., & Musfialdy. (2016). The Effect of Taxpayer Awareness, Tax Socialization, 

Tax Penalties, and Compliance Cost at Taxpayer Compliance with Service Quality 

as Mediating Variable. Procedia - Social and Behavioral Sciences, pp. 219, 682– 

687. https://doi.org/10.1016/j.sbspro.2016.05.051 

 

Siahaan, S., & Halimatusyadiah. (2019). Pengaruh Kesadaran Perpajakan, Sosialisasi 

Perpajakan, Pelayanan Fiskus, dan Sanksi Perpajakan terhadap Kepatuhan Wajib 

Pajak Orang Pribadi. Jurnal Akuntansi, 8(1), 1–14. 

https://doi.org/10.33369/j.akuntansi.8.1.1-14 

 
Linda Nur Yunianti, Negina Kencono Putri, Yudha Aryo Sudibyo, and Ascaryan Rafinda. 

(2019). The Influence of Awareness, Moral Obligations, Tax Acces, Service 

Quality and Tax Sanctions on Taxpayer Compliance in Paying Motor Vehicle Tax. 

Accounting Department, Faculty of Economic and Business, Universitas Jenderal 

Soedirman. 

 
Coakes, S., Steed, L., & Price, J. (2008). SPSS: analysis with anguish: version 15.0 for 

windows. Australia: Wiley 

Sekaran, U. Research methods for business: a skill building approach (4th ed). United States: 

 

John Wiley & Sons, Inc 



20 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

APPENDIX I 

(SLIDES POWER POINT) 



21 
 

 

 

 

 

 

 
 

  
 

Slides 1 Slides 2 
 

 

Slides 3 Slides 4 
 

Slides 5 Slides 6 



22 
 

  
 

Slides 7 Slides 8 
 

 

 

Slides 9 Slides 10 
 

 

Slides 11 Slides 12 
 

 

Slides 13 Slides 14 



23 
 

  
 

Slides 15 Slides 16 



24 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

APPENDIX II 

(QUESTIONNAIRE DATA) 



25 
 

Data of Awareness Taxpayer and Tax Knowledge 
 

 



26 
 

 
 

 

 

 

 

 

 

Data of Tax Socialization and Tax Compliance 



27 
 

 
 

 



28 
 

 
 

 

 

 

Data of Service Quality and Tax Penalties 
 



29 
 

 
 

 



30 
 

 



31 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

APPENDIX III 

 
(QUESTIONNAIRE TEMPLATE) 



32 
 

 

RESEARCH QUESTIONNAIRE 

 
 

Determinants of Tax Awareness on Motor Vehicle Tax: Emprical Evidence 

from West Sumatra Indonesia 

The purpose of this survey is to gather information for the subject of my 

Research Project. Please take the time to fill out this questionnaire completely and 

according to the conditions. All answers written on this questionnaire will be kept 

confidential. 

 

A. RESPONDENT IDENTITY 

 

Fill in your personal identity with the actual situation : 

 

a. Name : 

b. Gender : 

 

c. Age : 

 

d. Occupation : 

 

e. How long have you been a taxpayer : 

 

f. Income 

 
B. FILLING INSTRUCTIONS 

 

Please select the answer that you think corresponds to the condition you are 

experiencing by giving (√) on the available answer options from a scale of 1 

(Strongly Disagree) to 5 (Strongly Agree). 

Identify : 

Score 1 = Strongly Disagree (SD) 

Score 2 = Disagree (D) 

Score 3 = Neutral (N) 

Score 4 = Agree (A) 

Score 5 = Strongly Agree (SA) 
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C. AWARENESS TAXPAYERS 

 

 

NO 
 
 

Statements 

Answer 

Strongly 

Disagree 
Disagree Neutral Agree 

Strongly 

Agree 

1 2 3 4 5 

1 I have to pay taxes because taxes are 

my obligation as a citizen 

     

2 
I carry out my tax obligations on time      

3 
I prepared the necessary documents to 

pay taxes 

     

4 Paying taxes less than the amount that 

should be paid will harm the country 

     

5 
Delaying tax payments can be 

detrimental to the country 

     

6 
Contributing taxes is a way to actively 
engage in bolstering the progress of 
one's nation 

     

7 
I pay taxes out of self-awareness      

(Source: R. A. Citra Dewi Yulianti (2018) 

 

 
D. TAX KNOWLEDGE 

 

 
 

NO 

 
 

Statements 

Answe 
r 

Strongly 

Disagree 
Disagree Neutral Agree 

Strongly 

Agree 

1 2 3 4 5 

1 I am aware of the provisions regarding 

applicable tax obligations 

     

2 
Taxes serve as the largest source of the 

country’s revenue 

     

3 
Paid taxes can be used for financing by 

the government 

     

4 NPWP functions as a taxpayer identity 

and every taxpayer must have it 
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5 
I know all the regulations regarding the 

deadline for reporting SPT 

     

6 
I understand the current taxation 

system (calculate, compute, pay and 

self-report) 

     

7 
The current tax rate is appropriate      

(Source: Karmila,2021) 

 

E. TAX SOCIALIZATION 

 

 
 

NO 

 
 

Statements 

Answe 

r 

Strongly 

Disagree 
Disagree Neutral Agree 

Strongly 

Agree 

1 2 3 4 5 

1 Do you agree that tax counseling is a 

means of conveying tax information to 

taxpayers? 

     

2 
Tax officials/government bodies engage 

in socialization endeavors through 

diverse media channels, including 

electronic and mass media, as well as 

direct counseling in specific regions 

deemed to have significant tax potential, 

aiming to provide comprehensive and 

assured information 

     

3 
Tax officials/government bodies extend 

user-friendly services by furnishing 

taxpayers with information through the 

provision of explanatory brochures 

     

4 Placing eye-catching billboards and 

banners in strategic locations, such as 

roadside and other prominent areas, 

with concise and comprehensible 

messages regarding taxation, ensuring 

effective communication of their 

objectives 

     

5 
Utilizing social media platforms to 

disseminate information swiftly and 

effortlessly, enabling round-the-clock 

access to comprehensive, accurate, 

reliable, and up-to-date information 

     

(Source: Nabila,2014) 
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F. TAX COMPLIANCE 

 
 

NO 

 
 

Statements 

Answe 

r 

Strongly 

Disagree 
Disagree Neutral Agree 

Strongly 

Agree 

1 2 3 4 5 

1 I registered for the NPWP on my own 

volition 

     

2 
Every taxpayer must register for 

NPWP 

     

3 
I have awareness and compliance in 

fulfilling tax obligations by submitting 

SPT on time 

     

4 Information and technology facilitates 

SPT reporting thereby encouraging 

taxpayers to report before the deadline 

     

5 
I know the deadline for filing taxes      

6 
Tax audits can make it easier for 

taxpayers to pay on time 

     

7 
I am willing to pay tax obligations and 

tax arrears 

     

(Source: Kusuma, 2016) 

 

G. SERVICE QUALITY 

 

 
 

NO 

 
 

Statements 

Answe 

r 

Strongly 

Disagree 
Disagree Neutral Agree 

Strongly 

Agree 

1 2 3 4 5 

1 Tax officers have worked 

professionally to increase the trust of 

taxpayers 

     

2 
Tax officials always follow up on 

complaints from the public quickly 

     

3 
Tax officials are quick to provide help 

in solving problems faced by taxpayers 
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4 Tax officers master tax regulations well 

so that they can assist taxpayers in 

completing their tax obligations 

     

5 
Physical facilities (waiting room, 

parking area, forms, etc.) at the tax 

service office are well provided 

     

6 
I feel comfortable with the physical 

facilities (waiting room, parking area, 

forms, etc.) provided at the tax office 

     

(Source: Kusuma,2016) 

 

H. TAX PENALTIES 

 

 
 

NO 

 
 

Statements 

Answe 
r 

Strongly 

Disagree 
Disagree Neutral Agree 

Strongly 

Agree 

1 2 3 4 5 

1 The applied tax sanctions must be in 

accordance with the applicable rules 

and regulations 

     

2 
The current tax sanctions are 

burdensome for taxpayers 

     

3 
Tax sanctions deter taxpayers who 

violate tax obligations 

     

4 I know the various violations that will 

be subjected to administrative sanctions 

     

5 
Tax sanctions are needed to avoid the 

country’s losses due to disorderly 

taxpayers 

     

6 
If I do not comply with tax obligations, 

I will receive sanctions 

     

(Source: R. A. Citra Dewi Yulianti 2018) 
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APPENDIX V 

 

(RUBRIC) 



 

Dissertation 
Grading Rubric 

 

 

STUDENT NAME : Hafiza Tull Ummy MATRIC ID: 012022091146 
 

Measurable Attributes 1 2 3 4 Weight Marks 

1.  Explication of how the 
study relates to a 
phenomenon or area of 
interest within the 
discipline 

Provides a vague (or no) 
description of the relationship 

Provides some explication 
of the relationship 

Provides a clear 
explication of the 
relationship 

Explicates the 
relationship in an 
insightful manner 

 
 

1 

 

2. Specification and 

limitation of the 

research problem and 

questions 

Provides very vague 

description of the research 

problem and questions 

Provides limited 
specification of the 
research problem and 
questions 

Provides clear 
specification 

and limitation of the 

research problem 
and 

Provides an engaging 

specification and 
limitation of 

 
the research problem 
and 

 

 
1 

 

questions questions 

3. Review of literature Reports on earlier literature 

without connecting it to the 

research problem and 

question, and/or fails to identify 

relevant literature 

Reports on earlier 
literature without 
connecting it clearly to 
the research problem and 

question 

Reviews earlier 
literature 

relevant to the 
research 

problem and 
questions 

Demonstrates critical 
thinking 

creativity and insight in 
reviewing earlier 
literature 

relevant to the 

researchproblem and 

questions 

 
 

4 

 



 

 
 

4. Develops a systematic 

and logical approach 

to the inquiry 

Provides a vague explanation 
of the approach to the inquiry; 

Fails to logically describe 

planned approach 

Describes logically and 
clearly 

the research approach 

Describes logically 
and 
clearly the research 
approach with a clea 
justification of the 
chosen 
approach above 
other 
approaches 

In addition to the 
description for 
“Good”: Explains 
how the 
chosen approach fits 
into 
existing paradigms of 
research 
methodologies and 
their limits 

 
 

 
2 

 

5. Develops conceptual 

Synthesis/framework 

Fails to develop a conceptual 
structure 

Identifies some 
appropriate 

concepts and explains 
what 

they mean 

Clearly identifies 
appropriate 
concepts and 
explains what 
they mean in the 
context of the 
study; 
Demonstrates a 
conceptual structure 

Develops and 
applies a clear and 
consistent 
conceptual 
structure through 
synthesis of 
other/new concepts or 
lenses 

 
 

4 

 

6. Collects and uses 

empirical material/data 

(if applicable) 

Fails to clarify what 
material/data is used or how it 
is used; or uses inappropriate 
material/data; or exhibits 

inappropriate use of 

material/data 

Identifies appropriate 

material/data and explain 

how it is used 

Clearly identifies 
appropriate 
material/data and 
explains how it is 
used; Uses 
material/data is a 
way that is 
consistent with the 
logic of the inquiry 
and its purpose 

In addition to the 
description for 
“Good”: Identifies 
problematic issues 
and limits to the use 
of the material/data 

 
 

3 

 

7. Interprets and 

discusses results; 

draws conclusions 

Provides unclear 

interpretations and 

conclusions, and/or provides 

conclusions that do not 

Makes some 
interpretations 

and draws conclusions; 

Provides little discussion 

Provides clear 

interpretations that 
emerge 

from analysis and 
draws 

In addition to the 
description for 
“Good”: Identifies 
and discusses 
problematic issues 
and limits; Where 
relevant, 

 
 
 

4 

 



 

8. Academic style, Uses nonacademic style; Uses language sufficiently 
accurately and 
appropriately for 
comprehension but use 
of illustrations and 
examples 
infrequent and/or not full 
competent; citation forma 
not 
always observed 

Uses appropriate 
academic 
language well; 
minor errors may 
exist but do not 
interfere with fluent 
reading 
and comprehension; 
illustrations and 
examples 
contribute to the 
clarity of 
the arguments; 
citation 
format almost always 
observed 

Produces a thesis 
that meets 
academic writing 
standards; readily 
conveys meaning; 
illustrations and 
examples 
enhance the 
clarity of the 
arguments; 
citation format 
consistently observed 

 
 
 

 
3 

 

language use and inaccurate language use 

readability interferes with reading and 

 comprehension; citation format 

 not observed 

9. Consistency and Text is fragmented and Text is not fully 
balanced; some key 
internal links are 
missing; does not fully 
form a 
coherent whole; some 
problems with headings 
and 
paragraph and section 
structure 

Forms a balanced 
and 
coherent whole; 
some 
internal linkages are 
implicit 
rather than explicit; 
headings and 
paragraph 
and section structure 
typically support the 
overall 
coherence 

Forms a coherent 
whole with consistent 
and explicit internal 
linkages; has a 
logical flow of 
argumentation with 
neat 
headings and clearly 
structured paragraphs 
and 
sections 

 
 

 
3 

 

coherence of the thesis unbalanced; internal links 

 among theory, methods and 

results are not explicit; 

 problems with headings and 

 paragraph and section 

 structure 

TOTAL       
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